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Taste in America 


The commercial sheet vinyl floor from Armstron 


At this West Virginia school, 800 students 
test its beauty and durability every day. 


A school can be a pretty demanding place 
for a lot of products. Particularly for one 
that's used underfoot. Because active 
youngsters are pretty active scuffers and 
spillers. And that's the primary reason you'll 
find Brigantine® sheet vinyl flooring used 
throughout the Hedgesville High School in 
West Virginia. 


Because Brigantine is tough Vinyl Corlon®, 
it has the commercial stamina school 
authorities know is a must. Yet because 
Brigantine is available in ten colors that 
look anything but institutional, it has the 
visual appearance school authorities know 
is an added attraction. An appearance that 
can be made virtually monolithic by 
chemically welding the seams with the 
Armstrong Perimiflor® System. 


With Brigantine's ability to take a lot of 
punishment without showing a lot of scars, 
Hedgesville High School uses it all over the 
premises. Almost 3,500 square yards’ worth. 
In lobbies; locker areas; chem lab; home 

ec, art, and drafting rooms. In all of which 
Brigantine comes in for praise from the 
maintenance staff because its smooth, 
dense surface is so easy to keep clean. 


So whether you're planning a school or 

a store, a hospital or a nursing home, 
Brigantine belongs in your plans. Because 
with its multiple talents, it's the commercial 
sheet vinyl that belongs on your floors. 

To learn more, send for a free copy of our 
booklet describing Brigantine and other 
Armstrong commercial floors. Write 
Armstrong, Dept. 86FPA, 

Lancaster, Pa. 17604. 
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Because Brigantine is virtually 
nonporous, stains can't get a toehold, 
most spills wipe right up. 


ny. 


Rolls 6' wide and up to 90' long keep 
seams to a minimum, provide an 
almost monolithic look. 


Brigantine can be coved where the 
floor meets the wall to help eliminate 
places where dirt can hide. 


Seams are chemically welded to 
provide a continuous surface that 
resists penetration of dirt and moisture. 


The Bold Look | ceiling. New from Armstrong. 
The look of prestigious, heavy-textured tile. 
The convenience of lay-in panels. 


Like our Second Look’! and Second 
Look II ceilings—shown below at far 
right and center, respectively—Bold 
Look | brings a whole new look to the 
overhead world. 


It’s a look we've artfully designed for 
both beauty and economy. Because 
what we’ve done is to use standard 
2' x 4’ lay-in panels with an exposed 

grid in a way that disguises the 2’ x 4’ 
repeat. The grid is slightly recessed, 
blending with score marks which 
divide the panel into surface squares 
the size of ceiling tile. What results is 

an acoustical ceiling that gives you a 

rich look without a rich price tag. 


In the case of Bold Look |, each 


. Second Look Il - Second Look l 


handsome rough-textured 24” x 48” 
panel is scored in both directions with 
one-inch-wide routings that divide the 
surface into eight tilelike sections. 
Second Look I, with its smoother sur- 
face, is also divided to simulate 

12" x 12" tile, while Second Look II 
provides the broader look of a 

24" x 24" tegular-edge panel. 


So what you end up with is a ceiling 
that combines the beautiful efficiency 
of a tilelike look with the cost 
efficiency of an exposed-grid sys- 
tem—a combination you can't beat for 
good looks or good sense. To learn 
more, write Armstrong, Dept. 86NPA, 
Lancaster, Pa. 17604. 
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In any open plan environment, what you obviously want is the quietest 
ceiling you can find. As measured by its Speech Privacy Isolation 
Class (NIC’) rating of 23, the obvious choice would be the sky. 

But since the sky presents certain difficulties, the practical choice 
becomes the NIC' that's next best. Next best happens to be 20. 

And 20 happens to belong to Silok from Armstrong. 


Silok" 
from Armstrong. 


The only ceiling that's 
quieter is the one 
outside the window. 


In the 112" thickness, its NIC’ 
of 20 means that Silok 
approaches the super sound 
absorption of the sky. Yet, 
unlike the sky, you can use 
Silok along with screens and 
background masking to produce 
confidential speech privacy at 
normal voice levels. 

In addition to its restful quiet, 
Silok shows you a handsome 
face. What's more, its textured 
white surface results in a light 
reflectance of over 7596. And 
because it comes in standard 
2' x 4' lay-in panels, it also pro- 
vides easy access to the plenum. 

So when you're looking for 
the quietest open plan ceiling, 
look outside your window. But 
when you're looking for the 
quietest one you can use, look 
to Silok. To learn more, write 
Armstrong, Dept. 86NPA, 
Lancaster, Pa. 17604. 
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Progressive Architecture: Editorial 


Take it from the top 


June 1978 


"I can't believe it!" they say. “The world's first Chippendale 
Skyscraper." These are typical of reactions we hear—from 
architects and nonarchitects alike—to the proposed new 
AT&T headquarters in New York, designed by architects 
Philip Johnson and John Burgee, in association with Sim- 
mons Architects. 

“Not since LeCorbusier surprised them with his chapel 
at Ronchamp,” observed Wolf Von Eckardt in the Washing- 
ton Post, “have Modern architects been so upset." If Mies 
van der Rohe were alive today, speculated Paul Gapp in 
the Chicago Tribune, he would regard this design "with 
nothing less than loathing, because it is the antithesis of 
everything he believed in." Gapp realized as well that 
"some designers are privately furious" about the building 
"because they see it as an impediment to the orderly de- 
velopment of a ‘postmodern’ architecture." “The outcry,” 
Ada Louise Huxtable of the New York Times agreed, "may 
well be because both the knowing and the naive suspect 
an architectural rabbit punch.” 

This cunning blow to the whole sprawling body of Amer- 
ican architecture has come from a figure of unique 
preeminence, Philip Johnson, who is primarily responsible 
for the scheme. On the eve of accepting a richly deserved 
Gold Medal from the American Institute of Architects (see 
p. 22), this 71-year-old practitioner-sage has precipitated 
a design crisis. 

Johnson and his associates propose to give us the 
biggest and boldest example of Post-Modernism to 
date—a 660-ft-tall, $110-million structure in Midtown Man- 
hattan. For this is Post-Modernism, if by that we mean the 
deliberate, ironic application to a basically modern parti of 
historical symbolism and ornamental devices, producing 
ambiguous allusions and disparities of scale. 

Johnson's calm and courtliness in the face of all the 
hubbub is simply magnificent. He has no aspirations to be 
a Post-Modernist, much less lead the movement, says 
Johnson. He remains just a liberated Modernist, "doing 
what comes naturally." Didn't he allude to Soane in his Port 
Chester synagogue back in 1956? Didn't his 1966 Kline 
Science tower at Yale suggest Albi, among other prece- 
dents? Didn't he produce the very archetype of Post- 
Modernism (in my opinion, not necessarily his) in his New 
York State Pavilion at the 1964 World's Fair, where the 
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Proposed AT&T tower would rise 660 ft and cover entire block front 
on west side of Madison Ave., between 55 and 56 Sts., New York. 
Structure would be clad in pinkish granite, with details of more or less 
Renaissance Revival character, which are still being refined. Only 

37 office floors would occupy shaft between tall colonnade at base and 
broken pediment at roof, which would conceal mechanical equipment. 
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elliptical plan and titanic scale of Bernini were played off 
against a high-tech tensile roof clad in juke-box colors? 

What he has produced here, explains Johnson, is sim- 
ply "a conservative building for a conservative client.” The 
AT&T executives loved it at first sight, he reports, "be- 
cause it looks like a building" to them. And, claim Johnson 
and Burgee, the building belongs in New York, which once 
had a tradition of Classical Revival skyscrapers with 
clearly articulated base, shaft, and crown, with massive 
stone walls and awesome entrances. The best of them, 
such as McKim, Mead & White's New York Municipal 
Building, had distinctive culmination on the skyline that 
was clearly related to their street-level imagery. 

They would never propose such a building for a city of 
the curtain-wall era like Houston, say Johnson and 
Burgee. For Miami, meanwhile, they have proposed a 
main library in a more or less Spanish Colonial mode (p. 
26), which seems a sober and appropriate solution to us 
here at P/A, if not necessarily to everyone in Miami. 

The consternation over AT&T is directed, of course, 
mainly at the broken pediment at the top, a device that 
most of us associate with door frames, highboys, and 
grandfather clocks. (The comparison to a piece of furni- 
ture, report the architects, never occurred to anyone in the 
office until the public reacted.) Blown up to about 50 times 
domestic scale, this pediment is perversely simplified to 
the rudimentary detail of a dollhouse doorway. Reminded 
that the symbolic summits of McKim's and Hood's towers 
had prolific small-scale detail, Johnson observes that they 
did not share his feeling for the "Romantic Classicism" of 
Ledoux, Schinkel, and other masters of c. 1800. The 
example of Ledoux bolstered Johnson's courage in ex- 
tending a single pediment over an entire blockfront, with 
only the sparest detail. 

"Of course," Johnson admits brightly, "the top doesn't 
have any functions—or nonfunctions,” but the other 
nine-tenths of the building, he claims, is a direct embodi- 
ment of the client's program, reflecting as well the city's 
interest in ground-level public space and shops. Its 35 typ- 
ically modern, uniform office floors, laid out on rigorous 5-ft 
modules, are reached from a corporate lobby-control 
point 70 ft above the street. Client functions touch down at 
street level only in a small, stone-walled elevator lobby sur- 
rounded by a vast public loggia, with colonnades 60 ft 
high along the Avenue, 16 ft high along the side streets. A 
model of this loggia, prominently displayed in the ar- 
chitects' office, shows this space populated with scale 
figures in primary colors, clustered in seating areas and 
around food-vendors' carts. Shops are at the rear of the 
site, along the through-block galleria the city favors. 
("Would you want them to enter such important offices 
past a lingerie shop?") 


Head-to-toe examination 
The pediment, it seems, may be functioning as a lightning 
rod for criticism. That cookie-cutter break in silhouette, with 
its seemingly off-hand reference to folk Baroque, is far re- 
moved from Ledoux's stern example. 

But even more disconcerting may be the more sober, 
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presumably functional base. To establish its monumental 
symmetry, the lower 130 ft of the structure has been 
treated as a granite-clad monolith; views from the upper 
lobby and the corporate dining facilities surrounding it 
have been limited to a few super-scaled portholes. Yet this 
composition of imperial scale and symmetry will face only 
the modest expanse of Madison Avenue, relating to noth- 
ing at all in the cityscape. The loggia may turn out to bea 
lighter, airier "outdoor room" than the initial rendering 
suggests, but it can offer little comfort in cold or stormy 
weather. And the 110-ft-high entrance arch—comparable 
in height to the Galleria in Milan or the great vault of New 
York's Grand Central Terminal—will lead only to the pri- 
vate offices of a "public utility" company, albeit one of the 
world's largest corporations. 

Though more predictable and less grandiloquent, the 
"shaft" of repetitive office floors between base and pedi- 
ment is hardly beyond question. The division of the office 
window grid into arbitrary panels framed in bands of 
masonry—a familiar element from McKim's Municipal 
Building and its many derivatives from Brooklyn to 
Moscow—remains an unconvincing expedient wherever it 
is used, a superficial and arbitrary effort to differentiate be- 
tween like parts. 

Johnson and his associates plan to execute these win- 
dow walls with sturdy, thoroughly studied detail, mindful of 
the stereotomy of granite. Yet, ironically, they may remind 
many of us of the innumerable office buildings by lesser 
talents, where façades have been divided into similar 
panels to lend some vestigial Renaissance class to half- 
hearted Modernism. Similarly, the sparely detailed pedi- 
ment, whatever erudition may lie behind it, recalls the 
paper-thin Georgian styling of a thousand small-town 
churches and fellowship halls all over America. 


No laughing matter 

Flippant as this design may seem at first glance— 
insensitive, on further reflection—there can be no doubt 
about the earnest intentions of Johnson and his col- 
laborators. This commission is of the most crucial impor- 
tance to them, to the client, and to the city. It must undergo 
the rigors of appeal for a zoning variance to permit the 
tower to rise straight up from the street without 
setbacks—a concession of the kind the city has made in 
return for street-level amenities. Though he cannot discuss 
anything without joking—bless him—and though he would 
defend the proper place of humor in architecture, Johnson 
could not conceivably respond to such a responsibility 
with an "architectural one-liner.” 

He firmly believes that the public is ready for a “‘pluralis- 
tic" architecture—even the term "eclectic" is acceptable 
to him. We can hardly fault him for that. "Of course,” he 
acknowledges, “it does depend on whether the architec- 
ture is good or not; there's the catch." And this time—for 
all his high motivation, for all his intelligence, for all of his 
patience and good humor in explaining the work— 
Johnson has left many of us snagged on that last catch. 


HH 
TM, 
I 
I 


à I 4 
ds 

'" MTTTTITITIT 
f 
di 


V j 


Sculpturewood Wall Graphics in oak or redwood are offered in 
4 x 8' modular units for easy installation. Sculpturewood is 
also available as panels, panels with mirror inserts, grilles and doors. 
Forms & Surfaces Box 5215 Santa Barbara, CA 93108 (805) 969-4767 
Circle No. 335, on Reader Service Card 


You may never use them all. But 
it's good to know they re all there. 
Over 150 to choose from, dozens 
more than any other blind maker. 

As a window treatment, nothing 
combines function and beauty like 
Levolor Rivieras. Open, they don't 
get in the way. Closed, their clean 
and simple lines enhance any decor. 

And if you feel the outside of 
your building should be neutral, 
Levolor has Tiltone: Neutral white on 
one side. A choice of decorator 
colors on the other 
But the beauty of Levolor Hiviera 
Blinds is more than paint deep. 

We start with a slat made of a 
specially-formulated alloy of virgin 
aluminum and magnesium, for 
strength combined with great 
flexibility. 

Next, we employ the most ad- 
vanced coating technology in the 
industry for a flawless surface finish. 

Mechanically, the Levolor 
Hiviera is as foolproof as modern 
engineering can make it. 

All moving parts in the head are 
simple yet ingenious: precisely-de- 
signed and assembled to stand up to 
the roughest usage. And they are 
guaranted for the life of the blind. 

The fact is, Levolor set the 
standards for the entire blind in- 
dustry. Almost every other manufac- 
turer uses devices and techniques 
originated by us. 

What's more, the Riviera is only 
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one member of a full line of Levolor 
blinds. You can also choose from: 

The Levolo? Woven Aluminum 
Shades. The Genus Blinds, in brilliant 
chrome or warm wood finishes. The 
unique Galaxy Sun Controller that in- 
stalls on horizontal surfaces. 

No one else lets you select all 
your blind designs from a single 
source. And certainly no one else gives 
you the range of color and the depth 
of quality that we do. Write Levolor 
for information and specifications. 


Now available for your library: 
the new Levolor Color Guide. This 
handsomely slipcased 5x7 binder 
has a page on every Levolor color 
We'll update at no charge. 

For your Color Guide, send 
check or money order for $10 to 
Levolor Lorentzen, Inc., Customer 
Services, AS-837, 720 Monroe St., 
Hoboken, N.]. 07030. 


LevolorS Riviera Blinds 
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Only Riviera Blinds by Levolor offer a 
adiant array of over 150 designer colors. 
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NEW 
SITELITE 5 


for the added touch of beauty 
in architectural landscapes... 


Here’s a bright, new design collection of 
graceful bollards and indirect mid-level post 
lights... Square and round luminaires and 
poles, various heights, and companion 
models for wall mounting. Fresh, harmo- 
nious designs to help blend today’s newly- 
created sites with their structures and 
total environment. 

SITELITE 5 from McPhilben. It’s the 
added touch of beauty from the experts 
in outdoor lighting. 


mcPhilben 


=E mc PHILBEN LIGHTING 


EH EMERSON ELECTRIC CO. 


IZMISRSON* 
270 LONG ISLAND EXPRESSWAY/ MELVILLE, N. Y. 11746 
CANADA:P.O. BOX 150, MARKHAM, ONTARIO 


Circle No. 352, on Reader Service Card 


Progressive Architecture 6:78 


Letters from readers 


Views 


Accessibility limited 

Your articles and editorial in the April 1978 issue 
which concern barrier-free design were excel- 
lent and thought-provoking, but fail miserably 
on one very important point. 

Now that we are making the buildings acces- 
sible to the disabled, how do we intend to pro- 
vide safe egress in case of a fire or other 
emergency? It is my opinion that the building 
designer has a moral and legal obligation to 
provide safe refuge or exiting available for the 
disabled occupant or visitor in these structures. 
In a single-story building, provision of access 
will usually be sufficient (if both exits/entrances 
are accessible not just the main entry). What 
provisions can or should be made for multi-story 
buildings? 

The Illinois Regional Library should be taken 
as a case in point. The floor plans accompany- 
ing the article are not entirely clear, but no safe 
exits for wheelchairs appear to be provided 
from the second floor. In fact, it does not appear 
that a second exit for wheelchairs has been 
provided from the first floor. | would like to see 
an explanation of the exiting concept for the 
physically disabled from this building. 

| would like to challenge P/A and the profes- 
sionals to immediately sponsor a symposium on 
this problem and report the results in your mag- 
azine at the earliest possible date. 

Peter F. Daniels, AIA 
Lake Oswego, Or 


On behalf of all physically handicapped 
everywhere, | would like to say "thank you" for 
your April issue. As one who spends about 95 
percent of my waking time in a wheelchair, | can 
personally verify the many, many barriers. To 
make the nonhandicapped aware of them is one 
of my personal goals. 

Lee F. Wiedenhoefer 

Chairman of the Board 

Handicapped Workers Association of Metro 
Rockford, ll. 

[The matter of safe emergency egress for the 
disabled is a serious one. The refinement of 
elevator controls so that they can safely be used 
in emergency is one promising area of investi- 
gation; ample refuge platforms at the landings 
of emergency stairs might also provide a solu- 
tion. No standard has, however, yet been 
adopted. In the case of the Illinois Regional Li- 
brary, there are four widely separated exits on 
the first floor, in addition to the revolving door, 
and two separated elevators.—Editors] 


Predicting building collapse 

Your coverage (P/A, Mar. 1978, p. 21) of the re- 
cent roof collapse of the Hartford Civic Center is 
timely and will hopefully be continued. 

In retrospect, it is extremely fortunate that the 
collapse came several hours after 4800 people 
left the arena. However, it is frightening that this 
evacuation was strictly a matter of luck, rather 
than planned. 

With current technology, it would be entirely 


possible to monitor the loads, stresses, and 
deflections of building structures continuously. 
In principle, this could work much like a smoke 
detector: when dangerous load and stress 
levels were monitored, a warning signal would 
sound and all occupants would be evacuated. 
Such monitoring would not prevent a structural 
failure, but it could save thousands of lives. 
Building codes should be amended to require 
continuous structural monitoring systems in all 
sizable public arenas, such as the Hartford 
Civic Center. The risk, in terms of human life, is 
too great to do otherwise. 

Victor R. Nelhiebel 

Landscape Architect 

Lansing, Mi 


Sketch by Raymond J. Wisniewski 


Ma Bell's cupboard 
Itis appalling that anyone would talk "Ma Bell" 
into doing this; and to doing it to New York! A 
second-rate piece of Kitsch! 

Itis sad that it should be Philip Johnson who's 
doing it! 
Raymond J. Wisniewski, Architect 
Glastonbury, Ct 


Metaphor invades Midwest 

If the people of Fort Wayne are practicing 
close-order drill, preparatory to manning the 
battlements, it is because news from the East is 
bad. The metaphors are mixing, and the 
tautologies are, once again, on the rise. To 
make matters worse, the object which inspired 
this towering babble (P/A, Mar. 1978, p. 80) is in 
their midst. 

One can almost hear the Fort Wayneians in- 
voking the Deity, and the Copy Editor, to hence- 
forth protect them from: man-made artifacts; the 
point of intersection; architecture informed with 
a certain resonance (for this should be the prov- 
ince of acoustical engineers, and violin makers); 
ephemeral walls (as the cost of errors and omis- 
sions insurance surely is high enough already); 
and (have mercy) three-dimensional stairways. 
Fred P. Swiss, Senior Planner 
City Planning Commission, Pittsburgh, Pa 
[One man's babble is another man's meaning, 
metaphorically speaking.—[Editors] 
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3 unique new rubber floor tile is designed especially for interior floors where safe footing is required 
handsome, easy to maintain appearance is desired. 1” diameter raised studs molded onto a special 
sound of tough, extra resilient rubber provides greater traction by allowing dirt and spilled liquids to 
ı off the walking surface. Extra resilience contributes substantially to safe footing. 

lial rubber tile is recommended especially for high traffic areas such as air terminals, shopping cen- 
ters, ramps, elevator lobbies and stair landings. It is made in two profile designs and in 
overall thicknesses of 1/8” and 3/16” with smooth back, and .210” and .235” with 
Acoustibak™. 

Flexco also makes matching radial rubber stair treads as well as a complete line of 
rubber and vinyl treads, risers and stringers, rubber tile, conductive vinyl tile, cove 
base and vinyl carpet accessories. 

Radial Rubber Stair Treads For samples and complete technical information write or call (toll free) 1-800-633-3151. 

" Leer ined Io em For areas which require Class A fire rating, Flexco can supply on special order Radial 
square nose. Tile, Stair Treads, and accessories which meet ASTM-E84-77A flame spread rating of 

25 or less and smoke density of 75 or less. 


EXC division or TEXTILE RUBBER COMPANY, INC., Tuscumbia, Alabama 35674 - (205) 383-7474 
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A cure 


or old age. 


Retrofitting walls with STYROFOAM' brand insulation 
can help make almost any building energy efficient. 


Energy loss is an ailment com- 
mon in most buildings more 
than a few years old. 

Now there's a cure. 


With STYROFOAM brand in- 
sulation, it's possible to cut both 
heating and air conditioning 
costs of almost any commercial 
structure. No matter if it's five or 
fifty years old. 


Installs inside or outside 
There are systems for installing 
STYROFOAM brand insulation 
either inside or outside existing 
structures. 

Almost any type of building— 


bank, school, church, office, 
apartment, industrial—can be 
made more energy efficient 
quickly, easily. And provide en- 
ergy savings for years to come. 


Resists moisture, too 
STYROFOAM brand insulation 
has excellent moisture resis- 
tance. As a result, you can look 
forward to a longer life for our 
insulation and a more efficient 
insulation for the life of the 
building. 

To find out more on how retro- 
fitting with STYROFOAM brand 
insulation can make buildings 


Typical methods of retrofitting 


Apply over exterior masonry Apply over exterior masonry Apply over interior masonry or 
or concrete walls with metal or concrete walls with metal concrete walls with 
"Z" channels or wood furring "7" channels or wood furring STYROFOAM brand insulation 


strips. Finish with lath and 


strips. Finish with metal or 
Stucco. wood exterior siding. 


mastic No. 11. Finish with 
gypsum wall board. 


more energy efficient, contact 
your local salesman or write: 
The Dow Chemical Company, 
STYROFOAM Brand Insulation, 
Midland, MI 48640. 


STYROFOAM 


BRAND INSULATION 


* 


** Trademark of The Dow Chemical Company 


WARNING: STYROFOAM brand insulation is combustible and should be properly installed. A gypsum board interior finish should be used in commercial 
construction. For specific instructions see Dow literature available from your supplier or from Dow. 
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MEET THE 
NEWEST 
MEMBER 

OF THE 

BOARD (ROOM). 


AllianceWall WhyteBoard - the latest word in 
today's ever-expanding world of multi-media communications. 


This versatile new material is a combi- 
nation dustless writing board, magnetic 
bulletin board, and projection screen. 
Available in a variety of decorator 
colors, its special porcelain-on-steel 
finish is guaranteed for 50 years. 
AllianceWall WhyteBoard can be used 
as a floor-to-ceiling wall covering, as a 
framed model, or as a standing model 
on an easel. Virtually maintenance-free, 
it makes an ideal wall for conference 
rooms, business offices, school rooms 
... anywhere people meet to communi- 
cate. Special Rite-On, Wipe-Off dry-wipe 
markers in four different colors are also 
available. 


Photograph of boardroom, George Beach, Inc. Philadelphia, Pennsylvania. 


For complete information write: 


AllianceWall 
Mllayite Boa 


AllianceWall Corporation * Alliance, 
Ohio 44601. Other manufacturing plants in 
Okmulgee, Oklahoma; Genk, Belgium; and 
Odense, Denmark. 


Circle No. 308, on Reader Service Card 


Progressive Architecture announces 

its 26th annual P/A Awards program. The 
purpose of this competition is to recognize 
and encourage outstanding work in 
architecture and related environmental 
design fields in the design phase, before it is 
executed. Submissions are invited in the 
three general categories of architectural 
design, urban design and planning, and 
applied architectural research. Designations 
of first award, award, and citation may be 
made by the invited jury, based on overall 
excellence and advances in the art. 


The jury for the 26th P/A Awards program: 
Fred S. Dubin, PE, MArch., president, 
Dubin-Bloome Associates, New York and 
Hartford, Ct. and partner, Fred S. Dubin 
Associates International, Rome, consult- 

ing engineers and energy management 
consultants; Barry Elbasani, architect, vice 
president, The ELS Design Group, Berkeley, 
Ca; Jules Gregory, FAIA; partner, 
UNIPLAN, Princeton, NJ; Weiming Lu, 
urban design program manager, 
Department of Urban Planning, City of 
Dallas; Anthony Lumsden, AIA, principal 
for design, Daniel, Mann, Johnson & 
Mendenhall, Los Angeles; Constance 
Perin, cultural anthropologist and planner, 
author of Everything in its Place: Social 
Order and Land Use in America (Princeton, 
1977) and member, National Architectural 
Accrediting Board; Werner Seligmann, 
architect, Werner Seligmann & Associates, 
Cortland, NY, and dean, Syracuse University 
Schoolof Architecture; Bernard P. Spring, 
FAIA, dean, School of Architecture and Envi- 
ronmental Studies, The City College of the 
City University of New York. 


Judging will take place in Stamford, Ct. 
during September 1978. Winners will be 
notified — confidentially — before Oct. 1. 
First public announcement of the winners 
will be made ata presentation ceremony in 
New York in January 1979, and winning 
entries will be featured in the January 1979 
P/A. Recognition will be extended to clients, 
as well as professionals responsible for the 
work. P/A will arrange for coverage of 
winning entries in national and local press. 


Eligibility 

1 Architects and other environmental 
design professionals practicing in the U.S. or 
Canada may enter one or more submissions. 
Proposals may be for any location, but work 
must have been directed and substantially 
executed in U.S. and/or Canadian offices. 

2 Entries in all three general categories 
must have been commissioned by a specific 
client. Only work initiated on the client's 
behalf — notin fulfillment of academic 
requirements — is eligible. 

3 Architectural design entries may include 
buildings or complexes, new or remodeled, 
scheduled to be under construction in 
1979 — that is, not completed in 1978 and 
scheduled to commence before 1980. 
Entries in this category must include detailed 
design of at least one construction phase. 

4 Urbandesign and planning entries may 
include only proposals or reports accepted 
by the client for implementation before the 
[continued on next page] 
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for projects not yet completed 
in 
architecture 
planning 


research 
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end of 1979. Feasibility and implementation should deal with programming, design 
strategy should be documented. guidelines, or post-evaluation for a type of 
5 Research entries may include only project or problem. Research methodology 
reports accepted by the clientforimplemen- and ways of disseminating findings should 
tation before the end of 1979. Submissions be documented. 


Entry form:26th P/A Awards Program 


Please fill out all parts and submit, intact, with each entry (see paragraph 11 of instructions). 
Use typewriter, please. Copies of this form may be used. 


Jl lees ipm ama ho i imc rA el Da a EC AES] | 
Entrant: 
Address: 


Telephone number: 
Project: 

Location: 

Client: 

Category: 


Entrant: 
Address: 


The undersigned confirms that this entry meets eligibility requirements 
(paragraphs 1-5) and that stipulations of publication agreement (paragraphs 
6-7) have been and will be met. Entry has been reviewed for compliance with 
submission requirements (paragraphs 8-15). 


—— ———— 


Signature 
Name (typed): 


Awards Editor 
Progressive Architecture 


600 Summer Street, Stamford, CT 06904 


Your submission has been received and assigned number: 


Entrant: 
Address: 


(Receipt) 


Awards Editor 
Progressive Architecture 


600 Summer Street, Stamford, CT 06904 


Entrant: 
Address: 


(Return label) 


SS EE 


Publication agreement 

6 If the submission should win, the entrant 
agrees to make available further information, 
original drawings, or models, as necessary, 
for publication in the January 1979 P/A. The 
entrant will also provide appropriate slides 
for the presentation ceremony and repro- 
ducible black and white graphic material for 
press releases. 

7 Inthe case of architectural design entries 
only, the entrant agrees to give P/A the first 
opportunity among architectural magazines 
for feature publication of any winning project 
upon completion. 


Submission requirements 
8 Each submission must be firmly bound in 
a binder no larger than 11" x 17", binders 9" 
x 12" or smaller preferred. 
9 Submissions must include illustrations 
and drawings necessary to a full 
understanding of the proposal — all legibly 
reproduced. No original drawings, actual 
models, or slides will be accepted. 
10 Each submission must include a one- 
page synopsis, in English, on the first page 
inside the binder, summarizing the intent and 
principal features of the entry. Synopsis 
should take up economic, environmental, 
energy, and user need aspects of the 
proposal, as pertinent. Synopsis must 
conclude with a statement on why this 
submission deserves recognition. 
11 Each submission must be accompanied 
by an entry form, to be found on this page. 
Reproductions of this form are acceptable. 
All four sections of the form must be filled out 
— using typewriter, please. Insert entire form, 
intact, into unsealed envelope attached 
inside back coverof submission. 
12 Forpurposes of jury procedure only, 
projects are to be assigned by the entrant 
to a category entered on entry form. Please 
identify each entry as one of the follow- 
ing: Education (Higher), Education 
(Secondary), Education (Primary or Early 
Childhood), Housing (Single-family), 
Housing (Multiple-Unit), Commercial, 
Governmental, Cultural, Recreational, 
Religious, Health, Planning and/or Urban 
Design, Applied Research. Mixed-use 
entries should be classified by the larger 
function. If unable to classify, enter Mis- 
cellaneous. 
13 Entry fee of $10 must accompany each 
submission, inserted into unsealed 
envelope containing entry form (see 11 
above). Make check or money order (no 
cash, please) payable to Progressive 
Architecture. 
14 No identification of the entrant may 
appear on any part of the submission, ex- 
cepton entry form. Identifying titles may be 
concealed by any simple means. Client and 
location should be identified. For the sake of 
anonymity P/A will seal stub of entry form in 
envelope before judging. 
15 Deadline for mailing is August 31,1978. 
Address entries to: 
Awards Editor 
Progressive Architecture 
600 Summer Street, Stamford, CT 06904 


P/A will take every reasonable precaution to 
return submissions intact, but can assume 
no liability for loss or damage. 


Holophane 
emergency 
lighting. 


Because some 
people get nervous 
if the lights go out. 


More and more people are relying 


on Holophane?® to supply lighting 
when the power fails. 


That increases safety and security 
in office buildings, factories, 
schools, and stores — as well as 
gaming rooms. 


Holophane emergency lighting 
fixtures offer solid-state reliability, 
architectural appearance, and 
meet UL, NEC, OSHA andLife 
Safety Code requirements. And 
our Modular Power Station? 
provides emergency power for 
standard fluorescent or 
incandescent lights. 


Learn more about dependable 
Holophane emergency lighting 
products. Ask your local 
Holophane sales representative 
to show you the lights that go 
on when the others go out. 


Or contact Dave Meredith, 
Johns-Manville Sales Corp., 
Holophane Division, P.O. Box 
5108-PA-6, Denver CO 80217. 
Phone 303/979-1000. 


JM 
Johns-Manville 


Circle No. 344, on Reader Service Card 
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Pec tian BTR WiL<OnART’ 
Y e ' brand 


Wilsonart brand Metallics are 
: 1978's most dramatic image builders. 
"o et md. Used for vertical surfacing—either as 
VES EL BILE - s accents or for a complete wall 
a s * "mr ue Ww panorama of shimmering, dynamically 
i P Í "i interesting light—wall coverings can 
r i LASS - i be spectacular. 

MA p p Twelve copper and aluminum bas- 
I9 EE 13 $ relief laminates plus fifteen pattern 
c innovations—all with a new tough 
surface coating for light horizontal as 

TE P well as vertical applications. 
TEF - VL So when the wall covering is 
i » P - i ; i critical to your design statement— 
- alos —— i s one of the Wilsonart brand Metallic 
"-— ; E, : ; Laminates may be exactly what you 

ta), pm ; —— are looking for. 

upsets CC titio V " See them all by writing for Metallic 
J RES LIT Laminates brochure (W-206-78) 
et» ee oe 3 today. Circle No. 373 


Irwin | W | WILSONART’ 


! a ' WILSONART BRAND LAMINATED PLASTIC 


" ] P Copyright® 1978 Ralph Wilson Plastics Co 
J ! 600 General Bruce Drive, Temple, Texas 76501 
a " - " \ . Manufacturers of Wilsonart high-pressure laminated plastics 
d T . ! Chem-Surt, Tuf-Surt, Dor-Surl, Metallics and Contact Adhesives 
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News report 


West German firm 
wins Iran contract 


The West German firm of von Gerkan, 
Marg & Partners of Hamburg was 
selected winner of the International 
Architectural Competition for the de- 
sign of the Pahlavi National Library, 
Tehran, Iran. Second-place winner 
was the firm of Engelbert Eder, Rudolf 
Weber & Reiner Wieden of Vienna, 
and third-place winner was William 
Meyer of Johannesburg, South Africa. 
Of the 10 submissions receiving hon- 
orable mentions, two were from the 
United States: from Alberto Bertoli and 
Daniel Herren of Santa Monica; and 
from Ralph Johnson of Chicago. 

The first prize carries a cash award 
equal to $50,000 plus the contract; the 
other winners and honorable mentions 
also received cash awards. The jury 
cited the top entry's overall concept as 
one reason for its selection along with 
such outstanding elements as the in- 
viting nature, central courtyard, and 
image of a great national library with- 
out the sacrifice of human scale. 

Iranian architect Nader Ardalan was 
chairman of the jury; Natalia Tyulina, a 
librarian from the USSR, was vice- 
chairman; of the seven voting jury 
members, four were architects: 
Charles Correa of India, Trevor Dan- 
natt of Great Britain, Giancarlo De 
Carlo of Italy, and Fumihiko Maki of 
Japan. Two architects served on the 
five-member alternate jury: Hugh 
Stubbins of Cambridge, Ma, and 
Pedro Ramirez Vasquez of Mexico. 
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Second prize winner (below, left) and third prize winner (below, right). 
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Honorable mention (below) by Ralph Johnson. 


SSeS 


22 


News report: AIA Convention 


A profession 
in transition 


This spring in Dallas, the American In- 
stitute of Architects held two conven- 
tions, one after the other. From Mon- 
day morning, May 22, until midday 
Wednesday, a couple of. thousand 
delegates concentrated on the busi- 
ness of the profession; Wednesday af- 
ternoon and Thursday morning, sev- 
eral hundred attended sessions on 
design. Both meetings were earnest 
and constructive: the business ses- 
sions realigned AIA with the realities of 
commerce and law; the design ses- 
sions took up the need for something 
to follow Modernism. But the two 
events remained separate and un- 
equal. 

Before and during these main 
events, there were numerous essential 
happenings: awarding of various hon- 
ors (Feb. 1978 P/A, p. 32; Apr., p. 32, 
May, p. 42); exhibits on building prod- 
ucts, student projects, and other 
worthy subjects; two dozen "profes- 
sional development workshops" on 
subjects ranging from solar design to 
marketing of services. The convention 
badge, marked "A Time to Learn" in 
bold letters, suggested that these lat- 
ter sessions were the meat of the con- 
vention, and for many they may have 
been, but even the best of them were 
somewhat predictable (the worst of 
them becoming group siestas). What 
really distinguished this convention 
was accomplishment on the business 
front and a start on reconsidering de- 
sign directions for the future. 


John Morris Dixon 


Design and/or build 

Can the architect involved in con- 
tracting—the architect who profits 
from savings on labor and mate- 
rials—serve his client as a pro- 
fessional? This issue—debated : 
heatealy, to no effect, at the past two 
conventions—was tentatively resolved 
at this one. In Dallas, a few hours of 
debate and parliamentary maneuver- 
ing yielded a surprisingly definite 
three-to-one vote in favor of a by-law 
change permitting AIA members to 
engage in design-build practice—or 
just in contracting, for that matter— 
during a three-year experimental 
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Product display area; lounge furniture contributed by Vecta Contract, structures by Unistrut. 


period. The process will be monitored 
closely during that time, after which 
members must decide whether to 
maintain, adjust, or scrap the rules 
adopted in Dallas. 

Resolution of this nagging question, 
which involves the very definition of 
professional conduct, came about 
through thorough preparation by the 
task force assigned the by-law 
changes and through full recognition 
by the membership that further indeci- 
sion would be intolerable. 

The task force itself represented a 
full range of viewpoints on the subject. 
Former AIA president Jack McGinty 
saw in it “an opportunity for us to ex- 
tend our professionalism and disci- 
pline of architecture beyond paper 
and into the execution of design, as 
well." Jerome Cooper, on the other 
hand, observed that "the workings of 
contemporary society are far to intri- 
cate and the construction process far 
too complex for the architect. . . to re- 
turn himself to the once-hallowed and 
sometimes mythical position of the 
master builder." Yet he felt that the 
experimental plan was essential. 

Task force chairman Harold Fleming 
stressed that this proposal not only 
identified areas of conflict in design- 
build, but prescribed a proper stance 
for the professional involved. Besides 
full disclosure of the potential conflict 
to his client, the member would be ob- 
ligated to "exercise professional 
judgment without partiality to the inter- 
ests of any affected parties" and to in- 
form the owner fully of "the cost and 
other consequences of any proposed 
change or substitution." 

Two former presidents of AIA urged 


9 a 


rejection of the new rules. "Society will 
come to see all architects as busi- 
nessmen and judge them accord- 
ingly,” warned Robert Durham, assert- 
ing that architects would be unable to 
extricate themselves from contracting 
or reverse this image after the three- 
year experimental period. Scott Fer- 
rebee raised the possibility that a 
splinter organization of opponents 
might form if the new rules were 
passed. Disagreement will persist, but 
an overwhelming vote of delegates to 
cut off debate permitted the decisive 
vote. 


Architects may advertise 

The other thorny issue raised before 
this assembly for the past three years 
has been de-thorned, it appears. In a 
resounding 82 percent answer to the 
question of whether architects should 
be allowed to advertise, the AIA said 
yes. The Justice department was 
known to be watching the action at this 
year's voting, following its similar in- 


Host Chapter Party at Dallas Apparel Mart; 
Texas scenes in lights by students at the Uni- 
versity of Texas at Arlington. 


Í Squire Haskins, courtesy AIA 


clinations with regard to the legal and 
medical professions. Antitrust actions 
by the government were to be ex- 
pected if the AIA had continued to ban 
its members from engaging in adver- 
tising. In June, 1977, the U.S. Su- 
preme Court ruled (Bates and O'Steen 
vs the State Bar of Arizona) that bar 
associations could not ban advertising 
by their members. As of July 1, 1978, 
therefore, architects may advertise in 
a “dignified” manner in print publica- 
tions. They may not include photo- 
graphs in these ads, nor may they ad- 
vertise on television. 


Equal rights supported 

A major debate in another session was 
over whether the Convention site 
selection should be based on support- 
ing the boycott (begun by the National 
Organization for Women) of states fail- 
ing to pass the Equal Rights Amend- 
ment. The majority of the members 
voted to support a resolution pro- 
posed by Beverly Willis for the Califor- 
nia Council and endorsed by George 
Notter of the New England region. 
That proposal would make the ERA 
one of the criteria in the selection of 
Convention site committee after 1980. 
The resolution passed by 1158 to 775. 
Some of the dissent that generated the 
increased attention over this issue was 
in reaction to next year's Convention 
location, Kansas City, because 
Missouri has not passed ERA. 


New national officers elected 

Voting for the new officers was led by 
active campaigning, as usual. To suc- 
ceed Elmer Botsai as President is, of 
course, Ehrman Mitchell of Philadel- 
phia; Charles E. Schwing of Baton 
Rouge will be the new First VP. Follow- 
ing him in the VP lineup will be Robert 
Broshar, Waterloo, la; James M. Har- 
ris, Tacoma; R. Randall Vosbeck, 
Alexandria, Va. 


D-zign debated 
The award of the AIA's Gold Medal to 
aliving American architect rarely hap- 
pens. The receipt of that honor by 
Philip Johnson, who has no strong at- 
tachment to the status quo, provided 
an excellent opportunity to review the 
fluidity of "Design in Transition" at the 
convention. 

To this end, Johnson chose eight of 
the most promising "kids" at the "cut- 
ting edge" of design evolution to pre- 


sent their views. He acknowledged 
that most of the eight (photo, right) are 
no longer "kids" except in spirit, but 
observed that they are not yet his 
competition; he acknowledged, as 
well, that others, such as Richard 
Meier and Hugh Hardy, belonged in 
this group. 

One by one, on Wednesday after- 
noon, the eight presented their po- 
sitions on design. The material ranged 
from the plain talk of Charles Gwath- 
mey, who admitted to being the closest 
to an "orthodox Modernist” in the 
group—still concerned with space, 
volume, and detailing—to a pre- 
recorded multi-slide show by Peter 
Eisenman—about House 11a, the first 
of 11 House 1 1's—which was impene- 
trable even to most of the panelists. 

What came through most powerfully 
was the diversity of the architects in- 
volved. Eisenman was striving to 
overcome the differences between top 
and bottom, inside and outside, while 
Graves insisted that these distinctions 
are fundamental. Pelli spoke about a 
new sensibility involving fragility, 
rather than the permanence that has 
characterized Western architecture. 
Gehry spoke of the aesthetic of the 
unfinished work, as in the late paint- 
ings of Monet and Cézanne. Moore 
spoke of juxtaposing the familiar to the 
surprising. Stern spoke, among other 
things, of the architects' neglect of 
suburbia. Tigerman spoke—again— 
about sexual symbolism. There was 
much more. The four hours seemed 
like 24, not just because the body 
became numb, but because the mind 
became sated. 

In his brief talk at the Gold Medal 
Dinner Wednesday evening, Johnson 
spoke of false hopes discarded: "The 
International School did not make a 
better world," and the self-right- 
eousness of Modernism has been 
abandoned. In its place are new at- 
titudes towards history, symbolism, 
and place, which derive as much from 
the public as from architects. The situ- 
ation now is "new, uncertain, un- 
charted, and absolutely delightful." 

When all nine gathered the next 
morning, some points were clarified, 
some merely complicated, some in- 
troduced for further discussion in the 
years to come. Johnson, who "doesn't 
run things like the AIA," swore to end 
the seminar—and the convention—at 
11:00 sharp, and he did. 


Squire Haskins, courtesy AIA 


Gary Barnett, courtesy Olympic Stain 


Design seminar team: (back, l-r) Michael 
Graves, Cesar Pelli, Charles Gwathmey, Peter 
Eisenman; (front) Frank Gehry, Charles Moore, 
Philip Johnson, Stanley Tigerman, Robert Stern. 
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Architects in the Olympic doubles. 


Olympic tournament a success 
Only two years old, the annual tennis 
event in conjunction with the Conven- 
tion is clearly a popular favorite. Co- 
sponsored by Olympic Stain and the 
Dallas Chapter, the tournament drew 
100+ participants. It was managed 
deftly by Janet Hopps Adkisson, a 
highly regarded pro herself. The 
throng included many top architec- 
tural names, some of whom played 
variously from 2 pm Saturday to 12:30, 
due to a brief rainout around 5:30. Play 
resumed around 6:15, and again Sun- 
day at 8:00 am. At noon, when the 
awards presentation unveiled the win- 
ners, Olympic's Clarry Trice presented 
cups to: Gary Blevins, Dallas, men's 
singles; Frank Schneider and David 
Body, Hollywood, men's doubles; 
Lawson and Linda Lott, Baton Rouge, 
mixed doubles; Harry Hoover, Dallas, 
men's singles consolation; Boyd and 
Ann Blackner, Salt Lake City, mixed 
doubles consolation. From our 
standpoint, special tenacity and en- 
durance awards were in order for Paul 
Kennon, Houston, and Charlie McAfee 
and Marshall Purnell, Wichita and 
Washington, respectively. 

[News report continued on page 26] 
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Presenting 1,060 Andersen Window 
glazing options. 


1. Clear glass available single- 
pane or double-pane insulating 
glass. 


Safety Glazing 


2. Tempered Safety Glass. 
Hard to break safety glass. 
When broken, granular pieces 
lessen the chance of serious 
injury. Single-pane or double- 
pane insulating glass. 


3. Lexan® Sheet safety glazing 


by General Electric and 
Plexiglas® acrylic sheet by 
Rohm and Haas. Extremely 
hard to break. Mar resistant. 
Lightweight. Transparent. 


4. Mississippi Wire Glass by 
Combustion Engineering. Six 
patterns of clear, obscure or 
pattern safety glass with solid 
wire reinforcement. 


e beautiful way 


Single glazing or double-pane insulating glass in Ander 
Windows and Gliding Doors have clearly been the beaut 
way to complement any design. And they still are. 


But, they’re only two of 1,060 optional glazings you 


Spandrel Panels 


5 & 9. Mirawal® panels by 
Kaiser Aluminum. Spandrel 
glazing of porcelain enamel on 
steel with cement asbestos core. 
46 colors. Insulated panel shown 
in illustration 9. 


6. Vitrolux® spandrel glass by 
LOF. Spandrel panels of opaque 
glass, heat strengthened, fused 
ceramic color. 10 colors. 


7. Glasweld® panels distributed 
by PPG. Opaque spandrel 
reinforced mineral panels. 
Mineral color surface. 31 colors. 


8. Spandrelite® Glass panels 
by PPG. Heat strengthened 
opaque glass. Ceramic color 
fused to surface. 10 colors. 


Decorative Glazing 


10. Plexiglas decorative acr; 
sheet by Rohm & Haas. Hi; 
impact resistance. In translu 
transparent and semi-opaqu 
colors. 


11. Amberlite Pattern Glas: 
Combustion Engineering. 
Decorative effect in hamme 
amber patterns. Tempered « 
untempered. 


) glaze an 


into your plans. Clear, tinted, environmental, spandrel, 
aty glazing... whatever your design demands, Andersen 
ndows and Gliding Doors are an excellent choice. 

Vhile these glazing options are available in most Andersen 


crinklglas® decorative 

ls by Dimensional Plastics 
oration. Translucent or 
ue acrylic polyester fiber 
reinforced. Gives colorful, 
‘ative effect. 324 options. 


ther Pattern Glass by 
bustion Engineering. 

er patterns and textures. 
rts image. Glare reducing 
ı available. Tempered or 
npered. 
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Environmental Glazing 


14. Grey tinted glass from LOF, 
PPG and Cardinal. Available 
tempered or untempered. 
Single-pane or double-pane 
insulating glass. 


15. Vari-Tran® coated reflective 
glass by LOF. Environmental 
mirror effect. Tempered or 
untempered. Reduces glare and 
heat gain. 4 colors. 


ersen. 


16. Solarcool® reflective glass 
by PPG. Reduces solar heat 
gain and glare while providing 
tinted, mirror-like exterior 
effect. Tempered or untempered. 
3 colors. 


17. Bronze tinted glass from 
LOF, PPG and Cardinal. 
Available tempered or 
untempered. Single-pane or 
double-pane insulating glass. 


windows, there may be limitations in certain sizes and types. 
For specific availabilities, call your Andersen Distributor. 
He's in the Yellow Pages under “Windows.” Or write us. 
Andersen Corporation, Box 12, Bayport, MN 55008. 


The beautiful way to save fuel” 


— Auderseü 


ANDERSEN CORPORATION 


indowalls 


BAYPORT, MINNESOTA 55003 
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News report continued from page 23 


Johnson/Burgee 
stirs Miami furor 


Miami is in the midst of an aesthetic 
controversy, and everyone seems to 
be enjoying the headlines and press 
generated by the issue of Modern vs 
Post-Modern. Four hundred people at- 
tended a talk by Philip Johnson, of 
Johnson/Burgee, Architects, New 
York, who explained his proposal for a 
$22-million cultural center that will be 
part of Miami’s new downtown Gov- 
ernment Center. The Johnson/Burgee 
design is what the architect calls 
"Mediterranean." It is nearly win- 
dowless—to avoid tropical sun and 
dampness, Johnson said—and con- 
sists of three structures grouped 
around a courtyard. The dominant 
building is a library; the other two are 
an art gallery and a historical museum. 

But, protest Johnson's Miami critics, 
the cultural center does not represent 
the Miami of today, nor does it fit in 
with other buildings in the complex: a 
police headquarters by Miami ar- 
chitect Lester Pancoast of Pancoast, 
Borrelli, Albaisa, Architects, and a $3.5 
million city administration building, 
which just entered construction, also 
by Pancoast. The complex will include 
county, state, and federal buildings. 

Pancoast, whose buildings have 
evoked their own criticism, the re- 
sponse being “lukewarm,” according 
to a Miami News report, said he will 
not pass judgment on a fellow ar- 
chitect's work, but suggested it's un- 
reasonable to compare a $3.5 million 
building such as his to a $22 million 
cluster like Johnson's. 

"My own feeling is," said Pancoast, 
"that there are four governments, and 
there can be four different languages, 
as long as they are good. Miami needs 
a dialogue on regionalism and Roman- 
ticism and what they mean." 

Johnson told the gathering of 400, 
which included architects, artists, and 
government officials, that the cultural 
center is "as modern as anything | 
have ever done." He said he felt free 
working with the arches; more so than 
if he were trying to outdo his last build- 
ing with large areas of glass. 

Johnson/Burgee was selected for 
the commission after an invitational 


(above); center master plan (below). 


competition that included name ar- 
chitects from around the country. 
Johnson/Burgee is working with the 
Miami firm of Connell, Metcalf & Eddy, 
which also provided the master plan 
for Government Center. The cultural 
center is a Dade County project. 


Guggenheim Museum 
expansion program 


The Guggenheim Museum, New York, 
has announced a $20 million, five-year 
fund drive to finance several efforts in- 
cluding construction of additional 
space. An architect has not been 
selected. The museum, designed by 
[News report continued on page 31] 
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IT’S A SYSTEM YOU DESIGN WITH. 
NOT AROUND. 


We know you're not thrilled 
at the prospect of working 
within the strict confines of 
most pre-engineered 
structural systems. 

But, at Butler, we have 
some systems that might 
just change your mind 
about systems. 

Triodetic, for example. 


The heart of the Triodetic space frame. 


It's a unique, patented, 
space-framing system that 
gives you the freedom to 
achieve grids, arches, 
domes, barrel vaults, hyper- 
bolic paraboloids, free 
forms. In fact, any math- 
ematically derived geomet- 
ric configuration is 
possible using the 
Triodetic space frame. 

At the heart of the 
Triodetic system is an 
extruded aluminum 
hub with a series of 
serrated keyways. 

The ends of tube mem- 
bers are formed to fit the 
keyways. A single hub can 


TRIODETIC. 


figure in-place costs from 
preliminary drawings and 
take advantage of fast 
track construction. 

The Triodetic system is 
- not wishful thinking. It's 

a here. Right now. Some of 
me its exciting applications are 
shown in this ad. But what 
Ete you can do with it is limited 
only by your imagination. 

For more information 
about Triodetic, see Sweets 
Catalog, Structural Fram- 
ing 5.2/Bt. 

We also have some other 
architectural systems that 
should interest you. We 
invite you to send for our 


Irvine, California 


join a number of tube mem- 
bers. And they can be 
formed to radiate from it at 
almost any angle desired. 

Ordinary tools are used 
to make the connections. 


Washers and a single bolt „free book, 
close the hub ends. No com- Architectural 
plex bolted connections or Building s 
welding are necessary. Systems. 


Write: Butler m 
Mfg. Co. BMA tese 
Tower, Dept. B-646, 
Kansas City, Mo. 64141. 


Designing with our sys- 
tem gives you a definite 
time advantage, too. Not 
only is construction simpler 
and, thus, faster but pre- 
engineered parts have pre- 
dictable costs. So you can 


| First National Bank 
| of Pennsylvania 

T Erie, Pennsylvania 
1 Architect: 


f KerneWebereMurphy, A.l.A., 
Erle, Pennsylvania 


SYSTEMS YOU DESIGN WITH.  .. 
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- design can be a frustrating, time-consuming experience. 


system, it does not make the design and dollar demands 
.continuous drainage and a PVC thermal barrier to 
- minimize heat loss and to control condensation. 


„+ corners. It is not only compatible with Kawneer's 1600 SE: j XT 


— certified and available upon request. 


— -require extra effort, long custom-engineering lead times, 
- expensive installation, or performanc 


IMAGINATION. 


... The only tool needed 
to design with Kawneer 1600 SG. 


Sometimes, the skylight is the limit. 
The addition of sloped glazing to a building's 


After hours of design, drafting and consultation, the 
choice is often between budget breaking costs or painful 
performance compromise. With a large budget and - 
custom design, the sky is the limit. But, in many cases it is 
the skylight which is the limit. 

Introducing Kawneer 1600 SG for 
Sloped Glazing. 

1600 SG by Kawneer is a companion system to 
the 1600 Curtainwall System. It can be used to easily 
create a variety of building skylight accents. It allows an 
architect an extended vista of design opportunity. And, 
because Kawneer 1600 SG is based on an existing wall 
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of custom-engineered systems. 

Kawneer 1600 SG is a pre-engineered, stan- 
dardized sloped glazing system. Design, performance 
and life cycle savings are built in before 1600 SG ever 
leaves the factory. This includes features such as internal 
drainage gutters, a unique, baffled sill assembly* for 
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. Kawneer 1600 SG can be integrated with vertical — | A 
walls, or applied to curbs, or to structural steel DUE 
sub-framing, or even used with inside and outside 


E rs 


curtainwall system, it can be blended with all Kawneer e "ride 
entrance systems for a truly unique design. 1600 SG can ww: 
accommodate a variety of slopes and configurations. 

Most important, 1600 SG by Kawneer is a system 
that performs. It has been performance tested under 
conditions equivalent to 8 inches per hour of rainfall and 
winds of more than 60 mph. These test reports are f 


Where would you like your piece of the sky? 
Kawneer 1600 SG for sloped glazing does not 


ARCHITECTURAL PRODUCTS 


News report continued from page 26 


Frank Lloyd Wright and completed the 
year of his death, 1959, twice has 
undergone expansion. In 1968 a two- 
story annex designed by Wright's firm, 
Taliesin Associated Architects (now 
the Frank Lloyd Wright Foundation), 
was built, and in 1974 Donald Freed of 
New York created a bookstore and 
restaurant in a driveway area between 
the museum and annex. 


Uncle Sam’s 
welcome station 


The Hodne/Stageberg Partners of 
Minneapolis were selected from an ini- 
tial 200 architects in the Northwest in- 
vited to design prototypical border 
stations for the U.S. Immigration and 
Naturalization Service. The design 
competition was funded and con- 
ducted by the National Endowment for 
the Arts; it reportedly was the first time 
Immigration had gone outside its own 
agency for design services. 

The station will be built in two loca- 
tions: in Scobey, Mt, a predominantly 
agricultural community where farmers 
cross the border into Canada with var- 
ious types of farm equipment; and in 
Boundary, Wa. The structure has a 
steeply sloped roof designed for solar 
collectors, which have been elimi- 
nated for budgetary reasons. The roof 
will be covered in red, white, and blue 
asphalt. Originally a billboard-size 
welcoming sign was proposed, but 
this also has been removed from the 
project for cost reasons. The buildings 
are modest in size—about 1400 sq 
ft—and are built with plywood footings 
and some paneling. The cost of each 
is $170,000. They are under construc- 
tion and should be finished this year. 
The requirements included a se- 
quence of public, office, and private 
(search and seizure) spaces involving 
strict security. A portion of the building 
will be used by the Customs Service. 


Taste for art 
waxes 3-D nm. us. 


Where else, but California, would the 
muses create a museum that depicts 
great moments in art with wax tab- 
leaux? The Palace of Living Art in 
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Palace of Living Art, Buena Park, Ca. 


Buena Park, near Disneyland, is a 
showcase for reproductions of such 
famous works as da Vinci's "Mona 
Lisa," where the life-size setting shows 
Leonardo working at the easel with his 
subject. Another has a somber- 
looking Vincent van Gogh with his 
paintings hanging on the walls of his 
room. In all, there are 25 three- 
dimensional settings re-creating art in 
wax. Other masterpieces are repro- 
duced in plaster and, in some cases, 
in stone from the same quarries as the 
original, such as the Michelangelo 
"David" cut in Carrara marble. 

The Palace of Living Art is part of the 
Movieland Wax Museum, which was 
founded five years earlier than the 
Palace, in 1962, to show famous 
scenes from Hollywood films with the 
actors, in wax, dressed in original cos- 
tumes, often donated by the film stars. 
The museum is the project of busi- 
nessman Allen Parkinson, a movie fan 
from his youth, whose visits to Lon- 
don's Tussaud's Wax Museum in- 
spired this effort. 


Prototypical border station by Hodne/Stageberg Partners; this one for Scobey, Mt. 


Plywood awards: house "e by Backen, Arrigoni 
& Ross; solar center (below) by Taylor & Collum. 


SF, Atlanta firms 
win plywood awards 


Backen, Arrigoni & Ross, Architects, 
of San Francisco, and Taylor & Collum 
of Atlanta each received First Awards 
in the annual Plywood Design Awards 
program that cites outstanding work 
using softwood plywood. The pro- 
gram, in its seventh year, is sponsored 
by the American Plywood Association 
and Professional Builder magazine. 
Backen, Arrigoni & Ross received 
the First Award in the residential/ 
single-family category for a specula- 
tive house in Orinda, Ca, designed for 
the late Herbert Beck, a developer. 
Taylor & Collum received the First 
[News report continued on page 32] 
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News report continued from page 31 


Award in the commercial/institutional 
category for the Shenandoah Solar 
Community Center in the new town of 
Shenandoah, Ga. 

Citations of merit were received by 
William Donald of Wittenberg, Delony 
& Davidson, Little Rock, for his own 
house; Roland/Miller/Associates, 
Santa Rosa, Ca, for the Hall house in 
Napa; Paul Marti of Oakland, Mo, for 
the Andrews house, Chesterfield, Mo; 
and Steven Packwood, West Palm 
Beach, FI, for a house in Stuart, Fl. 

In the commercial/institutional cate- 
gory, citations of merit went to Walz & 
MacLeod, Architects, San Francisco, 
for an office complex in Mill Valley for 
the landscape architects Royston, 
Hanamoto, Beck & Abey; to Durham 
Anderson Freed/HDR, Seattle, for the 
conversion of a factory into the Otto 
Miller Science Learning Center of 
Seattle Pacific University; and to Alan 
Hansen of Swaney Kerns Architects, 
Washington, DC, for the interior of a 
store in Washington for Chairs and 
Company. 
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category. 


Immediate reference on 
Bally Walk-In Coolers / 
Freezers and Refrigerated 
Buildings is in your 
Sweets Catalog 11.23b/Ba 


It's a 28-page section of detailed 
technical information about 
Bally Walk-In Coolers/Freezers 
and Refrigerated Buildings, for 
everyone involved in design and 
specification. Includes over 130 
photos, drawings and charts. 
Provides weight and size data, 
refrigeration and electrical 
capacities, details about floors 
and doors. And it lists the Bally 
representative nearest you. 


Or, send today on your letter- 
head for the 182-page Bally 
Working Data Catalog. 


Bally Case & Cooler, Inc. 
Bally, PA 19503 


Lally 


Address all correspondence to Dept. PA-6 
Circle No. 317, on Reader Service Card 


© 1977 
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Holidome spa at Muscatine, la; 10 million are expected to visit Holidomes in 1978. 


A citation of merit in the vacation 
homes category was received by 
Timothy Wood, New York, for a retreat 
in Stillwater, NJ. No awards were 
made in the residential/multi-family 
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Holidome: suburban 
chic weekend retreat 


Not everybody can pick up and fly to 
the Bahamas on a raw February 


Jurors were John Bloodgood of Des weekend, and so the ever-enterprising 
Moines, chairman; and Sherwood 
Stockwell of San Francisco; and Victor away weekend in fantasy recreational 
Christ-Janer of New Canaan, Ct. 


motel industry has created the get- 


[News report continued on page 36] 


How can you speci 
the finest plumbir 
fittings if you don' 
have our catalogs 


Good looks, quality performance, single handle 
nience and built-in, patented water and energy savers 
what Moen plumbing fittings offer you. That's what us 
owners appreciate. But you can't specify Moen if yc 
have our catalogs. You'll find us in SWEET's or INI 
your Mechanical Products Catalog. Or write 
directly to us: Moen, a Division of Stanadyne, 
Elyria, Ohio 44035. 


There's only one, — 


Circle No. 353, on Reader Serv 


NEW 
HEAVYWEIGHT 
CHAMPION . 


Heavier than any overhead door closer will 
probably ever be...and stronger, by far. 


How it might look or fit on a door frame was irrelevant. 
Rixson's floor closers conceal in the floor, out of sight 

and harm's way. Our only concern was performance, 

long term economy. 


e Controls heavy traffic doors better, more reliably, 
longer than any other closer. 

e Provides true fast latch, or slow latch, and more 
efficient door control than any other closer. 


e Warranty is for 10 years, longer than any other closer. 


e Mechanical efficiency and shock resistance 
unsurpassed by any other closer. 


And an exclusive combination of many, many important 
advantages: Unique long-life iron closer body...double 
sealed unit. ..standard all temperature hydraulic fluid. . . 
delayed action capability. ..vertical adjustment for 
uneven door conditions. ..and available with 
coordinated holder/stop and/or with electric pivot. 
Prohibits removal of closer or door when locked. But can 
be removed for service without door takedown. 


Ask the door control specialists: 


RIXSON-FIREMARK 


ARGHIMECTURAL AND 
RE alo AE iy, PRODUCTS. 


Exclusive Rixson-Firemark 


Cast iron closer body High efficiency torsion spring 
Stainless steel valves Direct loading link and 
(non-removable) pin assembly 

Teflon, urethane and Heavy duty Cycolac® cement case 
steel seals (5 total) Full control panel 


How saving money on roof insulation 
is a quick way to go broke 


NEW CONSTRUCTION 
Economic Insulation Amount— 
Heating and Cooling 


Cutting down on roof 
insulation is like cutting 
your financial throat. 
Roof insulation makes good 
economic sense. 

But only when you know 
how much you really need. Too 
little and you'll be buried in fuel 


R=16.67 
C= .06 
R =14.29 
c= .07 


How the maps were 


cost. Too much insulation and developed 
it'll seem like forever before you Owens-Corning has taken 
recover the cost. for heating andcoolingournot 4, enty years of energy man- 
Here's a not too farfetched S° farfetched example could agement experience and put it 
example to show you whatwe Tunas high as $1,900, 000. into a computer. . 
mean: A million-square-foot How's that for a quick way to We used a metal-deck 
(1,000,000) plant with a mini- go broke! commercial or industrial build- 
mum amount of roof insulation P P ing, with gas heat and electric 
"R" 2.77 (“C"—0.36) in the How to avoid going broke cooling, as our base. We did 
northern part of the country Take a hard look at these two thorough calculations for 
with 7,000 degree-days and "Economic Insulation" maps. degree zones throughout the 
500 cooling hours. It can cost Using 7,000 degree-days, 500 country. Then we factored ina 
you $129,700 per year to heat cooling hours and 80*F temp. 15-year building life. A 5% 
and cool. difference. The map for a new annual fuel inflation estimate. 
Assuming a 5% annual roof recommends an "R" of 16.67 We put corporate income taxes 
inflation in fuel costs, seven ("C" of .06). Translated into en- at 4876. Electric costs at 
years from now the same ergy costs a year, that's only $0.03kwh, $1.80/M cu. ft. (1 mil- 
building will conservatively $25,000 to heat and cool lion btu) for gas. Equipment 
cost you a whopping $208,250 this building. A savings of costs were pegged at $1000/ 
to heat and cool per year. $104,700 the first year and a ton—cooling. $35/1 M btu— 
But there's more to come. possible reduction in equipment heating. Plus 5% equipment 
The original equipment cost cost of $1,500,000. maintenamce cost. Roof resist- 
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RE-ROOFING 
Economic Insulation Amount— 
Heating and Cooling 


ance: 1.50—summer, 1.11— 
winter. Insulation ?4" fiber glass. 
For equipment design an 
80°F temp. diff. and deck ETD of 
62°F were used. Allowed for 10% 
roof insulation cost adjustment 
and 75% heating system efficien- 
cy. The maps are the result. 

If you're designing a new 
roof or replacing an old one, 
you can tell at a glance the 
economic amount of insulation 
you should be using for your 
project. Pure and simple. 


Talk to our computer about 
your special requirements 


Our "economic insulation" 
maps should cover most 

of new roofing and re-roofing 
projects. If your roof is a spe- 
cial case, you can talk to our 
EMS 3 computer by using a 
touchtone telephone or com- 
puter terminal. Give EMS 3 the 
basic information about your 
project and EMS 3 will tell 

you the economic insulation 
amount based on your input. It 
will also give your projected 
first-year heating and cooling 
savings, equipment savings 
on new construction, and 
added insulation cost. We'll 
send you full details so you 


Pee En OPEP nox Face Oana PN ek 


can call EMS 3 about your spe- 
cial requirements. 


Ask us about our 
roof insulation 


We've got Fiberglas* Roof 
Insulation and Fiberglas 


Urethane Roof Insulation (FURI). 


Depending on your design and 


Fiberglas Roof Insulation 


Thermal Values 
Nominal 
SR zo Thickness 
9.09 sl 2-1/4" 
7.69 MI; 1-7/8" 
6.67 «lio 1-5/8" 
5.26 .19 1-5/16" 
4.17 .24 1-1/16" 
3.70 27 15/16" 
2.78 .36 3/4" 
FURI Insulation 
Thermal Values 
Nominal 
Es adl al © Thickness 
20.00 .05 3-3/4" 
16.67 .06 3-3/16" 
14.29 .07 2-5/8" 
12.50 .08 2-3/8" 
11.11 .09 27 
10.00 .10 1-13/16" 
9.09 ll 1-11/16" 


*T.M. Reg. O.-C.F. Corp. 


insulation requirements, 
both products will give 
you proven performance. 


Design help with no 
strings attached 


mine the economic 


is hardly a salesman. It's there 
to help owners, engineers and 
architects obtain energy- 
efficient roofs. 

Of course we want to sell 
you our insulation. We believe 
if we help you find the eco- 
nomic amount of roof insula- 
tion you'll probably come to us 
for the right insulation for 
your roof. 


What you should do now 


Planning a new building or 
replacing an old roof? Incorpo- 
rate the "economic insulation" 
amount from the maps into 
your specifications. If you're 
not directly involved in specifi- 
cations, pass them along to the 
person who is. If there is any- 
thing that you don't understand 
about insulation, call your local 
Owens-Corning representative. 
That phone call might keep you 
from going broke. 

Want more information on 
our roof "economic insulation" 
amount maps, or how to talk to 
our computer, drop us a line. 
Write to Q.l. Meeks, Owens- 
Corning Fiberglas Corporation, 
Fiberglas Tower, Toledo, 

Ohio 43659. 


OWENS/CORNING 


FIBERGLAS 


© O.-C.F. Corp. 1978 
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We will help you deter- 


amount of roofinsulation. EMS 3 


as 


News report continued from page 32 


environments at home. Holidome is 
the name Holiday Inns has given its 
coast-to-coast effort to provide va- 
cationlike settings for singles, families, 
and convention groups. Ninety 
Holidomes have been built—some 
added to existing motels—and 16 are 
scheduled for completion this year. 
The Sheraton chain and Howard 
Johnson also are tapping this rising 
market; Holiday Inns forecasts 10 mil- 
lion will use the Holidomes in 1978. 
Behind the concept was the recog- 


The Natural Balance 


nition that most people want an occa- 
sional change of pace and environ- 


Photo by David Hirsch 


Between Architecture and Nature. 


BUCKINGHAM” SLATE 


The rich, natural beauty and texture of 
Buckingham® Slate flooring achieves contemporary 
style and feeling. Blends interior areas with the out- 
side environment with timeless dignity and enduring 
traditional values. See our catalogs in Sweet's 


"2 d Architectural File or B.S.I. Stone Catalog. 


4M0 Fitzhugh Ave., Richmond, Va. 23230 


w E BUCKINGHAM-VIRGINIA SLATE CORPORATION 


Telephone: 804-355-4351 


Circle No. 374, on Reader Service Card 
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ment—especially in the winter; but 
those far removed from the traditional 
winter resorts or without the funds to 
pay for a cruise were unable to in- 
dulge their escape urges. Motor hotel 
operators in places like Nebraska or 
lowa weren't too happy about vacant 
rooms and empty restaurants in the 
wintertime, either. Since the Holi- 
domes began to appear in the 

early 1970s, their popularity has indi- 
cated that a real need is being fulfilled. 
No less enchanted with them are the 
residents in the very towns sporting a 
Holidome, who use them for entertain- 
ing and promotional functions—like a 
country club. 

Holidome standards include an en- 
closed minimum area of no less than 
10,000 sq ft; a whirlpool or sauna; 
three different forms of games, such 
as table tennis or miniature golf; food 
and beverage service; and landscap- 
ing (though artificial landscaping is 
acceptable). 

The firm of Hood-Rich Associate Ar- 
chitects, Springfield, Mo, has de- 
signed 20 Holidomes—more than any 
other single firm. Others involved with 
Holidome projects include F.W. Pres- 
sler of Cincinnati, Oh; Worldwide De- 
sign Associates of Memphis; Archeon, 
Inc., of Memphis; and Lundgren & As- 
sociates of Austin. 


Chicago's NEOCON 
marks 10th year 


NEOCON x will convene in Chicago at 
the Merchandise Mart June 14-16 
bringing together producers, de- 
signers, architects, and other profes- 
sionals involved in the contract inte- 
riors market. The annual gathering 
and exposition has become, in its first 
decade, a major industry event. 
[News report continued on page 41] 


New, factory-formed zinc roofing systems 


Seattle Aquarium, Seattle, Wash. Architect: Fred Bassetti & ‘Company, Installation: Pacific Rainier Roofing, Inc. 


Gravel Stops * Coping ° Flashing 
* Fascia Mansards 


From Seattle to Savannah, Microzinc 70 is well known for 
its beautiful pre-weathered patina—but it is even more 
attractive in economical ways! Each Microzinc 70 system 
is delivered in pre-engineered form. Installation is so simple 
that on-site labor costs are substantially reduced. No clean- 
ing, no special soldering tools, no painting needed— and 
no priming should you want to paint. Once Microzinc 70 
is installed it becomes still more attractive...no mainte- 
nance problems; no leaks, no staining from run-off, and no 
rotted materials. Investigate the on-site cost savings of 
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Microzinc 70 pre-engineered components. For further infor- 
mation, write today or call 615-639-8111. Now available! 
Traditional lead roofing in two new Ball alloys: calcium/tin 
or soft lead. 


Metal 
& Chemical 
Division 
Greeneville, Tennessee 37743 (615) 639-8111 
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How to get a 
round ceiling 


through a 


square client. 


Talk sense to him. The 
Donn Paraline ceiling 
system is a sensible, 


affordable way to tum a 


workaday building into 
a showcase. The 
dramatic, flowing 
design possibilities of 


Paraline are limited only 


by your imagination. 
Yet, for all its visual 
impact, even your 
square clients will see 


le No. 378, on Reader Service Card 


Paraline for the very 
practical solution it is. 

It adds flexibility to 
lighting and air retum 
design while allowing 
easy access fo the 
service area above. It's 


easy to install. And easy 


to maintain. 


Paraline is available in 
a wide variety of wipe- 
clean standard finishes 
(or nearly any custom 
finish) for virtually any 
application you can 
think of. I's even 
available with a Noise 
Reduction Coefficient 
(NIC) up to .90 to 
control sound. 


Ask your Donn 
representative for full 
details on Paraline. Or 
write us. Donn makes 
access floors. Donn 
makes wall systems. 
And Donn makes 
ceiling systerns. 

But most of all, Donn 
makes sense. 


LEN 


DONN USA. 


Paraline Ceilings 
1000 Crocker Road 
Westlake, Ohio 44145 
(216) 871-1000 
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Red Cedar takes a curve with ease. 


The natural ability of red cedar 
shingles to carry out novel design 
is apparent on this office building. 
Here, their rich color and 
texture add inviting warmth to 
strikingly contemporary lines, 
helping to create a smooth-flowing 
continuity between the building’s 
two basic wings. 
“Red cedar shingles 
allowed us maximum flexibility in 
sheathing the building's compound 
curves within a realistic budget. 
In addition, their use helped 
achieve compatibility with the 
surrounding neighborhood" 
Equally important, red 
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cedar is highly insulative. And it 

retains its natural good looks for 

years with minimum maintenance. 
For information on “How 

to Specify; write us at Suite 275, 

515-116th Avenue N.E., Bellevue, 

WA 98004. (In Canada: 1055 West 

Hastings Street, Vancouver, 

B.C. V6E 2H1). 


Insulative ("R") values of roofing products 
shown below Source: ASHRAE Handbook, 
and California Energy Design Manual. 
These labels under 
the bandstick of 

red cedar shingle and 
shake bundles are 
your guarantee of Built-Up Roofing, Smooth 
Bureau-graded quality. Asbestos Cement Shingles 
Insist on them. Slate 


Cedar Shakes (Heavy) 
Cedar Shakes (Medium) 
Cedar Shingles 

Built-Up Roofing, Slag 
Asphalt Shingles 
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News report continued from page 36 


Fortune magazine editor Paul Fin- 
ney will give the keynote address— 
“Coming to Terms with the Future: 
American Industry Responds to 
Global Impacts on the Man-made En- 
vironment.” Seminars and panel dis- 
cussions will be led by key figures 
from the public, private, and educa- 
tional sectors, among them: Jay Sol- 
omon, head of the General Services 
Administration; architect Harry 
Weese of Chicago; and presidents of 
the American Institute of Architects 
and of the American Society of Inte- 
rior Designers. 

John Dixon, editor of Progressive 
Architecture, will be moderator of a 
panel discussing renovation of educa- 
tional facilities and energy considera- 
tions involved. Other major themes will 
include: ambient and task office light- 
ing; interior renovation; lodging facili- 
ties; hospitals; restaurants; retail 
stores; and space colonies. 


Calendar 


Through July 19. Photographic exhibi- 
tion of Art Deco interior of Radio City 
Music Hall, The Galleries of The Fash- 
ion Institute of Technology, New York. 
June 14-16. NEOCON x, Merchandise 
Mart, Chicago. 

June 25-July 22. The Architecture of 
James Stirling, photographic exhibi- 
tion of four architectural works, Henry 
Gallery, University of Washington, 
Seattle. Subsequent 1978 showings: 
Aug. 13-Sept. 9. Baltimore Museum of 
Art; Oct. 8-Nov. 4. Moore College, 
Philadelphia. 

July 22-25. American Society of Inte- 
rior Designers national conference, 
Washington, DC. 

Sept. 9-12. International Interior De- 
sign Exhibition and Symposiums, 
Seventh Regiment Armory, New York. 
Sept. 28-Oct. 1. Energy Fair 78, Los 
Angeles Convention Center. 

Sept. 30-Oct. 4. American Institute of 
Planners annual conference, Hyatt 
Regency, New Orleans. 

Oct. 8-11. NAHRO national confer- 
ence, Olympic Hotel, Seattle. 

Oct. 11-15. National Trust for Historic 
Preservation annual convention, 
Drake Hotel, Chicago. 

[News report continued on page 44] 


m Pelikan and Koh-I-Noor offer the see architect, 
engineer and artist ink formulas for any requirement: Fast- 


. diying inks; maximum opacity inks for blue-printing; ultra 


. black inks for photo reproduction; inks for drawing on 


film; inks for automated drafting; opaque and transparent 


. colored inks, and others. Send coupon for our new ink 


re selection chart, or write with your requirements and our 
| dnk chemists will be happy to advise you. 


Uh Pelikan and Koh-l-Noor also offer erasers and 


. erasing kits for removing ink lines from 


f and most drafting films. 


wash-off film, silver line, diazo 
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KOH--NOOR 


Exclusive Pelikan Representative 
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For immediate response, mail this coupon 


to Koh-l-Noor Rapidograph, Inc., COMPANY 
100 North St., Bloomsbury, N.J. 08804 
O Please send your free Pelikan and ADDRESS 
Koh-l-Noor Drawing Inks selection chart. 
O Please send your free pamphlet CITY 
describing fast, easy erasures of ink 
lines from film. STATE Zip 


Koh-I-Noor Rapidograph. Inc., 100 North St., Bloomsbury. N.J. 08804. In Canada: Koh-I-Noor 
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Even when it’s closed. 


With a Cookson rolling grille, 
you can give a store nighttime security 
without making it look like a freight 
elevator. 

But don’t get the wrong idea. Just 
because it’s attractive, doesn’t mean 
our grille is flimsy. Quite the contrary. 

Once the grille is closed, it locks 
automatically and can’t be raised 
through normal external force. Thanks 
to our new, exclusive locking device, 
which can’t be reached or seen by a 
would-be vandal. 

In fact, lots of Cookson strong 
points can’t be seen. Like special 
bar-end caps that prevent jamming. 
Inserts that eliminate metal-to-metal 
contact. The easily adjustable counter- 
balance mechanism for smoother 
operation. Little things that add up to 
make a Cookson grille a lot better. 

Cookson rolling grilles can be steel, 


aluminum or stainless steel. Vertical 
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or side-coiling. With push-up, chain, 
crank or motor operation. 

And they’re available in a range 
of patterns, colors and finishes. All of 
which make them very attractive 
rolling grilles. 

Just the thing to keep an elegant 
store elegant. All night long. 

Cookson’s Catalog 78 is the most 

"uw comprehensive com- 

pilation of rolling door, 
grille and counter 
i door data ever published. 
4 See it in Sweet’s (8.7/Co) 
“= Write or call for your ow! 
| copy to: The Cookson 
Company, 700 Pennsylvania Avenue, 
San Francisco, California 94107. 
Phone (415) 826-4422. 
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G Cookson Rolling Doors 


Best way to close an opening. 
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News report 1 Morris Cerullo World Outreach Center—An 
international charismatic Christian organization 
led by the Rev. Cerullo is building a 228-acre 
community in southern California near San Di- 

In prog ress ego. The complex, costing $100 million, is by 

the Los Angeles office of Welton Becket As- 

sociates in association with Mosher/Drew/ 

Watson. Phase one will include the School of 

Ministry—which eventually will be within the 

Worship Center, a 6000-seat auditorium build- 

ing. Other phase-one projects will include an 

administration complex and the first of two re- 

tirement villages. Later projects will include a 

convalescent facility, 278 hillside villas, a school 

(K-12), and recreational facilities. 


2 Baha’i Archives Center—Stanley Tigerman 
& Associates, Chicago, is architect for an addi- 
tion to the temple of the National Spiritual As- 
sembly of the Baha'is of the United States, Wil- 

i mette, Il. The building, on axis with one of the 

1 sides of the existing temple, is removed from vi- 
sion by an earth form so that the Temple still 
dominates. The archives is a square bisected 
into a nature half, composed of sculpted trees, 
and an enclosed half, representing man's per- 
petual home. The interior ceiling is painted to 
resemble a sky; functional elements within have 
their own roofs and appear as small buildings in 
a village. 


— R LL] rede "1 
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3 AT&T headquarters—The American Tele- 
phone and Telegraph Company has announced 
plans for a $110 million, 37-story headquarters 
tower for a site in Midtown Manhattan, New 
York. The building is by Johnson/Burgee, Ar- 
chitects, New York, in association with Simmons 
Architects. Corporate executive offices as well 
as support and service facilities will be located 
in the 800,000-sq-ft tower. The street level lobby 
will rise five stories high; there will be a through- 
block glass-roofed arcade with shops and a 
visitor center/exhibition hall. The facade of the 
building will be rough-textured granite. Immedi- 
ately to the north of this building is the site where 
IBM reportedly is planning an office tower. Both 
will be on Madison Avenue: AT&T between 55 
and 56 Sts., and IBM at 57 St. (See also p. 7.) 


2 3 4 Community church—The Garden Grove 
Community Church in California has plans to 
build an all-glass edifice 200 x 400 ft rising to a 
height of 120 ft. The glass would be reflective, 
allowing 14 percent heat and light to enter. Seat- 
ing for 4000 is planned. The building was de- 
signed by Johnson/Burgee Architects. The 
church, under the Rev. Robert Harold Schuller, 
started in a drive-in theater; the new building will 
recall this phase of church history by providing 
a 90-ft-high pivot door near the pulpit through 
which the minister may address people in their 
cars. The parking lot will be equipped with out- 
door speakers. 
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“ay When you need 
' a very special look 

to create a 
very special mood, 
Stauffer will help you 
create it. 


Custom vinyl wallcoverings in runs as small as 200 yards. 
Whether you want to cover a space as big as all outdoors or to wrap 
up one small exciting detail, Stauffer can match the color to create 
the mood you're looking for. From among over 1200 colors in over 70 
standard patterns currently in stock. Or from a custom run 
manufactured to your exact specifications. Even if all you need is 
the barest minimum, Stauffer has one of the lowest minimum runs 
in the business— 200 yards. (Most of our major competitors require 
750 to 1000 yards!) Are you looking for a touch of butterfly yellow? 
Send a color chip and your requirements to our nearest distributor. 
For the name and address of your nearest distributor 
see our catalogue in Sweets or write Stauffer Chemical Company, 
Plastics Division, Dept. WC, Westport, CT 06880. 
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STAI 


All-weather hydraulic fluid for ; 
consistent operation. Hydraulic back chec 


Heavy duty, cast iron cylinder and 
forged steel.arm: 


Sizes 2 thru 5, 50% adjustable 
spring power. 


Duration of delay is adjustable; 
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LCN Delayed Action Smoothee® Closers delay the closing of the door 
making it easier for the handicapped, the elderly, and staff to enter and exit. Models 
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ycle commences allowing sufficient 
py dps time for aide and patient. 


Delayed action «MM Ws al eneral and latching | 
releases h 1» i » speeds adjustable 
and door begins J Ur ’ to suit interior or 

clo sing cycle. z go 


Movable Partitions | 


Ultrawall Partitions can wait til last. 


Vinyl-covered ULTRAWALL partitions frequently start out 
looking like they cost more than standard fixed partitions. But 
when moving-in time comes, you'll find material and labor 
savings have made ULTRAWALL costs very attractive indeed! 

So if you are comparing prices, be sure to add in the cost to 
cut and fit carpet and ceiling into many cubicles around fixed 
partitions. Then consider the simple way ULTRAWALL goes 
up: carpeting, ceiling, lighting and other items are installed an 
entire floor-at-a-time! Core and perimeter walls are finished 


in one overall operation before partitions are installed. Doors, 
reversible frames, base, finish trim and even glazing can be 
handled easily, efficiently by the same partition crew. And 
every time you reallocate space, ULTRAWALL partitions pay 
for themselves all over again. Also consider the possible 
qualification for investment tax credit and accelerated depre- 
ciation advantages. 

Bi Call your U.S.G. Representative or write to us at 101 S. 
Wacker Dr., Chicago, Ill. 60606, Dept. PA-68. 
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M Natural choice 
Jor sine and fascia. 


Redwood performs like no other wood. 

Resists weather, decay, insects- retards flame spread, 
Holds finishes longer, requires less care. 

Insulates against heat, cold and sound. 

Beautiful redwood siding, in a wide variety of patterns. 
And finger-joined redwood fascia—strong, stable, 

in specified lengths up to 24 feet. 

Redwood. The natural choice. 


™ CALIFORNIA 
REDWOOD 
ASSOCIATION 617 Montgomery Street, San Francisco, CA 94111 
Redwood —a renewable resource 
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Introduction 


Taste in America 


It is commonly conceded that a gap exists between 
architects’ taste and public taste. Can the gap 

be closed? To attempt it, architects must come to 
grips with the issues involved in taste, the way 

it operates, and forces that determine its effect. 


This is a time when architects are urged to design for all 
sorts of "tastes," to suspend their standards of judgment 
about "personal" issues like taste. Anything executed ac- 
cording to “good” taste approaches the precious. 

This issue demonstrates that taste is a fuzzy phe- 
nomenon; it can't be defined or even discussed easily. 
Nevertheless P/A has chosen to take on the topic, be- 
cause matters of taste penetrate so much of architectural 
thinking, talking, and doing. If we don't drag it out in the 
open, or at least begin analyzing it on however inchoate a 
level, we run the risk of further confusion. 

To illustrate the various ways in which taste operates, 
P/A presents a few examples of present-day expression. 
In one section, we illustrate some taste expressions 
influenced by the professional arbiters of taste, architects. 
In both the aggressively symbolic efforts of a campus (p. 
52) and the quiet unassertive example of a new town (p. 
56), the conception and perception of taste shows very di- 
rect affinity in style and principle to well-known works of 
modern architecture. Because taste is also influenced by 
popular culture, we present examples indicating the 
phenomenon of taste working up from the regions where it 
is considered "bad" to pervade all the environments of 
socio-economic subcultures (p. 60 and p. 64). In this situa- 
tion the taste of the poor appears more authentic (p. 68). 

Because some architects and clients are attempting to 
bridge the gap between "high-design" elitist architects' 
taste and "low-design" popular culture's tastes, we pre- 
sent several recent efforts of architects designing with and 
for the people. We recognize too that magazines present a 
certain influence—if not in forming taste at least in purvey- 
ing it—by deciding what to publish. But magazines have 
their own tastes that condition the way in which architec- 
ture will be presented and interpreted. Therefore we have 
parodied six well-known public and professional maga- 
zines to make the point. Another example (p. 78) shows 


Courtesy Women's Wear Daily 


Tastemakers today: clothes and soft goods designer Diane Von 
Furstenberg and movie critic Rex Reed in chic nightspot, Regine's. 
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Introduction 


shifting perceptions of taste over the years. 

For the sake of discussion, let us allow the word "taste" 
to encompass both preference and judgment. “Prefer- 
ence,” that is personal, expressive idiosyncratic choice, 
we distinguish from “judgment,” the overview, the dis- 
tanced perspective from which evaluation is made on im- 
partial and less subjective conditions. Preference, we can 
see, operates in a fluctuating, changing, fleeting time 
frame; judgment operates on an enduring, unchanging 
scale. The pitfall is obvious: boundaries between the two 
become easily blurred, but attempts at definition result in a 
compartmentalizing of taste into two artificial categories. 

This pitfall especially pertains to architecture. Architec- 
ture, dealing with visual artifacts that can be quickly 
created and constructed, reproduced and replicated, 
nevertheless remains with us for a long period of time. It 
operates on both time scales; it belongs to both fashion 
and culture. It represents individual expression as well as 
cultural values. To be accepted by a public it must appeal 
on a level of preference, as well as judgment. From the 
local and particular to the all-encompassing, architectural 
taste is conditioned by persons operating within the larger 
political, social, and economic context. The field of ar- 
chitecture is a subculture of a larger cultural milieu and, 
taste in American architecture reflects that fact. 


Within the scheme of things 

From the 1940s until the last decade, it seemed as if ar- 
chitects were finally becoming the tastemakers of record. 
They were more or less confident of their hegemony in 
formulating and fabricating an environment of "quality." 
Their moment on stage was closely linked to the rise of 
Modern Architecture, but more directly linked to shifts in 
the hierarchy of tastemakers (and taste receptors). As 
Russell Lynes and Dwight Macdonald both observed in 
the 1950s, standards of taste, previously connected to a 
class hierarchy, were codified by the upper classes. In the 
1940s and 1950s, taste entered the purview of the "high- 
brow,” the intellectual or artist rather than the aristocrat. 
Architects in the vanguard soon benefited from the taste 
structure. The representative par excellence of architects 
and architecture was the Museum of Modern Art, the insti- 
tutional embodiment of modern architecture's principles. 

Despite efforts to inculcate virtues of good design in the 
public, lay or professional, the object without qualities, the 
inauthentic, and the kitsch proliferated wildly during post- 
war economic expansion. Dwight Macdonald, one of the 
critics decrying the debasement of culture in the 20th Cen- 
tury (along with the likes of Oswald Spengler, Jose Ortega 
y Gasset, T.S. Eliot, and Clement Greenberg), said of the 
modern design in 1953: "Bauhaus modernism has at last 
trickled down, in a debased form of course, into our furni- 
ture, cafeterias, movie theaters. . . ." 

Yet the 1960s shift in social, political, and cultural at- 
titudes was on the side of the common man, aided by the 
structuralist methods that revealed underlying patterns of 
behavior linking various forms of humanity. Generally, 
what Claude Levi-Strauss and Noam Chomsky did for the 
culture at large, Bernard Rudofsky and the Museum of 
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Tastemakers yesterday: Mr. and Mrs. Maurice Benjamin. 


Modern Art did for architecture. In "Architecture without 
Architects," the Modern presented an exhibit in 1964 that 
showed intriguing centuries old, timeless works of ar- 
chitecture executed by common men without architects' 
intervention. Robert Venturi, Denise Scott Brown, and Ste- 
ven Izenour in their writings attempted something more 
radical—to make architects look to the present-day crea- 
tions of common man—the roadside architecture of the 
commercial strip. Their own efforts, of course, must be 
seen in the larger context of the U.S. in the late 1960s, 
when much of what was previously considered crassly 
commercial was being redefined as "popular culture" and 
sanctified by sociologist Herbert Gans and others. Inci- 
dentally, MOMA had been the first organization to publish 
Venturi with his Complexity and Contradiction in Architec- 
ture of 1966. 

No wonder that architects considered the remonstra- 
tions of Venturi et al to be blasphemous. The implications 
were enormous: architects were being told to divest them- 
selves of their positions as arbiters of design standards. At 
a time when their economic position was still secure, when 
the battle of Modern Architecture was barely won in their 
favor, they were told to be inclusivist, to learn from Las 
Vegas. They had been trying to determine what was most 
expressive of the spirit of the times that would endure. 
Now they were told to go ahead and wallow in the "messy 
vitality" of everyday life. 


Lost hierarchies 

The hegemony was being passed from the architect, 
metaphorically represented by MOMA, to the common 
man, let us say metaphorically represented by 
McDonald's. From museum to fast-food outlet in one easy 
decade. Instead of total design based on cultural ideals, 
architects were confronting total design considered only 
as commodity. Instead of a system derived from a strategy 
for public enlightenment, they could see architecture be- 
coming a strategy for marketing. 

Now in retrospect, several things are becoming clear. 
One is that the common man hasn't taken over the role as 
arbiter of taste. The mass audience is united only enough 
to consume; no particular part of it attempts to assume an 
active role in legislating taste. The rich or the upper 
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The library of the Museum of Modern Art in 1954. 


classes have not reverted to past forms of discrimination 
characteristic of their former role in the taste hierarchy. In 
fact, taste no longer seems to operate in a hierarchy where 
patterns of influence would sift down from above. Taste 
still functions as a sign-system of class and subcultural af- 
finity in an even more complex and subtle manner. Its for- 
mation results not only from a trickle-down process, how- 
ever, but trickle-up and sideways as well: the beast 
metamorphoses, expands and contracts too quickly to 
wrestle it to the ground. 

These observations are not intended to deny that stand- 
ardization and repetition go on. They continue vigorously 
as an integral part of consumption. Mainstays of mass 
production, standardization and replication aided Modern 
Architecture's ascension after World War II. At the same 
time, however, this production set in motion forces de- 
structive to Modern Architecture's ideals—by virtue of the 
knock-off. In clothing the knock-off is the cheaper imitation 
of high couture. With architecture, as in merchandising, 
the knock-off takes only the image, the appearance of the 
thing itself, and imitates it. 

The architectural attributes lost in the process of the 
knock-off—subtlety and substance, for example—present 
a problem. These buildings cannot be stored in the attic 
like old clothes; they dot our landscape and, wanted or 
not, become part of our culture. The carcass remains, the 
content disappears. No wonder that, in the 1970s, ar- 
chitects search for an architecture that has meaning, that 
can appeal to different people on different levels of 
communication, that can delight now, endure until 
tomorrow—an architecture that won't disappoint. Seeking 
to circumvent the problem of bowdlerization of content by 
replication, some architects advocate an ad hoc form of 
fabrication. Bits and pieces are collaged in place to form 
something different but never easy to repeat. Denying 
taste as anything other than personal, they search for 
many architectures to encompass all tastes, to bridge the 
gap between "high-design" architecture and popular 
culture. 


Fantasy and fun 
As for personal taste, popular-culture advocates claim that 
criteria for evaluation of popular culture cannot exist, ex- 


Courtesy McDonald's 


Interior of a McDonald's "theme" restaurant 1978. 


cept on a psychological basis—whatever appeals to one's 
own fantasies. Fantasies obviously have a place. We don't 
need sociologist Henri Lefebvre, or even the local 
psychiatrist, to remind us of the trap of constructing a 
world out of, or pandering to, personal fantasies, espe- 
cially fantasies and myths supported by consumption. 
Surround yourself with this architectural environment and 
you will be cultivated and chic. Enter this discothéque (or 
is ita McDonald's?) and life will be enriched and exciting. 

Architecture, by virtue of its relative permanence, forms 
an external reference system from which we draw psycho- 
logical and moral support. In discussing the "give-the- 
public-what-it-wants" ethos in her essay "Society and Cul- 
ture" (Daedalus, 1960), Hannah Arendt distinguishes en- 
tertainment (circuses) from culture by proposing that ob- 
jects of entertainment are consumed in a devouring 
metabolic way. They are not objects "whose excellence is 
measured by their ability to withstand the life process and 
become permanent appurtenances of the world." Be- 
cause architecture does last and is a cultural object, ar- 
chitects' relegation of it to the status of entertainment or 
fashion would only harm it. Nevertheless, to deny the im- 
portance of the personal, the transitory, the fashionable, 
and the fun in architecture could stultify experiment. Ex- 
perimentation should often operate on the level of the per- 
sonally expressive and transitory to establish groundwork 
that can be applied for more enduring artifacts. Its nature, 
however, needs to be confronted, since it risks being con- 
sumed, used up by replication before its contributions can 
be incorporated into culture. 

We still operate, and must, within our own cultural milieu, 
our perceptions subject to change. It helps for architects 
to be aware of the shades of the spectrum of taste, from 
preference to judgment, to assess where their efforts may 
fall. By consciously confronting varying codes of taste and 
their social meanings, architects may arrive at authenticity. 
But in addition, the adherence to architectural principles, a 
body of rules giving weight to "style," needs attention. 
Otherwise we risk creating pastiche out of our pluralism, 
plus heightened confusion out of consumption. [Suzanne 
Stephens] 

For a bibliography of books and articles referred to while compiling this 
issue, see p. 102. 
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From the MOMA... 


Almost from its inception, the Museum of 
Modern Art was not only the disseminator 
of modern architecture and design princi- 
ples in this country, but also an arbiter of 
"taste" as well. By the buildings and prod- 
ucts it chose to display and to publish from 
1932 on, the Modern's architecture and 
design departments did more than codify 
and clarify design standards to an unknow- 
ing public. They began to establish the 
standards as well. The examples of ar- 
chitecture or design chosen for display 
were not selected because they rep- 
resented interesting topics for critical dis- 
cussion, but because they were good. 
They had inherent quality. 

Considering the photographic images of 
buildings or the design products, the cool 
aesthetic- and utility-oriented descriptive 
prose, and the very precise drawings, one 
may wonder what could go wrong. The 
1950s and 1960s saw the proliferation of 
designs that attempted to recreate the 
aura of those photos and texts serenely 
fixed in their luminous gray and white sur- 
roundings. The Modern was helping to 
form professional taste. The version that 
trickled down, however, from the profes- 
sional taste elite to the larger audience, 
clearly lost something on the way. Architec- 
ture at several removes from the originals 
ranged in types of accomplishment. 

Shown on the following pages are 
examples of two very different modern de- 
sign responses now to be found in the 
American physical landscape. The first, an 
ensemble of aggressively symbolic taste, 
bridges geographic place, but not time. 
Looking as if it crystallizes the dream of a 
Yamasaki designing Brasilia after he had 
seen the Seattle World's Fair, Oral Roberts 
University unabashedly seizes upon a late 
1950s expression for inspiration. 

The other, a planned community, seeks 
to be unassertively timeless. It has appro- 
priated a series of past and present Amer- 
ican architectural styles and current plan- 
ning principles to create a domain that 
transcends both time and place. Neverthe- 
less this mutely "tasteful" and idyllic com- 
munity represents a response very much 
grounded in this present culture. [SS] 
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24-hour prayer service is offered at this headquarters of the Abundant Life Prayer Group. 
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Oral Roberts University, Tulsa, Ok 


O.R.U. 
architecture? 


The architecture of Oral Roberts 
University is a mirror reflection 
of certain popularly understood 
images of Modern architecture. 


If Oral Roberts University in Tulsa, Ok, can 
be seen as the Vatican of charismatic 
Christianity, then the buildings on its 
sprawling, flat campus could be inter- 
preted as a clear example of the Modern 
American Baroque tradition in architec- 
ture. This vision of a university essentially 
belongs to the images and values of the 
founder, the revivalist Oral Roberts. While 
the Christian liberal arts school is seen by 
some as a beacon to society, O.R.U. is 
also the physical mirror of a kind of popular 
understanding of modern architecture it- 
self. In fact, it would appear to be a logical 
extension of the assumptions of American 
architecture of the last two decades. 

At the time Tulsa was chosen as home 
base for the Roberts organization in 1947, 
it had the best air connections to many of 
the movement's supporters in the South- 
east. It was also fairly close to the center of 
population in America, giving it an affinity 
to things "Middle American," in a sense. 
From the Prayer Tower—the central sym- 
bol of the 4000-student campus—a power- 
ful connection emanates outward to the 
3.1 million families who participate in the 
message of Oral Roberts. Like Rome, 
Tulsais a pilgrimage point, but those who 
go there during the frequent gatherings 
have all expenses paid. 

One thing immediately strikes the visitor 
about the O.R.U. students: they are neat, 
well-mannered, and extremely well- 
dressed. The population of the entire 
campus seems like one big family, and this 
mage is reinforced by the fact that even 
meals are taken together at the Hewitt Din- 

ng Commons. There is no smoking or 
drinking on campus; there is a dress code 
for class, chapel (required), and cafeteria, 
and there are separate male and female 
dormitories. Dorm life still includes room 
checks and control lobbies. A fair portion 
of the campus is given over to athletic facil- 
ties that accommodate a mandatory four- 


Triangles at entry to Christ's Chapel symbolize "praying hands"; silhouette reminds one of re- 
vival tent (above). Roberts Dormitories (below) are consciously designed without front or back 


"Eternal Flame Fountain" is at the corner of the porch in the Learning Resources Center (below). 


Oral Roberts University 
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Triangle motif expressing Trinity is used throughout campus, as seen in Benign grandma runs check-point at Quad Towers Dorm (above). All 400¢ 
windows (above), organ pipes (below) in chapels inside Christ's Chapel. students eat at Hewitt Dining Commons (below) in front of Quad Towers. 
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year physical education program. There is, 
in addition, a registration check-in at the 
Aerobics Center that requires each stu- 
dent to measure up to basic health stand- 
ards or face dismissal. O.R.U.'s education 
of the whole person, in body, mind, and 
spirit, is presumed to be reflected in the 
campus itself, which is considered to be 
expressive of the totality encouraged by 
the Roberts organization: "A Miracle Life- 
Style” in which each adherent is desig- 
nated as "Partner." 

It was in the 1960s that the charismatic 
movement began to place greater em- 
phasis on the concept of the Holy Spirit 
within the traditional Christian Trinity and, 
at O.R.U., this new intensity was extended 
to include a human trinity of equal 
emphasis—one of body, mind, and spirit. 
It is from such ideas that much of the ap- 
pearance of the place is generated, and to 
which the architecture constantly refers. 


A particular life-style 

There is a motto in the brochure Quick 
Facts About O.R.U. that states, "make no 
little plans here." While Daniel Burnham 
was obviously born too soon, there is defi- 
nitely a kindred spirit in Tulsa where "The 
O.R.U. campus, valued at more than $150 
million with 20 major buildings, is noted for 
its ultramodern architecture and innovative 
educational technology." Established in 
1963, O.R.U. engages in “Educating the 
Whole Man" (sic) and relies on big plans, 
without which "carving a brand-new Chris- 
tian liberal arts university out of the turbu- 
lent 1960s wouldn't have been possible." 
In each step of the ongoing building pro- 
gram, the physical reality of the campus 
architecture has continued to reinforce the 
concept of the big plan. 

The campus layout is divided into quad- 
rants, with areas for residence, athletics, 
learning resources, and chapel. All ac- 
tivities crisscross and confront the Prayer 
Tower. The Learning Resources Center it- 
self is considered a symbol both of inter- 
disciplinary “cross-pollination,” since all 
libraries are together in one building, as 
well as a representation of the constant in- 
tegration of charismatic Christianity in all 
activities. 


All things in threes 
Modern architecture was called upon to 
give form to O.R.U. and, in so doing, it has 
reflected the formalism characteristic of 
the 1960s. The dominant motif is the 
triangle—a constant reference to the two 
trinities. As a style, the use of this form re- 
flects the preference of Frank Wallace, 
AIA, principal architect for Oral Roberts, 
for "buildings without fronts or backs." 
Also, Wallace had admired the work of 
Frank Lloyd Wright and Minoru Yamasaki, 
as well as a building in St. Louis that used 
reflective gold glass. When the final 
scheme was prepared for the Prayer 
Tower, which was completed in 1965, Wal- 
lace developed whatis probably one of the 
first extensive uses of that material for ex- 
terior cladding. 

Angularity characterizes the principal 


campus buildings, some of which are ac- 
tually generated by intersecting triangular 
systems. The dormitories, or the so-called 
Quad Towers, of 1971—77, are enclosed 
forms with corner triangular openings. 
Christ's Chapel employs triangles at the 
entry to evoke "praying hands" and results 
in a prickly silhouette that suggests a tent- 
ike structure. The Prayer Tower itself is 
called a “modern-day cross" and evokes a 
crown of thorns, albeit a Wrightian one. 

Modernity, therefore, is integral to the 
message projected at O.R.U. The con- 
temporary style is chosen to suggest a 
mission for today, but one that is also 
"futuristic." The bright colors and implied 
opulence are no doubt in part due to Oral 
Roberts' own particular color-blindness, 
but they are intended to be more evocative 
of Abundant Life (also the title of the 
Roberts monthly magazine). The general 
idea is that prosperity is possible in this 
life, and that is whatis reflected, literally, in 
O.R.U.'s architecture. 


Zeitgeist in anodized aluminum 

And so the Spirit of the Epoch is trans- 
formed in its search for form from Gropius 
to Rudolph to Yamasaki to Frank Wallace. 
Its basis would appear to represent at- 
titudes inherited from the Eisenhower era, 
which clearly stand against the unrest and 
questioning that characterized so much of 
the last decade. 

O.R.U. Architecture appears to be a 
reinforcing symbol of the taste of its users. 
To a great extent, its social model is sub- 
urbia, and itis the principles of suburbia 
that mold the architecture that in turn re- 
flects them. The unity of purpose of the 
movement is representative of a non- 
denominational spirit. As a consequence, 
the images are abstracted, thereby defer- 
ring from being specific. In this abstrac- 
tion, the images remain identifiable as 
modern, and in their modernity they are 
acceptable as symbols of a new spirit. 
Also, the somewhat anonymous character 
of the forms creates a total homogeneity. 

The aesthetic reflects that of a new mid- 
dle class whose aspirations are toward 
elegance—an elegance that is somewhat 
standardized and perhaps a bit gaudy to 
ensure that the point not be missed. It is 
designed to be impressive, in other words. 
Yet the impressiveness is as comfortably 
predictable as one would expect in a good 
motel; itis slightly overpriced "Ramada- 
mentality.” 


Keeping the faith 
O.R.U.'s architecture, however, only be- 
gins to suggest certain relationships when 
compared to the proposed City of Faith 
Medical Center, which is soon to rise adja- 
cent to the campus. When the 777-bed 
hospital project was announced last year, 
a great controversy raged in overbedded 
Tulsa, and efforts to block construction ex- 
tended up to the State legislature. In early 
April, however, it was announced that Tulsa 
had issued a building permit for two of the 
three components. 

City of Faith may quite possibly suggest 


an other-worldly image referring to Oral 
Roberts' wife's recent book Heaven Has a 
Floor. Three buildings, all triangular, stand 
on a four-square platform. As to the origin 
of this arrangement, that can only be 
known through the revelation that Oral 
Roberts himself described: "... and then 
He began to show me the buildings, the 
details of them, and He had me to turn in 
my Bible to the last book of the Bible, the 
Book of Revelation, and the last chapters, 
chapters 21 and 22, where He described 
the City of God, the New Jerusalem. And 
He showed me the River of Life running 
down through its streets and the Tree of 
Life on each side, whose fruits are for the 
healing of the nations. And He said, ‘| want 
you to build towering buildings, not low 
scattered buildings, not places where the 
doctors are often misplaced and the pa- 
tients are over there. | want you to build 
from a single base three great towering 
buildings where the doctors and the pa- 
tients will be together. And out in front I 
want you to build the Healing Stream. | 
want this stream to run up to the building 
and to be joined to the building with Heal- 
ing Hands, my Healing Hands, with one 
hand to represent the Hand of Prayer, the 
other to represent the Hand of the Physi- 
cian. And | want these great healing hands 
to join the building and the stream so when 
people drive up and they see these tower- 
ing buildings filled with physicians who are 
dedicated in their skill, dedicated to God 
and dedicated to people in their healing, 
and the people who will come out of the 
Oral Roberts University School of Theology 
to work with those doctors, to pray, as they 
see those towering buildings and the River 
of Life and the trees, the evergreen trees 
and the Healing Hands, as they see it, 
they're going to feel something. They're 
going to want to get well.' And when 
people want to get well, they've got a bet- 
ter chance. And He said, 'l've chosen you 
to build it.’ | said, ‘God, how can I build it? 
Won't it cost a lot of money?’ He said, ‘Far 
more than your mind can conceive. Lay 
your mind aside and get into your spirit 
and then you'll see.’ ‘How big, Lord? How 
big?’ Well, He gave me the picture and | 
came home and had my architects and art- 
ists to paint it and | have it here.” [Peter C. 
Papademetriou] 


Just inside the front door of Christ's Chapel. 
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River Hills Plantation, South Carolina 


Inside ‘Our Town’ 


A visit to a planned community reveals 
telling qualities that characterize 

this tasteful latter-day response to 

the small American town of yesteryear. 


We began our visit to River Hills Plantation, 
South Carolina, one early spring weekend 
by attending the local production of 
Thornton Wilder's play, "Our Town." The 
staging took place in the River Hills com- 
munity center (also a church), designed as 
a contemporary version of a barn. Its wood 
framing, wood siding, simple detailing, 
and expanses of glass we were to dis- 
cover comprise the basic vocabulary of 
River Hills architecture, both public and 
residential. We noted that the play was well 
attended, not only by adults but by chil- 
dren, all sharing the similar quality of 
wholesome respectability that defies in- 
stant geographic placement. Dress con- 
forms to this impression: no European 
tailoring on one hand; no pink polyester 
pantsuits on the other. (The architecture, 
we could argue, falls in a similar spectrum 
of taste.) 

Following the play, we arrived at the 
house of a family of five where we stayed 
the weekend. Our host, a management 
executive with a nearby company, recently 
moved from the northeast; our hostess 
hopes to pursue a career now that her 
children—aged twelve, ten and seven— 
are getting old enough to take care of 
themselves. The couple had decided to 
move to River Hills so that he could be 
near his work in Gastonia, she near hers in 
the city of Charlotte, 17 miles away. 

But River Hills is also a place unto itself. 
Like Thornton Wilder's Grover's Corners, 
New Hampshire, River Hills is a small 
community of about 2000 people, where 
everyone knows all the others (almost). Un- 
like Grover's Corners' inhabitants, most 
River Hills residents have lived in the 
eight-year-old town for only a few years. 
River Hills is a planned community—one 
recent response to a wish to maintain the 
values, sense of community, and quality of 
life characteristic of Thornton Wilder's in- 
creasingly mythic small town. 
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As we were shown through the wood 
house executed in the "contemporary" 
style very predominant at River Hills, the 
hostess told us with pride that the house 
"is designed by an architect" (one Emery 
Holroyd of Charlotte, who has built a 
number of houses there). Children's bed- 
rooms and a large playroom/den are lo- 
cated on the lower floor where they open 
onto brick patios and the woods; upstairs 
the master's bedroom and bath are placed 
on the same level as the living and dining 
rooms and large eat-in kitchen. All rooms 
on this level open onto decks. 

The next morning we had coffee out on 
the deck: it was 85 degrees and sunny. 
Dogwood trees and azaleas were in blos- 
som; no sound of lawn mowers cut through 
the still. Our hostess explained that a gen- 
eral effort was made not to clear the 
woods, thereby reducing lawn care. There 
are exceptions of course: houses sited on 
long-existing cleared fields, the 100-acre 
golf course that loops through the wooded 
landscape, and a right of way for utility 
lines that cuts a swath through the middle 
of the community. 

First on our agenda that morning was a 
visit to the sales offices of River Hills Plan- 
tation. River Hills was begun by Sea Pines 
Inc., the developers of the resort at Hilton 
Head, SC. It represented Sea Pines ' first 
venture into a nonresort town, although the 
firm did decide to include recreational facil- 
ities for golf, tennis, and boating. There are 
three types of dwellings at River Hills: 
single-family homes that start at $75,000 
and go up to $300,000; patio homes with 
zero lot lines that range in price from 
$70,000 to $100,000; and condominiums 
selling from about $60,000 to $80,000. 

After putting in the roads, bike paths, 
golf course, utilities, and public facilities 
buildings, and selling a number of parcels 
in the 1000-lot subdivision, then initiating 
condominium and patio-home construc- 
tion, Sea Pines felt caught in a cash 
crunch. Some part of the pressure re- 
sulted from the drop in demand for con- 
dominiums: Sea Pines had built 140 there, 
but planned a total over three times that 
figure. Because of the recession in 1972, 
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the bottom dropped out of the con- 
dominium market, and the decision was 
made to reduce the density. (Although the 
Department of Housing and Urban De- 
velopment supervises any development 
over 50 lots to make sure that a town fol- 
lows the intentions of its master plan, a 
drop in density is not seen to be a prob- 
lem.) Last year Sea Pines began divesting 
itself of its properties at River Hills, selling 
the utility company, the club and golf 
course, and the marina to various con- 
cerns. Roads, recreation areas, and com- 
mon properties were taken over by the 
River Hills Community Association, an or- 
ganization that constitutes the only form of 
government in this unincorporated town. 
The sale of the remaining lots, one-fourth 
to one-third acre in size, and resale of 
homes and remaining condominiums, all 
of which is a thriving real estate enterprise, 
was assumed by a former oil company 
businessman, John Wilkerson, a resident 
of River Hills. 


Unified but different 

One of the sales representatives, Sam Ball, 
drove us around the community. Like sev- 
eral other staff members in the real estate 
office, he is retired and lives at River Hills. 
Of the approximately 950 lots sold so far, 
he told us, only 50 percent have been built 
upon, putting the number of households in 
River Hills at about 450. No two houses are 
alike, except of course among the patio 
homes and condominiums. While each 
property owner of a single-family home is 
responsible for contracting for the design 
of the house, the Architectural Review 
Committee must determine whether or not 
it conforms to covenants and bylaws. 

The tour revealed architecture ranging 
in style from a vernacular type of farm- 
house to a Connecticut colonial to Califor- 
nia Bay Region. Yet structures are unified 
by a similar palette of traditional materials 
such as wood and brick, and earth-tone 
finishes for the staining and trim. The 
prevalence of architectural styles is dis- 
cernibly "contemporary," a style showing 
a direct debt to Edward Barnes's single- 
pitched-roof houses, or perhaps to Sea 


| of well-designed homes. 
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Ranch, sometimes with faint allusions to 
Prairie School architecture. Because of the 
careful siting of most houses, the curving 
roads, the cul-de-sacs and loop roads, 
and the forest of trees, the natural land- 
scape dominated our view. Our tour took 
us past one house we were told has been 
a source of contention between the Ar- 
chitectural Review Committee and the 
owners: the trim of the wood house is 
white. 

Asked why residents might choose River 
Hills over sections of Charlotte such as 
Myers Park, where stately brick and white- 
trim houses of the 1920s Georgian-style 
are grouped along its shady tree-lined 
streets, Ball brought up the aspect of se- 
curity in River Hills. In addition to the secu- 
rity gate, a patrol car circulates between 3 
p.m. and 7 a.m. and all day Saturday and 
Sunday. Parks, golf courses, marinas, and 
beaches offer clear added enticements. 

We paused to visit the country club, de- 
signed by Savannah architect Thomas 
Stanley. We overheard a young man joke 
with Ball, saying, “You don't really sell on 
this job; all you have to do is take people 
on tour of the place." 

As we continued on past more homes 
we asked about the residents. The majority 
of people, we were told, are in their forties 
and fifties. Most earn over $25,000 a year; 
some have chosen to retire here. This and 
that house, we learned, belonged to 
former presidents or vice presidents of 
such and such company. Surprisingly 
there seemed to be little difference in the 
description of the owners of patio homes, 
condominiums, and single-family houses. 
We were assured that at River Hills no so- 
cial stigma attaches to the denser forms of 
housing, since many retired executives 
prefer them. If this is indeed true, we 
figured the close approximation in price 
range of the various dwelling types also 
encouraged a "broadness of mind." 

After this tour we returned to our host's 
house for lunch on the sun deck. There we 
picked up a copy of the River Hills Press, a 
local paper that had published the results 
of a resident poll on likes and dislikes 
about the community. The overwhelming 
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majority of respondents (290 out of 430) 
prefer River Hills because of the “people.” 
The natural setting ranks second, and the 
security third. Dogs running free was at the 
top of the list of dislikes, with neighbors 
who violate covenants next. The distance 
from shopping proves to be an inconven- 
ience. Only the "general store," where we 
found we could buy a range of mostly fro- 
zen foods and drug items plus beer and 
sweet wines, offers an alternative to travel- 
ing a distance. The questionnaire also re- 
vealed that a good number of residents 
own boats, a majority are members of the 
country club. A large chunk of the re- 
spondents came from the Northeast and 
Midwest, following the sunbelt expansion 
by corporations into the area, although the 
largest number is still southern. 


Trouble in paradise? 

A separate news item reported parents' 
concern about vandalism and thefts in 
River Hills by resident teenagers, generally 
attributed to the availability of drugs and 
absence of local hangouts. Ah, we noted, 
even the "ideal" setting carries with it hints 
of the same problems we are well used to 
in urban areas. 

Reluctantly leaving our chaise longue 
and our wine spritzer we decided that af- 
ternoon to go in search of some signs of 
urban ills by taking a bike ride with the 
children of our host. Only dogwood blos- 
soms, sun glinting through trees, came 
into our view, plus houses, many under 
construction. No teenage vandals were 
lurking behind trees yet. 

Later we drove around with Charlotte ar- 
chitect Charles McMurray to see the patio 
homes he designed at River Hills. Evoking 
carpenter bungalow tradition of California 
housing, the clustered units are tucked 
carefully into the site and designed so that 
spaces of one house do not look directly 
into those of another. We did observe, 
however, that floors are finished only in 
plywood, leaving residents to install wall- 
to-wall carpeting or synthetic flooring. This 
feature (or nonfeature) is apparently 
matter-of-course with house construction 
in the area, a habit that we suspect would 
not go over too well with taste subcultures 
who eschew carpeting. McMurray drove 
us past single-family houses he has built in 
River Hills, houses designed in the 
straightforward modern idiom typical of the 
better architecture at River Hills, we con- 
cluded, although they are not unusual. But 
then nothing is unusual architecturally at 
River Hills. That is the point. 

A party that evening given by our hosts 
allowed us to talk at length with some resi- 
dents. Asked why they preferred settling in 
River Hills to Charlotte, several responded 
that a community like River Hills encour- 
ages friendships to be formed faster than 
elsewhere, an important consideration to 
socio-economically and geographically 
mobile familes who may live some place 
for only about four years. Several com- 
mented that they had difficulty moving to a 
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The “vernacular” farmhouse style appears here. 


"planned community" because it sounded 
so regimented. But living there they didn't 
feel it. Isolation, however, was something 
else. Their children attend public schools 
in the nearby town of Clover, where they 
are considered elitists and snobs. Their 
parents, meanwhile, find night life nil in the 
town, but the 20-minute drive to Charlotte 
tends to discourage their taking advan- 
tage of its cultural activities. A couple of 
residents who do not belong to the club 
pointed out that membership was not 
necessary as a social act. Judging from 
conversation topics, however, we 

noticed most of the guests at the party 
shared similar interest in boating, tennis, 
or golf. 

The next morning we met with architect 
Andrew Steever of the Charlotte firm of 
Ogburn & Steever, who is a member of the 
Architectural Review Committee. Steever, 
it turned out, was on the design staff of Sea 
Pines Company which then was headed 
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Colonial styles crop up here and there. 
by the architect responsible for the plan- 
ning and design of River Hills, Clarke 
Plaxco. He explained that the governing 
body of River Hills is now the River Hills 
Community Association, Inc., run by a 
nine-member Board of Directors elected at 
the annual meetings. 

The Association now owns, maintains, 
and improves roads, recreation areas, and 
other common properties of the plantation, 
and constitutes its basic form of govern- 
ment. It collects dues and enforces cov- 
enants and bylaws for the community, 
and supervises the Architectural Review 
Committee. This committee has six mem- 
bers, appointed by the Board. One 
member must be a professional architect 
or planner (Steever), while the others may 
be laymen with experience or interest in 
the area of design. Covenants rule out 
mobile homes or temporary shelters and 
establish 1800 sq ft as the minimum house 
size. The committee allows a range of ar- 


Residents at River Hills all share beach and park on the lake. 


chitectural styles while pushing for a con- 
tinuous thread of related design elements. 
Only 10 percent of the houses were actu- 
ally designed by an architect for specific 
clients, Steever estimates; the others may 
be designed by architects but are built 
from plans sold through services. The real 
estate office and the Architectural Review 
Committee will suggest names of ar- 
chitects to lot owners. Generally he and 
the real estate office find that residents 
who come to River Hills are reasonably 
aware of the characteristics they like and 
want to be maintained. (As Ball put it, "they 
respect the rules of the game.") Court 
cases have been threatened on occasion 
but, as Steever maintained, environmental 
awareness or sensitivity increases the 
longer River Hills residents stay there. 
Steever himself has designed some houses 
in the community. 

That afternoon we went to the park and 
small beach overlooking Lake Wylie, a 
man-made lake, where we had a beach 
picnic with our host and hostess. The sun 
was warm, but there was enough of a 
breeze to take a mid-afternoon sail. 

Later that day we left for the airport. And 
SO, as the sun was slowly setting in the 
west over the gentle green slopes and 
budding trees, we had to bid a fond 
farewell to River Hills. As we drove past the 
franchise hamburger stands, filling sta- 
tions, and small tract houses, the children 
of the host and hostess told us about their 
school life. The seven-year-old and ten- 
year-old knowledgeably and rather en- 
thusiastically described the drug problems 
of the older students. The twelve-year-old 
admitted she had been offered “speed” a 
few days before, but had turned it down. 
We gulped and asked (ever so conserva- 
tively) why these children went to schools 
such as these in Clover. The twelve-year- 
old looked us calmly in the eye and said, 
“But that’s reality.” 


Urb versus slurb 

River Hills reflects current key community 
planning principles such as clustered 
housing with designated public open 
space, commercial and recreational ac- 
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tivities grouped within walking distance of 
places of residence, and a careful orienta- 
tion of architecture to the site. Its success 
probably comes as much from the fact that 
it doesn't follow other prototypical planning 
principles for new towns: it is not very 
large. Itis not a self-contained community 
providing an array of industries, a full 
range of housing types for diverse income 
groups, or life styles generic to planned 
communities. In addition, its emphasis on 
recreational facilites would generally be 
considered unusual for a “primary home" 
community. 

River Hills is quite homogeneous. Know- 
ing and being willing to abide by the same 
rules helps them to avoid socially conflict- 
ing situations, as Constance Perin points 
out in Everything in Its Place (Princeton 
University Press, 1977). An egalitarian so- 
ciety makes social barriers difficult to 
maintain, at the same time causing them to 
be desirable to construct, in order to pro- 
vide people with a sense of a secure social 
identity. 

Thus in this century, the suburb 
emerged as a forceful locus of home own- 
ership and guarantor of the predictability 
that could be accorded to Americans re- 
garding their investments, status, and no- 
tion of the good life. Aside from socio- 
cultural and economic underpinnings for 
our attachment to the single-family house 
is the anti-urban bias transmitted by our in- 
tellectual heritage. (See Morton and Lucia 
White's The Intellectual Versus the City 
(Oxford University Press, 1962, 1977). 

But now the pastoral landscape from 
which Americans drew inspiration, repose, 
and support has been eroded by gross in- 
cursion of disjointed fragments of a com- 
mercialized society. River Hills represents 
a very modern response to this disor- 
ganized condition—it allows its inhabitants 
to try to re-establish consistency and 
coherence by creating a planned land- 
scape as their external reference system. 
River Hills' use of covenants, its architec- 
tural review procedures, and many rules 
are all reactions—too blatant for some—to 
insure this cohesiveness. This cohesion is 
a quality of which one is made immediately 


n 


E 


aware by its absence upon leaving River 
Hills. 


Goodbye Grover's Corners 

For these sociological, economic, and 
philosophical reasons, people are drawn 
to communities like River Hills, where 
homogeneous enclaves have replaced 
"our towns." 

Indeed as the older suburbs are opened 
up by zoning changes, high-rise construc- 
tion, immigration of lower income groups, 
arrival of corporations, it is likely that a 
corollary action will be more River Hills— 
more exclusion based on economics, 
more privatization of the American land- 
scape. This "privatization" as Fred Hirsh 
explains in Social Limits to Growth (Har- 
vard University Press, 1976) means a 
move away from providing goods and 
services on a communal or subsidized 
basis to providing them on a commercial 
level paid for by individual users. Sub- 
urbia—like many other commodities hav- 
ing meaning for our society—is a "po- 
sitional good”; if accessible to all, the 
qualities that made it appealing in the first 
place would cease to exist. 

Total security environments replete with 
private access, and various forms of 
closed recreation are a response that pro- 
ceeds as an intrinsic part of increased 
growth and affluence. We solve the need 
or desire to offer a range of choices 
through marketing—a condition that pre- 
tends to offer choice, but more often 
restricts choice to the subtleties of packag- 
ing. Choice in America's dwelling 
places—and choice is an aspect of 
taste—is unfortunately still determined 
more by pressures of avoidance than by 
the exercising of a fully reasoned selection 
among the full range of options. On one 
hand, we are tempted to say, "Look at 
River Hills! See, a new planned community 
can be successful; see, modern architec- 
ture (albeit a softened version) and 'good 
design' can be embraced by the American 
homeowner!" On the other hand, we still 
have the question nagging at us: Yes, but 
what else does this manifestation portend? 
[Suzanne Stephens] 
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Delmonico's, New York 


Where the elite meet 


Taste is the great leveler; it spares 
neither rich nor poor in its pursuit. 

A newly renovated hotel in New York 
now houses a nightclub, a restaurant, 
and auction rooms, and conveniently 
allows one to avoid all three at once. 


Among people who don't have money (or 
who don't know people who do), there is 
the mistaken assumption that the rich, by 
definition, have good taste. Wrong! As a 
quick look through the journals that record 
the care and feeding of the rich will dem- 
onstrate, money might buy you happiness, 
but it sure doesn't buy you good design. 
And why does that seem so much more to 
be the case now than ever before? For one 
thing, it has a lot to do with changing at- 
titudes toward money, its display, and its 
enjoyment among the upper economic 
class in America. 

Four decades ago, when the standard of 
social behavior for the rich in this country 
was still set by a WASP aristocracy, the 
order of the day was, "If you've got it, for 
Gawd's sake don't flaunt it!" This reticence 
was in part a reaction against the unbri- 
dled conspicuous consumption of the 
upper class during the Gilded Age (when 
most of the great American fortunes were 
founded), an era that remained a recent 
and embarrassing memory. But there was 
a great measure of expediency, too: for in 
the depths of the Depression, with its at- 
tendant fears of the "redistribution" of 
wealth, nothing could be more foolhardy 
than to make a show of money. 

It was during those years that the Amer- 
ican upper class perfected its own pecu- 
liar manifestations of style, status, and 
symbol, quite apart from the mere posses- 
sion of money. Like the English aristoc- 
racy, it shunned the obvious and the osten- 
tatious. Through its closed network of 
school, church, club, and business, it 
transmitted values and fashions that were 
not easily discerned by outsiders, instantly 
recognizable by insiders, providing a pro- 
tective coloration that was in tune with the 
uncertain times. 

The changes from that vanishing code 


Disco fever sweeps the dance floor at Regine's. 


during the past decade are most readily 
apparent in New York, which has long had 
the most accessible upper class in Amer- 
ica. If money talks, then in New York it 
screams. In a country that worships the 
Almighty Dollar, New York is the holy of 
holies, its money men the high priests of 
the faith. But shifting patterns in world 
economics have changed the cast of 
characters lately, and thus the change in 
the habits and tastes of New York's getters 
and spenders. 


Other vices, other rooms 

The rise of the Petrodollar, the cloudy polit- 
ical outlook in Europe, and an influx of 
foreign investments unequaled since the 
outbreak of World War II have all contrib- 
uted toward this move away from older 
standards of taste in the Eastern United 
States (though such other regions as 
Texas and California have always been a 
case apart). The rich in Southern Europe 
and the Middle East have never suffered 
pangs of guilt over the possession of 
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At Regine's, the night has a thousand eyes: a myriad of mirrored surfaces reflect light and pattern into infinity. Corner of dining room (above, 
left), bar (above, right) and disco room (below) are all done in Regine's free-wheeling interpretation of Art Deco, executed by designer Alberto Pinto. 
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Delmonico’s, New York 


wealth, and the heirs of the Puritan tradi- 
tion in America have increasingly gotten 
into the aesthetic of opulence and un- 
ashamed display that has long been the 
standard in the countries that surround the 
Mediterranean. And they love it. 

The other major factor in this realign- 
ment of values stems from what the French 
call "nostalgie de la boue," roughly trans- 
latable as "nostalgia for the mud." This 
phenomenon has been seen in many de- 
cadent societies, and surfaced once again 
during the 1960s in England, when styles 
began to be set by the lower classes and 
were adopted by the upper classes. This 
new taste migrated quickly to America, 
where it was assimilated even more avidly, 
and has become institutionalized to such 
an extent that one can speak of upwardly 
mobile fads in the transmission of taste. 

This new direction of taste was bound to 
affect that area in the lives of the rich most 
susceptible to the siren song of trendiness: 
the nightclub. Although discotheques 
have existed in New York since circa 1965, 
the disco explosion is really a thing of the 
1970s. And for the well-heeled, the name of 
the game is now Regine's. 

Regine's is located in Delmonico's, a 
hotel on the corner of Park Ave. and 59th 
St. in New York. Built in 1929, Delmonico's 
was taken over at a low ebb in the city's 
hotel market in 1975 by real estate investor 
William Zeckendorf, Jr., for conversion into 
rental apartments (carried out by the New 
York firm of Beyer Blinder Belle). The build- 
ing was then left with a series of unused 
public rooms—a restaurant, a coffee shop, 
a ballroom, and smaller reception 
rooms—but there wasn't a long wait for 
new tenants. Delmonico's is located in a 
favorite part of town among the newly- 
arrived rich, and itis close to both the 
Olympic Tower and the Galleria, two new 
super-luxury mixed-use meccas for the 
moneyed. Its proximity to the haunts of 
prospective customers was not lost on 
Regine, the shrewd entrepreneuse of a 
world-wide chain of discothéques. 

Opened in 1976, Regine's has become, 
as its red-haired owner might say, un suc- 
cés fou. Having been in the nightclub 
business for some 20 years, Regine has 
developed a formula for the decoration of 
her clubs that enables one to know (in the 
words of the architect-of-record of the New 
York branch) "that when you go from one 
part of the world to another and go into 
Regine's, that you are in Regine's." Work- 
ing closely with interior designer Alberto 
Pinto, Regine has translated her own par- 
ticular brand of taste into a style that is as 
personal as itis, well... unique. 


La vie en aubergine 

A night at Regine's goes something like 
this. An aubergine (rhymes with Regine) 
marquee marks the entrance to the club 
on Park Ave. Next to the door is a plaque 
with the following inscription: "Regine's/ 
Restaurant Disco-Folie/Gentlemen are re- 
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Café Reginette (above) comes complete with hanging baskets of plastic ferns. Stairway to main 
floor of Christie's (below) is centered with custom-designed chandelier. Tapestry is for sale. 


quired to Wear Jacket and Tie at All 
Times/Ladies Evening Elegance/Couples 
Only.” The ornate, trying-to-be-Deco doors 
have no handles, and as one knocks for 
admittance a peephole swings open, 
speakeasy style, revealing an eye that 
sizes up the supplicant. If one is clad in a 
leisure suit or anything made of pink 
polyester, the plaque might as well read 
“Abandon all hope, ye who would enter 
here.” But if one lives up to Regine's 
standards, the doors part, and one is 
ushered into an aubergine vestibule, 
dominated by a poster-size photograph of 
the ample patronne. There one's status 
beyond the minimum entry requirements is 
established. For there is so much to con- 
sider. From there you are led into the club 
proper, to Siberia or/e cóte chic, depend- 
ing on your name, face, or costume. 

As for the decor, where can one begin? 
As dumb astonishment gives way to 
speechless horror, the specifics begin to 
emerge from the cacophonous whole. Al- 
leged to be in the Art Deco style, Regine's 
bears about as much resemblance to the 
original as Caesar's Palace does to Ha- 
drian's Villa. To paraphrase Teddy Roose- 
velt on Duchamp's Nude Descending a 
Staircase, it looks like an explosion in a 
mirror factory. Faceted mirrors on the ceil- 
ing and mirrored mosaic on too many other 
surfaces reflect a plethora of patterns that 
are unpleasant enough to look at directly, 
let alone multiplied into infinity. Banquettes 
and chairs are covered in aubergine velvet 
inthe restaurant, and aubergine-and-silver 
lamé brocade in the discothéque, the latter 
so oppressive that it makes one feel that 
the room has psoriasis and raises fears 
that it might be contagious. 

Centered by a translucent dance floor lit 
from below, the disco room is a veritable 
citadel of sleaziness. Regine's is an inter- 
national pit-stop for the so-called Beautiful 
People, and though beauty is indeed in the 
eye of the beholder, there is here by any 
standard a great deal to behold. There 
goes Nixos Naxos, billionaire Greek ship- 
ping magnate! There goes Jack LeVenal, 
legendary Hollywood mogul! There goes 
Foofie Vandergelt, just back from Rio! (Or 
was it Reno?) And so it goes, on into the 
night, whirl without end. 


A person’s got to eat 

During daylight hours, Regine has seen to 
it that we can get sustenance to prepare 
us for our hard night's day: Café Reginette 
has recently been opened in the old Del- 
monico's coffee shop around the corner, 
permitting us to lunch amidst the same 
standards of decor to which we have be- 
come accustomed at Regine's. Café Re- 
ginette is said to be even more its owner's 
design than her nightclub, and as such 
one can scarcely imagine what she had in 
mind. The small room is stepped upward 
in several levels (all the better to see you, 
my dear) and like the nightclub has lots of 
mirrors, too, though here they are gold- 
marbled, for that extra touch of Klass. 
Overhead hang baskets of plastic ferns 
(so practical), and on the walls large color 


blow-ups of Dutch still-lifes form murals. 
The original chairs—unbelievable 1950s- 
style gold metal catering hall jobs covered 
in a multicolored velvet print—have been 
replaced by the always-appropriate 


Thonet Vienna café chairs, thereby improv- 


ing the ambiance considerably. 

But what the place really needs is a 
peephole. For after food critic Mimi Shera- 
ton's withering review of Café Reginette in 
The New York Times, the restaurant could 
use something to bring in more than the 
few couples to be seen sitting and staring 
expectantly, waiting in vain for the arrival of 
the day shift of Regine's army of the night. 
Even they wouldn't be caught dead here. 


Going, going, gone 

The last of Delmonico's new commercial 
tenants is the New York branch of the ven- 
erable London auction house of Christie, 
Manson & Woods. Christie's wanted a lo- 
cation that would be more central than the 
rooms of their chief rival, Sotheby Parke 
Bernet, and found in Delmonico's just the 
kind of large, columnless space that they 
sought for their main sale room. Zecken- 
dorf had reserved the ground floor corner 
of Delmonico's for the eventual tenant of 
the second-floor ballroom. Behind the new 
bronze facade design within an existing 
two-story arch lies the stairway that has led 
some observers to wonder which Fon- 
tainebleau Christie's was looking to. De- 
signed by the New York firm of Goldstone 
& Hinz, this red-carpeted stairway sur- 
rounds a sad excuse for a "modern" 
chandelier that would be at home in the 
nightclub downstairs, but not, in a place 
where great works of art are sold. 

Things do not improve. On the second 
floor, offices, call desks and the like have 
been installed, their wood finishes contriv- 
ing to look like wood-grain plastic laminate 
instead. Exhibition spaces are small and 
cramped, and the main sale room itself is 
barnlike and totally without distinction, 
though it retains its handsome, punished 
parquet dance floor. The main sale room is 
connected by a door to Regine's "Super- 
salle," a large upstairs ballroom used for 
private parties, and this adjoining space is 
frequently pressed into service during the 
numerous charity benefit auctions held at 
Christie's. So our journey brings us back to 
the eggplant and silver splendors of Re- 
gine's, though here the portal between art 
and nightlife does not remind its entrants 
about dress or escorts. 

Thus the lucky occupant of an apart- 
ment at Delmonico's can descend into the 
silver chinoiserie wallpapered lobby of the 
old hotel, and within minutes can be bid- 
ding on a Braque at Christie's, biting into a 
Superset Salad at Café Reginette, or 
boogieing the night away at Regine's. 
Here we have a case study in how not to 
spend your money. Those who were so in- 
clined can no longer look unselectively to 
the rich for a sense of style, and all to the 
good: for a critical dissection of the taste of 
the rich could do a great deal in effecting a 
needed reexamination of where our values 
come from, and why. [Martin Filler] 
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Regine (above, left) greets Bianca Jagger and 
Andy Warhol at her Russian New Year féte. 
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Guests at Regine's Bastille Day fête eat . . . 


Women's Wear Daily 
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... drink, and be merry. Nightclub owner holds 
theme parties periodically at her various clubs. 
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McDonald’s 


They did it all for you 


McDonald’s genius has been in giving 
the public what it wants, and that in 
itself can make a rich field of study. 


Of all manifestations of popular architec- 
ture, the one thatis being looked at most 
closely at the moment, because of its 
phenomenal success, is McDonald's. Its 
business activities have been discussed at 
length in most news media, and recently, 
design professionals have become in- 
terested in the fast-food outlets them- 
selves, which have grown from one in 1955 
to over 4000 today, making up a $3 billion 
annual business. 

The activities that take place within the 
restaurants have been analyzed as social 
ritual, and the early restaurants, or "stores" 
as the corporation calls them, have been 
discussed in terms of historic preservation. 
This spring, at the Smithsonian Institution's 
Cooper Hewitt Museum in New York, 
McDonald's was seen as part of an exhibi- 
tion entitled "Place, Product, Packaging," 
along with, among others, Colonial Wil- 
liamsburg. This summer, McDonald's will 
be the subject of an entire issue of the 
Journal of American Culture. 

Why should anyone, particularly design 
professionals, be interested in McDonald's 
restaurants as architecture? They do not 
qualify as what we have traditionally 
thought of as architecture. Yet there are 
many people today who would argue that 
they are just that because these buildings 
embody and manifest certain popular 
myths, values, symbols, and ideals that 
are held in high regard within the society. 
But if the expression of these qualities 
does not place the buildings within the 
realm of architecture, it at least places 
them into a position that makes them 
worthy subjects of study for what they may 
reveal to us about ourselves. "Learning 
from popular culture . . . may alter high cul- 
ture to make it more sympathetic to current 
needs and issues," state Robert Venturi, 
Denise Scott Brown, and Steven Izenour in 
Learning from Las Vegas. If McDonald's 
has lessons to teach, then it presents a 
clear case of what has been called the 
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"trickle-up" theory of cultural phenome- 
non. 

Two architects who have taken a very 
close look at McDonald's and have written 
an impressive document about it, entitled 
"Corporate Architecture and Design 
Theory: A Case Study of McDonald's," are 
James Michael Abbott of Booth Nagle & 
Hartray in Chicago and John K. Grosvenor 
of The Architects Collaborative in Boston. 
In their thorough paper, which was written 
as a Master's thesis at Miami University of 
Ohio, the authors look at every aspect of 
what they show to be a highly complex and 
sophisticated corporate organization. 
They discuss the history and evolution of 
its design theory and philosophy, its cor- 
porate organization, its marketing 
strategies, and its systems of advertising 
and public relations, all of which emanate 
from the corporate headquarters' Ham- 
burger Central in Oak Brook, Il. 

McDonald's extensive training program 
takes place at Hamburger University, also 
in Oak Brook, where, through a sys- 
tematized body of knowledge known as 
Hamburger Science, new franchise licen- 
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sees, managers, assistant managers, and 
crew personnel can attain Bachelor's and 
Master's degrees in Hamburgerology. At 
the university, training centers on the vir- 
tues of Quality, Service, and Cleanliness, 
combined with an emphasis on personal 
contact. Through quality, service, and 
cleanliness, Abbott and Grosvenor note, 
McDonald's gave America just what it 
wanted: a unique uniformity and consist- 
ency of product, a meal in 50 seconds, 
and a clean place to eat it in. Those key vir- 
tues, however, pervade the whole organi- 
zation, from the university to the individual 
restaurants and to the advertising that is 
aimed at all of us in Hamburgerland. 

But it was the emphasis on people, the 
authors note, that gave the corporation its 
mark of distinction. The concept of per- 
sonalization is encouraged throughout 
every facet of the organization. Drive-in 
windows, for instance, must stay open dur- 
ing service to a customer. Corporate ad- 
ministrative heads must spend a year 
working in the field, and everyone at 
headquarters must spend National Store 
Day in the kitchen of a functioning store. In 


sharp contrast to most corporations, em- 
ployees at Hamburger Central are encour- 
aged to personalize their own work areas 
within the open-plan offices. On “short and 
casual Friday" employees are free to dress 
as they wish, and to leave as early as one 
o'clock. The corporation also encourages 
the idea of personalization within the indi- 
vidual restaurants themselves, as it has 
been shown that franchise stores with a 
theme usually gross twice the sales of 
company stores. 

The main thesis of Abbott and Gros- 
venor's paper is that the McDonald's 
stores are architecture because—and 
this is an oversimplification of their 
argument—they satisfy individuals' needs, 
desires, and caprices; whereas a simple 
building need only respond to the re- 
quirements of needs and desires. Al- 
though the authors acknowledge that only 
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a few elements of the simple, straightfor- 
ward buildings are articulated to create 
enhancement and sensuality, those few 
elements, through their mass-produced 
numbers and careful design implications, 
have become instantly recognizable and 
symbolically rich to millions of Americans, 
thereby satisfying their caprices. The fa- 
mous golden arches, for instance, never 
had a function other than a symbolic one of 
signifying threshold, of expressing prog- 
ress and faith in the future. They became 
so well known that by 1962, when Saari- 
nen's St. Louis Gateway Arch entered 
construction, the two would be compared 
to each other. They were, after all, similar 
not only in appearance, but also in func- 
tion, yet it must be allowed that the 1948 
Saarinen design predates the first 
McDonald's by seven years. 

If one is not convinced that the buildings 
are architecture, however, one cannot 
argue with the authors' contention that 
"McDonald's philosophy does indeed 
cater to changing American values, and, 
as such, has become an important na- 
tional symbol in itself which can no longer 


be ignored." In fact, the authors say, the 
corporation's enormous strength lies in its 
uncanny ability to match its image— 
including its physical image, its marketing 
and advertising images—to American cul- 
tural values. This is accomplished through 
an understanding of semiotics; through the 
conscious manipulation of signs, symbols, 
and icons. 

McDonald's design process is unique 
when it comes to the corporation's testing 
of concepts and physical forms. First, 
demographic and psychographic data are 
gathered and analyzed; then, ideas and 
concepts are discussed by corporate 
executives and translated into possible 
physical form by the corporate architects. 
Itis in the design feedback phase, how- 
ever, that McDonald's deviates from estab- 
lished architectural methodology. The 
corporation constructs life-size mock-ups 
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of both buildings and signage, which are 
scrutinized as to “felt” rightness or wrong- 
ness, and then modified until they are 
right. When a new store-type is actually 
built, the corporation continues to stand 
behind its experimentation in design by 
guaranteeing the franchise owner a reduc- 
tion in the company’s percent of gross 
sales share if the store’s total sales fail to 
reach the national average. Obviously, this 
can and does lead to an increase in spe- 
cial adaptations and experimentation. 

As Abbott and Grosvenor outline the his- 
tory of McDonald's, the early Red-and- 
White stores of 1955-1963, which were 
drive-ins, not only catered to the au- 
tomobile by being placed near busy roads 
and highways, but they also symbolically 
expressed many design elements and fea- 
tures of the cars of that period: the sharp 
geometric angles, the extensive use of 
metal and glass on the exterior, the stream- 
lined form, and the placement amidst a 
sea of asphalt. What such signs and sym- 
bols mean, though, and how people inter- 
pret them, change over time. During 
McDonald's 23-year existence, the corpo- 


ration's priorities and philosophies have 
noticeably changed to keep in step with 
the American temperament and milieu. 
While the first McDonald's reinforced an 
ideology of America on the move, of time 
as a valuable commodity, the second pro- 
totype, of 1963, showed a drastic change. 
With the "good" years of the 1950s over, 
Americans developed some unsure- 
ness and insecurity about the future. 
McDonald's response was to bolster 
confidence through abandoning the cold, 
machine-image store and developing a 
Secure, conservative, attractive environ- 
ment housed in a traditional brick building. 
The corporation was careful, though, to re- 
tain important aspects of the stores' sym- 
bolism. With this prototype, the golden 
arches remained on the building (in a 
nonstructural function as originally), but 
their image was also now incorporated into 
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the design of an actual sign, or logo, for 
the stores. The new McDonald's gave the 
appearance of a safe, stable, permanent 
home that was not too pretentious or dar- 
ing, but safe and quaint. 

[n recent years, in response to today's 
problems of "stimulus overload," 
McDonald's has recognized the value of 
fantasy and escapism and has offered 
stores with themes where eating becomes 
"fun for the whole family." While some of 
the themes may revolve around Mc- 
Donald's own cast of fantasy characters 
(Ronald McDonald is second in child rec- 
ognition after Santa Claus), others may 
show fanciful creations of the interiors of 
ships or airplanes. 

In all of these stores, though, from the 
earliest days, certain elements have re- 
mained inviolate, and some, although de- 
signed originally only for functional pur- 
poses, are now retained for their symbolic 
value. The now-trademarked double-hip 
parapet roof, for instance, was originally 
designed in such a manner for the pur- 
pose of hiding kitchen air-handling equip- 
ment. The now-iconic roof overhang was 
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McDonald’s 


originally determined by the Butler steel 
joist detailing employed. Another feature 
that has been retained is the stores’ site 
positioning. Wherever possible, parking is 
arranged symmetrically around the build- 
ings to give the structures a central focus. 
In stores with this plan, a symbolic central 
walkway still leads the customer to the 
front, although the real entrance to the 
buildings is on the side. This formal ges- 
ture is paralleled in the suburban home, 
which, except for special occasions, is 
usually entered from a side or back door. 
While the corporation controls site 
placement, it does not dictate landscape 
design. Nevertheless, in recent years it 
has encouraged certain amenities, such 
as special landscaping, playgrounds, and 
patio eating areas where the operators can 


further personalize the stores, in addition 
to what they may do on the interior. 
Throughout its history, McDonald's has 
used not only signage but the buildings 
themselves as devices to make the stores 
instantly recognizable. And even though 
the images may have changed from a 
futuristic vision in the 1950s to a ranch 
house motif in the 1960s, and then to 
American colonial and even English Tudor, 
enough elements have remained con- 
stant to ensure high recognition. When 
McDonald's recently moved into urban lo- 
cations, where it could no longer employ 
its own buildings due to the unavailability 
of open sites or to zoning restrictions, and 
was required to build "suitable" new struc- 
tures or to reuse older ones, it had to rely 
solely on signage for recognition. In some 
of these cases, though, the signage has 
been found objectionable, but McDonald's 
has been able to readjust and has often 


shown a discretion and sensitivity that 
might be emulated by others. In general, 
the stores have become good urban 
neighbors in their willingness to work with 
a community. In some instances, their 
presence is less noticeable than that of the 
local bank or library. But the urban stores 
still gross more than twice as much as their 
suburban counterparts, which seems to 
prove that in the long run it is the mystique 
that counts more than the appearance. 
McDonald's has created clean, efficient, 
friendly, and in some cases even fun 
places to eat in. They are places where 
any normal American feels completely at 
home, where he or she knows exactly what 
to expect and how to act. If you don't know 
what a Big Mac is or if you don't clean up 
after yourself, you are not in the right 
place. You are, after all, in Mary Hartman's 
kitchen, not Julia Child's. But don't be sure 
the twain may never meet. [David Morton] 


Mid-1950s first model in Cincinnati, Oh (above); arch-sign of 1963 (below left); early-1970s store and McDonald Land in Houston, Tx (below right). 
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In Ann Arbor, Mi, city rejected McDonald's 

store, but agreed to architect design by Hobbs 

& Black, which won 1976 state AIA chapter honor 
award (above and left). Religious symbolism 
supports theory of McDonald's meal as ritual. 


Photos: courtesy Hobbs & Black Assocs. 
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New version theme stores vary widely, as seen in Union City, Ca (above) and Los Angeles (below). 
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Taste in America 


The home is still a castle 


Seemingly unruly growth of blue-collar 
neighborhoods fascinates a sociologist- 
photographer, who sees their pattern. 


Decoding a neighborhood is the pursuit of 
Chilean-born sociologist Camilo Vergara, 
whose camera observations show an ef- 
fervescent individuality bubbling through 
low-income uniformity. This is the central 
theme of his research conducted over the 
past year and a half, primarily in working- 
class neighborhoods of metropolitan New 
York—communities like Sheepshead Bay 
in Brooklyn, NY, or Paterson, NJ. 

Vergara launched his investigation when 
he became absorbed with the vitality, fan- 
tasy, and ingenuity displayed in what are, 
for the most part, declining neighbor- 
hoods. The contrast between these homes 
and the unadorned, homogeneous 
working-class dwellings in Amsterdam, 
where he and his wife lived for a time, fired 
his curiosity. What he found is a pattern of 
symbols and resources denoting the 
ideals and achievements of people who 
consider themselves the "true" Americans. 

"Most of these people are unaware that 
their homes are different; they consider 
them the height of normalcy,” said Ver- 
gara. Imitating what they consider suc- 
cess, i.e. wealth, the workers embellish 
their homes with the lamppost, eagle, 
stagecoach, or horse and carriage. Tow- 
ers, arches, columns, and other classical 
motifs also convey the image of being 
"well off." The American flag is another 
favorite symbol. "When some white 
neighborhoods feel embattled with en- 
croaching ethnic groups, then the flags go 
up." Signs are profuse: "Beware of Dog," 
"Private Property" declare the territory of 
the resident. The sense of private owner- 
ship is highly regarded and is often the 
motive behind such unwelcome elements 
as the chainlink fence; but people are usu- 
ally friendly, Vergara has found. 

"| once showed my photos to the man- 
ager of an art gallery, who thought they 
were ugly. He said he didn't like the un- 
friendly attitudes—the 'hatred'—portrayed 
in the cyclone fences and Keep Out signs. 
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Flags signal a message to outsiders (below); ad- 
joining houses (bottom) display an unusual jux- 
taposition of materials. A homeowner (opposite 
page, top, left) leans on a fence built by a rela- 
tive; an Alabama family relaxes on the porch 
that's fashionably decorated with plants; a man 
(middle) stands in the doorway of his home that 
was built by a cabinetmaker; individuality at its 
height (bottom, left) sets apart this pair of Brook- 
lyn houses; back yards (bottom, right) show con- 
formity. 
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He didn't understand their values, and it 
reflected in whathe thought was beautiful." 

Individuality also comes out when 
neighbors with adjoining houses proclaim 
their independence by choosing different 
paint or finishing materials. With the recent 
wave of Latin immigrants comes a growing 
preference for pastel colors. There is much 
keeping up with each other, too, and these 
mutual influences are prevalent. Aluminum 
siding is a popular upgrading project 
these days, and the reason most people 
give is that they feel it's an energy saver. 

Home improvement work usually is done 
by the resident or his friends and often with 
found or surplus materials, such as what 
can be brought home from the job at the 
factory. This restriction in the choice and 
quantity of materials produces odd jux- 
tapositions and unfinished projects. Some- 
times workmanship shows the skill and 
trade of the homeowner, like the house of a 
cabinetmaker which itself resembles a 
piece of furniture. 

Given the basic structures, such as flat- 
roof houses, house with tower, and paired 
houses, Vergara documents with photo- 
graphs bizarre transformations— "organic 
growth"—in which the original building is 
unrecognizable as one addition after 
another produces a lopsided jumble of 
protrusions, like the aftermath of a violent 
rupture. 

Vergara's personal reaction to what he 
sees is constant admiration. "I've always 
been fond of things that aren't perfect. 
When | see something too beautiful | find it 
difficult to relate to it." [Ann Carter] 
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(N)ever the twain 
shall meet 


Efforts to understand other taste subcul- 
tures have been extended gradually by the 
architectural profession in the last few 
years. Architects want work. They see 
other less high-minded types getting too 
large a slice of the pie. They understand 
that the consuming public has a mind of its 
own about how it will determine its land- 
scape, but not as much choice as it could 
have. The necessity to understand, com- 
municate with, and obtain support of this 
public received much impetus from Ven- 
turi et al. in the 1960s. Venturi & Rauch had 
to pay for its iconoclasm at first, but others 
did follow suit. Fortunately, the time (late 
1960s) was culturally ripe, what with the 
splintering of special interest groups, the 
political activism at grass roots level, and 
the questioning of information, values, and 
tastes received from centralized sources. 

Architects began to try to merge their 
understanding of architecture as cultural 
objects with the popular desire for envi- 
ronments that are familiar and accessible. 
With all of this behind the newer genera- 
tion of architects, the design expression of 
the future should be different. But will it be? 
As in the case of the three model houses 
designed by architects with good residen- 
tial design reputations, architects still run 
into some obstacles getting their own 
symbol systems to align with those of the 
consumer public. 

Inthe community center, a group of 
young architects seeks to create its own 
brand of symbolically oriented architecture 
that speaks to its users. It is too early to tell 
whether the public will notice and ap- 
preciate or support these efforts. Some of 
their reactions still sound suspiciously like 


, ones overheard in the days when architec- 


ture was difficult, mute, and abstract. But 
then again, as architecture changes, 
people change, and the context changes. 
Maybe there will be that moment when 
taste, no longer ordained from above, no 
longer transformed from below, taste in its 


 ineffable pluralistic guises, can be given 


form by those who seek to lend coherence, 
self-awareness, and thought to its many 
expressions. The architect still has a 
chance. [SS] 
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Armstrong Concept Houses 


Our blue heaven 


If you were a young couple buying your 
first house, would you know what you 
really wanted, and what you could have? 


Because a decent single-family detached 
house is still what most young American 
couples want, and because every day it 
becomes something they are less likely to 
be able to get, the Armstrong Cork Com- 
pany and Better Homes and Gardens 
magazine put their heads together to see if 
they could come up with an attractive, 
well-designed alternative to the standard 
type of builder/developer house. 

Armstrong conducted extensive re- 
search, which made use of findings involv- 
ing over 6000 potential young. buyers in 
the annual family income range of $15,000 
to $20,000. The company also held in- 
depth interviews and group discussion 
sessions with potential buyers to find out 
what they really wanted. 

The young marrieds wanted a house 
that was within their means but that was 
something more than simple, basic shel- 
ter. They wanted a house that would ac- 
commodate easy future expansion, with 
wiring, heating, and plumbing ready for 
that contingency. It was important that the 
necessarily small houses be designed to 
create the illusion of more space than they 
actually have, and that they also have a 
sense of openness. Rooms were asked for 
that could have multiple uses without con- 
struction changes and, in order to reflect 
their own individuality, the couples wanted 
houses that could be decorated in differ- 
ent ways and could be altered with do-it- 
yourself projects and add-on options. Pri- 
vacy at the family and individual levels 
ranked high, with special emphasis given 
to a bedroom retreat for adults and to 
compartmentalized bathrooms. Energy ef- 
ficiency and low maintenance were re- 
quired, as well as plenty of storage space, 
and materials that would denote quality. 

Once the needs were known, Better 
Homes and Gardens arranged for three 
architecture firms highly respected for 
their residential work to design three "re- 
gional" models. Rodney Friedman of 


Fisher/Friedman in San Francisco de- 
signed the West Coast model; Laurence 
Booth of Booth Nagle & Hartray in Chicago 
was responsible for the Midwest version; 
and Alfredo De Vido of Alfredo Associates 
in New York City did the Eastern scheme. 
The core versions of these "Concept" 
houses, as they were named, were to cost 
between $30,000 and $36,000, but that 
cost would escalate with the addition of 
any of the available options. These add-on 
features, which vary among the three 
models, include garage, breezeway, fire- 
place, greenhouse, skylights, finished loft 
(attic), finished basement, screened 
porch, and extra bedroom. 

Qualified builders throughout the coun- 
try can participate in the scheme with 
plans supplied to them free of charge. To 
qualify, a builder must duplicate or include 
acceptable modifications of the key fea- 
tures, duplicate the interior concepts, use 
resilient flooring and carpeting specified 
by Armstrong, and promote the home. 

To whet the builders' and potential 
buyers' appetites, the three models were 
built, with many of the add-on options, in 
Armstrong's hometown of Lancaster, Pa, 
where the cost of the basic core averaged 
about $43,500, without land. These one- 
of-a-kind prototypes cost more than origi- 
nally anticipated, but Armstrong figures 
that the cost could be brought down to a 
$37,000 to $39,000 range if the houses 
were mass produced. 

If these houses were produced in quan- 
tity by builders, however, would they offer 
an alternative to the usual builder house? 
Considering that only the most basic type 
of tract house would otherwise be avail- 
able in this price range, one must con- 
clude that they would. And even though 
the built prototypes have been altered to 
varying degrees from the architects’ origi- 
nal intentions (as outlined on the following 
pages), the houses nevertheless satisfy 
most of the basic needs identified in the 
original program. Two of the architects, 
however, wonder whether their original in- 
tentions have not been eroded too much to 
make the houses "more appealing" to pro- 
spective buyers. [David Morton] 


Eastern version 
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As in all three Concept Houses, the Eastern 
version features high ceilings and open plans 
to create illusion of more space than actually 
exists, as illustrated by kitchen/dining 

area (bottom left) and family room (bottom 
middle). Master bedroom is upstairs (bottom 
right). The wood-frame house with plywood 
exterior cladding cost $43,507 in its 1057-sq-ft 
core version ($41.16/sq ft), and $47,257 in the 
1383-sq-ft expanded version ($34.16/sq ft). 
Enclosed front of house (below) contrasts with 
the more open but private back side (right). 
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Photo: Armstrong Cork Co. 


Photos: Bill Maris, courtesy Better Homes & Gardens 


Of the three architects involved in the 
Concept House program, Alfredo De Vido 
seems the most satisfied with the built re- 
sults since his version—the Eastern 
one—was less modified in realization than 
the West Coast or Midwest examples 
(shown on following pages). De Vido's 
scheme also seems to be the most popular 
with the public. The architect reports that 
one contractor received over 400 inquiries 
about the house after its publication in Bet- 
ter Homes and Gardens, and De Vido him- 
self has been asked to customize it. 

The popularity of this house over the 
other two cannot be accounted for in terms 
of space or cost, since it is the smallest of 
the three and the most expensive in 
square-foot cost in both the core and ex- 
panded versions. While it is the least ex- 
pensive in total cost of the three expanded 
versions, in that form itis still a fraction 
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smaller than the West Coast core version, 
which costs about $3500 less. 

If something other than rationality is at 
work here, it must be taste. Armstrong's 
research showed that people do not like 
“boxy” houses, and, of the three, De Vido's 
is surely the one that breaks out of that 
form the most. To most people, its warm, 
natural-wood finish and sort of mountain- 
lodge/New-England-barn-like appearance 
project an appealing image of restful cozi- 
ness. Nothing is radical and nothing says 
you're really "different" if you live there. 
Even though Armstrong's research 
showed the young buyers wanted houses 
that would express their own individuality, 
we all know there are limits to that sort of 
thing. De Vido is right when he says this is 
a "good, clean, contemporary home of the 
kind people like, and of a kind not previ- 
ously available for its market." 


Photo: Armstrong Cork Co. 
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architects, as Laurence Booth concedes, 
may have a point. 

Booth wanted to design a house using . . 
an approach that would have made use of After three design attempts, high-tech version 
mobile home technology, and that truly (below) ended up as shingled saltbox. 1152-sq-ft 
would have been a breakthrough in the core house cost $43,345 ($37.62/sq ft), 1920-sq- 
market for mass-produced, builder- ft expanded version was $50,380 ($26.23/ sq ft). 
developer housing. He wanted to use a 
simple, familiar plan with rooms extending 
off a central circulation area (which the 
built prototype retains). The house would 
be wrapped in inexpensive industrialized 
materials that require no maintenance. "It 
would have looked like an industrial shed, 
but would have been familiar inside,” 
Booth says, "where the interiors would use 
simple modular and built-in furnishings to 
reflect a "utilitarian life style." 

Armstrong disagreed with the concept 
and asked the architects for a redesign. 
The second scheme retained the 
aluminum siding and roof but had conven- 
tional windows. The third version, with 
shingle siding and roof, more closely 
reflected Armstrong's market studies, so it TE 
was the one chosen. In construction, how- : e 
ever, this design was altered in a manner 
that coarsened any refinement it might 
have had in the drawing stage, as a com- 
parison of the rendering and as-built photo 
show. When it was built, the model was 
furnished (and published) in a gussied-up, 
overdecorated fashion that had very little 
to do with the architects' original inten- 
tions. "Nothing was learned from this,” 
Booth reports; “it's not too different from a 
typical contractor house." 

As far as architectural ideas and aes- 
thetics go, this was a case of going down 
the drain. But was Armstrong really wrong? 
Even Booth concedes they may not have 
been—that they knew their audience and 
knew what they were doing. Armstrong 
wanted to provide an alternative to tract 
housing that would find popular accept- 
ance. The architects saw the program as a 
possibility for meaningful change in the 
housing industry. The basic conflict be- SECOND VERSION 
tween the two parties' intentions, interpre- 
tations of the program, and perceptions of 
public taste is not resolved in the solution. 

One could argue that a large corpora- 
tion such as Armstrong should feel more of 
a responsibility to try innovative ideas. But 
large corporations think about such things 
as risk factors, and don't take chances 
unless they have some security in what 
they're doing. How secure would Arm- 
strong be in revolutionizing the housing in- 
dustry? It's been tried before. 


Photos: Armstrong Cork Co. 


THIRD VERSION 


Floor-through living room (top) is opposite 
stairs (above) from family room/dining (below). 


FIRST VERSION 


Renderings: Tom Horan 
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As in the Eastern and Midwest versions of 
the Armstrong Concept Houses, the West 
Coast version by Fisher/Friedman also has 


more space than actually exists. Also, like 
those models, it trades off some living 
room footage for a larger family room. 
Rodney Friedman, who was in charge of 
the design, says this is all right in the East, 


where families tend to make more of a divi- 
sion between a formal living room and a 
family room. But in the West, he notes, 
families use living rooms in a more casual 
fashion, and they generally prefer them to 
be large and at the rear of the house look- 
ing over the back lawn, as this one was 
originally designed. Although the Concept 
houses are actually intended to be used in 
any region of the country, Friedman sus- 
pects that this plan change in the 


model explains why he has noticed little 
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Painted aluminum siding was used on exterior rather than oxidizing aluminum panels architect 
wanted. Living room (below) is separated from family room (below right) by kitchen. 


double-height areas that give the illusion of 


interest for his design in the West. 

Like Laurence Booth, Friedman is not 
entirely satisfied with the results. He 
wanted to create a traditional architectural 
form that the buying public would under- 
stand, but he wanted the house clad in 
unfinished aluminum panels that would 
oxidize. This, he said, "would have given a 
contemporary vision of something quite 
traditional, but without kitsch." 

The model is not kitsch as it was built, 
but it is also not what the architect in- 
tended. The exterior cladding was 
changed to painted aluminum siding, the 
standard chimney cap became a "de- 
signed" object, and doors and windows 
that once aligned do no more. Friedman's 
firm has designed over 30,000 units of built 
developer housing, and he cites that as 
something that gives him the right to ques- 
tion Armstrong's final result. 


Armstrong's interior design department decorated 
models using “themes.” 1440-sq-ft core house 
cost $43,810 ($30.42/sq ft), 1878-sq-ft expanded 
version cost $50,732 ($27 .01/sq ft). 
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Old Pine Community Center, Philadelphia 


Responsive 
readings 


Design by committee need not result in 
mediocrity or discord: Friday, a group 
of young architects, design a building 
for an even larger group of clients, 

and show that the highest form of taste 
is that which does the most for people. 


For two decades now, the redevelopment 
of Society Hill in Philadelphia has rep- 
resented the epitome of “tasteful” urban 
renewal in the United States. Under the 
leadership of Edmund Bacon, executive 
director of Philadelphia's City Planning 
Commission, what was once an inner-city 
slum has been transformed into a show- 
case of urban revitalization, a dramatic re- 
versal of urban decay in a very dark period 
for American cities (P/A, April 1976, p. 46). 
After 20 years, Society Hill has turned 
out to be a very nice place to live: very 
nice, that is, if you've got a comparable 
very nice income, and have a taste for very 
nice Colonial architecture—mixed in with 
what some people thought was very nice 
contemporary architecture (of the rather 
literal contextual sort). For chief among 
Society Hill's aesthetic failings (to segre- 
gate the nagging social issues from the 
argument) is its lack of diversity. No matter 
how lovely, how well-planned or how 
human-scaled all of this might be, it gets to 
be too much of a good thing after too short 
atime. One laments not only the Victorian 
(and later) vestiges that were expunged 
from this Neo-Georgian Never-Never 
Land, but also the attempt to make every- 
thing fitin with such relentless similarity. 


The resurrection of the dead 

Around the fringes of Society Hill a more 
enlivening spirit can be felt. To the north, 
the commercial loft district of Old City is 
undergoing a rediscovery similar to that of 
New York's SoHo district 10 years ago. In 
the opposite direction, the South St. 
neighborhood retains a vibrant admixture 
of what's left of the greening of America, 
and the old working class neighborhood 
onto which the new growth has been 
grafted. There in happy agglomeration 
coexist kosher butchers and fern bars, 
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cabarets and antique shops. Like a latter- 
day version of Edward Hicks's Peaceable 
Kingdom, the lions of redevelopment have 
lain down with the lambs of affordable city 
life in a successful ad hoc community, 
making the South St. area a much more be- 
lievable place in which to live than the 
high-rent, Good Taste purlieus a few 
blocks to the north. 

The rebirth of Society Hill also witnessed 
the renascence of several institutions that 
somehow managed to survive decade 
after decade of the area's not-so-benign 
neglect. Among them was the Third Scots 
& Mariners Presbyterian Church on Pine 
St.—known more usually as Old Pine— 
which is housed in a handsome, 1840s 
Greek Revival temple. The influx of affluent 
young professional types into Society Hill 
during the 1960s saw the concurrent re- 
birth of the congregation. Not content to 
have their church remain another charm- 
ing relic in an area already glutted with 
them, the new parishioners of Old Pine de- 
cided to undertake the construction of a 
new community center that would enhance 
real community. They wanted to bring to 
the neighborhood a variety of facilities—a 
gym, a day-care center, a library, arts- 
and-crafts studios, a meeting hall—which 
were not only much needed, but which 
were of a kind that would foster human 
contact and add a richer dimension to life 
in Society Hill. 


The last shall be first 
One of the neighborhood residents who 
heard about these encouraging plans for a 
new community center was David Slovic, a 
member of Friday, a young group of 
Philadelphia architects whose work has at- 
tracted some well-deserved attention of 
late (P/A, April 1976, p. 58; May 1977, p. 
70). Although Friday was not among the 
local firms originally invited by the ar- 
chitectural search committee of Old Pine 
to submit proposals for the project, Slovic, 
with admirable chutzpah, talked Friday 
into an interview. Eventually the initially 
overlooked firm got the job. 

Friday is a fine example of the group 
practices that are becoming increasingly 
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popular (and necessary) among young ar- 
chitects today, and their creativity thrives 
in the give-and-take of a shared vision of 
architecture and design. That vision rests 
on the belief that (as Slovic has put it), 
"building is for human beings, not slick 
photographs." That outlook was very much 
shared by the committee that hired Friday. 
The Old Pine congregation wanted this 
building to be of, and not just in, the com- 
munity, so not least of all the credentials 
Slovic brought to the job was his acquaint- 
ance with the context. As a neighbor of Old 
Pine he had the kind of familiarity with site 
and setting that is rarely seen today in this 
go-where-the-work-is profession. 

Although the Old Pine congregation was 
the client-of-record, there were three other 


Amphitheater at corner of center (above and below) shows relationship to building and surrounding neighborhood. Stairway leads to play deck. 


Photo: Elliott Kaufman 


Subtle changes in brick pattern on fagade. 


groups which were in effect secondary 
clients: Friends of Old Pine (rich Main 

Line descendants of original Old Pine 
parishioners) were the financial god- 
parents of the new building, while two 
adjacent institutions—the Presbyterian 
Historical Society and St. Peter's Day 
School—played crucial roles in supporting 
the venture. Thus the number of direct par- 
ticipants in the project, both architects and 
patrons, swelled to a number only slightly 
less than a low-budget Biblical epic. 

The site for the proposed community 
center was a vacant corner lot to the south 
of Old Pine and its adjacent churchyard. 
Next to the site on one side is the two-story 
red brick Georgian mansion built (as- 
tonishingly) just a decade before the 
Bicentennial to house the Presbyterian His- 
torical Society. That institution had gone 
the route of unconvincing archaeology in 
the design of its headquarters, and pro- 
vided an easy object lesson for the 
parishioners of Old Pine in making them 
realize what they didn’t want for their own 
new building. Across the street to the other 
side of the site is St. Peter's Day School, for 
which Mitchell/Giurgola Architects had 
prepared a never-executed expan- 
sion plan. The cooperation of those two 
neighbors was critical to the project, for 
both financial and physical reasons, and in 
animpressive show of common support 
they meshed their various interests without 
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Bridge leading to second-floor deck 
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Old Pine Community Center 


Photos this page: Elliott Kaufman | 
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Brilliant use of tile at center is seen in first floor hall (above left), in architects’ rendering (above), and in community room (below). 


sacrificing the overriding interest each felt 
in wanting the new center built. 

The siting of the Old Pine Community 
Center was the most involving aspect of 
the project calling for the participation of 
all the client groups. There is an unwritten 
law in Society Hill of maintaining "hard 
corners" —an article of faith among Bacon 
and his followers. Therefore both ar- 
chitects and clients first thought in terms of 
a building that would have come right up 
to the sidewalk, with an inward-turning 
courtyard facing the Old Pine graveyard at 
the rear of the new building. But the rather 
large building that Mitchell/Giurgola was 
planning across the street would have 
made the community center seem quite 
hemmed in, so more and more thoughts 
turned to a site plan that would allow a 
more open prospect on.the corner. 


The plot thickens 

One major obstacle to that new idea 
(which called for a wider plot than Old Pine 
had at its disposal) was the desire of the 
Presbyterian Historical Society to retain its 
part of the vacant lot for the projected ex- 
pansion of its archives. The society wisely 
acceded to Friday's suggestion that the 
archives be housed underground, be- 
neath the generous strip of land that fronts 
the finished building, and the trade-off of 
extra land for extra space benefited both 
institutions. The historical society got more 
storage space for less money, and the 
center got its more desirable siting. The 
unfortunate jumble of brick service build- 
ings at the side and back of the historical 
society is happily diminished by the mass- 
ing of the new community center, and the 
overall results are encouraging reminders 
of the gains that can come from an en- 
lightened response to sound architectural 
reasoning. 

Like the successful siting of most build- 
ings, that of the Old Pine Community 
Center is not so immediately apparent as 
the design of the building itself. Here that 
is even more true, for hard by all this Colo- 
nial charm we have—what? —a full-blown 
example of the still-controversial aesthetic 
of the Ugly and Ordinary. As excellent as 
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this building is, itis quite clear from first 
glance that it would never have existed in 
its present form were it not for the influence 
of Philadelphia's very own Venturi & 
Rauch. 


T.G.I.F. 

Like that firm, which pioneered the seri- 
ous evaluation and application of popular 
and vernacular architectural forms, Friday 
esteems many of the same stylistic 
sources that have become more a part of 
our visual awareness in America than the 
oeuvre of any high-style designer. Also like 
Venturi & Rauch, Friday's tastes are wide- 
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ranging, and therefore the Old Pine Com- 
munity Center can (and does) look like 
many things to many people. To some, it 
might resemble a Stripped Georgian 
gymnasium—which it indeed, in part, is. 
To others, its rear elevation might be remi- 
niscent of a 1950s elementary school in an 
affluent suburb. Still others might think it 
like a small industrial building of the 1930s. 
But whatever one's associations, the build- 
ing's awkwardness (however winning it 
might be) does not fit into most people's 
idea of a beautiful building, especially in 
an area that can be as narcissistic as 
Society Hill. 


How, then, did the clients go along with 
a style that has not always proved to be as 
accessible to people as some architects 
have assumed it will be? Friday credits it to 
the sophistication of their primary client 
group, the Old Pine parishioners: young, 
well-educated, and widely informed 
people who could understand that reason- 
ing, and not mere whim, was behind the 
architects' design decisions. But more 
central to the question was Friday's neat 
separation of programmatic and aesthetic 
issues, whereby the client was very much 
involved in decisions about the building's 
function, but not so much in decisions per- 
taining to the building's image. When the 
parishioners voiced their opinions about 
colors or finishes (easiest for a client to 
deal with among aesthetic choices), the 
architects paid most careful attention. 
Otherwise they simply pursued their major 
goal of involving their clients in how they 
wanted the building to work, not how they 
wanted it to look. 


Some place like home 

The interiors of the Old Pine Community 
Center are designed in anticipation of 
people's expectations, and those designs, 
for the most part, seem more accurately 
aimed than does that of the building's ex- 
terior. The first floor of the center is cov- 
ered in brilliant patterned tilework, remi- 
niscent of the gaudy encaustic tile floors 
that were so popular during the Victorian 
Age. In the large community room that is 
the social heart of the center, the tiles form 
a giant Kilim-like rug pattern (complete 
with fringe), a practical, yet witty, way 
around the inevitable marbled vinyl asbes- 
tos tile usually found in such settings. This 
room also has a brick fireplace (on axis 
with the doorway and the hallway beyond) 
and a Friday-designed chandelier, all re- 
calling icons that say "Taste" and "Class" 
to most people. But here those icons 
speak less tauntingly than the way the ar- 
bitrary assignment of popular images 
sometimes seems at the hands of other 
architects. 

That attitude has been felt by those who 
use Old Pine, and their receptiveness to 
Friday's unconventional design has been 
best summarized in the observation of an 
employee at the center: "At first | wasn't so 
sure about it, but it kind of grows on you." It 
was somewhat rougher going with the De- 
sign Review Board of Philadelphia's Rede- 
velopment Authority, which oversees each 
project under its jurisdiction at three key 
phases in the design process: schematic 
drawings, design development, and work- 
ing drawings. At one Review Board meet- 
ing, a long-time associate of Edmund 
Bacon allowed as how he thought the 
building, with its numerous Art Deco refer- 
ences, was "ugly," reminding him of the 
1930s, "the worst period in American ar- 
chitecture.” "Really? The worst?” coun- 
tered another board member, a Philadel- 
phia architect of certain years whose own 
career had peaked during that decade. 
But the building is of brick, and it’s got 
white trim, so even by Design Review 
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Rear elevation of center (above right) faces churchyard, has large bow window (below). 


Board standards it’s contextual, though a 
shudder might pass through individual 
members as they think of having allowed 
this second-generation decorated shed 
into Society Hill. 


The tiles that bind 

Through all this Friday kept its own faith, 
which includes as a basic tenet the belief 
that architecture must involve people in 
order for it to seem real to them. Aside from 
their weekly Tuesday morning meetings 
with representatives of the various client 
groups, or their discussions with other 
neighborhood institutions (such as the 
Mother Bethel African Methodist Episcopal 
Church), Friday wanted a project that 
would symbolize and actively engage the 
participation of the neighbors and poten- 
tial users of the new center. They came up 
with the idea of the "Friendship Quilt," in 
which mosaic squares and triangles con- 
tributed by community groups would be 
set into the pavement outside the Old Pine 
Community Center. The individual seg- 
ments were designed and set by the 
groups that gave them, and form a lasting 
reminder in support of and in tribute to the 
new member of the community. 

The individual tiles vary as widely as do 
their donors. The architects gave a triangle 
containing "before" and "after" views of 
the site, the latter a miniature rendering of 
the building itself, one square is patterned 
after an old Pennsylvania Dutch quilt motif 
fittingly known as "Philadelphia Sidewalk"; 
clasped hands, doves, and a joyous hot- 
air balloon are scattered elsewhere on the 
pavement. Like the pilgrimage pavements 
of the great medieval cathedrals (whereon 
one could simulate a trip to the Holy Land 
within a few feet), so does the one at the 
Old Pine Community Center symbolize a 
great journey. 

In this case it has been a journey to a 
fine new building that is much more than a 
structure or a shelter. It is above all a distil- 
lation of concerns greater than which there 
are no others: responding to other people, 
making their lives better, and doing so with 
excellence and concern. That is real taste, 
that is true class. [Martin Filler] 
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Data 

Project: Old Pine Community Center, Phila. 
Architects: Friday Architects/Planners. 
Program: neighborhood community center 
containing gymnasium, classrooms, day-care 
center, community hall, and arts-and-crafts 
facilities. 

Site: vacant corner lot in urban redevelopment 
area of large city. 

Structural system: steel frame construction. 
Mechanical system: heat pumps, radiant 
panels, cooling tower. 

Major materials: brick exterior, metal stud and 
gypsum board walls, VAT and tile floors, ex- 
posed concrete plank ceilings, built-up roofing. 
Consultants: Keast & Hood Co., structural; 
Vinokur-Pace Engineering Services, Inc., 
mechanical. 

Contractor: John S. McQuade Co. 

Client: Third Scots & Mariners Presbyterian 
Church. 

Cost: $1,216,000/$40.39 per sq ft. 
Photography: Otto Baitz, except as noted. 
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Maurice and Edith Bry Benjamin (below left) in their living room (above right), designed by architect Ely Jacques Kahn in 1929 and unchanged ever since 
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La Dining room (above and top left) and corner of living room (below). 


Photographs: Cervin Robinson 
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Interior design: Benjamin apartment, New York 


it right 


Getting 
the first time 


Since 1929, this Art Deco apartment 

by Ely Jacques Kahn has been enjoyed 
by its remarkable original owners, who 
have lived to see it come full circle: 
first “in,” then “out,” now “in” again, 
proving good design outlives fashion. 


One day almost 50 years ago, a 30-year- 
old New York economist and stockbroker 
named Maurice Benjamin was walking 
along Central Park West and saw a sign 
announcing the construction of The Beres- 
ford, the mammoth, block-long luxury 
apartment building designed by Emery 
Roth that was rising on a site across from 
the American Museum of Natural History. 
Shortly thereafter, he signed a ten-year 
lease, and in return for that long-term 
commitment, the building's owners al- 
lowed modifications to be made to the plan 
of the 8-room apartment. For the job of de- 
signing the interiors of their new home, the 
new tenants turned to one of the leading ar- 
chitects of the day: Ely Jacques Kahn. 

Maurice Benjamin and his artist wife 
moved in the city's highest cultural circles: 
George Gershwin played their piano, Marc 
Blitzstein was a frequent houseguest, and 
notables by the dozens sat for Edith Bry 
Benjamin's distinctive pencil drawings. 
The couple's previous apartment had 
been decorated in the "Early Italian" style 
that enjoyed a widespread vogue in the 
early 1920s. Explains Mrs. Benjamin, "We 
were distantly related to Fannie Hurst, and 
my mother took me to have tea with her 
one day ... she had along refectory table 
with candlesticks at either end, and a 
bench, and a carved monk's head. | wasso 
impressed with all this and thought that's 
what / wanted." 

But by the time the Benjamins leased 
their new apartment, the interiors they 
were most attracted to were those in the 
new Modernistic style. Those interiors 
were not of the sometimes garish, café so- 
ciety sort that have since become the 
stereotype of the Art Deco style, but were 
of amore sober cast, calmer and more 
dignified than what Mrs. Benjamin still de- 
scribes as the “much too extremely mod- 
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Gallery has built-in leather banquette, indirect fluorescent lighting. 


ern” designs of such leading stylists as 
Paul Frankl. 


Designed for living 

“We had known someone whose apart- 
ment Ely had done, and | liked the quiet 
atmosphere there,” recalls Mrs. Benjamin. 
“So | asked him if he would do our place, 
and Ely said in this very haughty way, 
‘Well, you know l'm an architect, | don't do 
interiors.’ ‘But you've done a few, anyway.’ 
And he said ‘Let me think about it,’ so ap- 
parently he decided that we'd work well 
together. . . .” Which indeed they did. Kahn 
allowed Mrs. Benjamin an unusual degree 
of collaboration in the project, and the re- 
sults are testimony to the wisdom of his 
sympathetic approach. The apartment re- 
mains virtually unchanged to this day, and 
demonstrates that the verities of taste 
transcend both time and fashion. 

Entered from a small elevator vestibule, 
the apartment's foyer (or Gallery, in Kahn's 
plans) is unmistakably of its period. Hori- 
zontal strips of wood zip around a corner in 
true Streamline Modern fashion, over a 
built-in green leather banquette where the 
Benjamins frequently sit at cards or infor- 
mal meals. Around the perimeter of the 
room, an early example of indirect fluores- 
cent cove lighting illuminates the window- 
less space, which leads off to the right to 
the dining room, to the left to the living 
room, and ahead to the bedrooms. 

The living roomis richly paneled in wal- 
nut and is a reminder of the strong neo- 
Classic undercurrent in much Art Deco 
design. The vestigial pilasters, the sym- 
metrical proportions, the muted colors, the 
torchere lamps, and classic Ruhlmann 
chairs indicate Kahn's predilection for the 
classicizing current in Art Deco. It was a 
combination that his Beaux Arts training 
made, for him, a logical synthesis. Over 
the fireplace is a carved wood bas relief 
designed and executed by Mrs. Benjamin. 
Walls not paneled are painted the charac- 
teristic rose beige of the period, and the 
brick-red wool wall-to-wall carpeting that is 
used in foyer, living room, and dining room 
was woven anew to the specifications of 
the original when it eventually had to be 


replaced in the 1950s. 

The dining room is the apartment's high 
point. The walls are covered in what at first 
looks like wood veneer, but are actually 
small pieces of bamboo, cut into thin strips 
and then glued onto a canvas backing. 
Applied like wallpaper, this unusual cover- 
ing was made in China and bought in Paris 
by Forzina, the New York importer from 
whom Kahn purchased most of the apart- 
ment's appointments. The bamboo har- 
monizes beautifully with the elegant suite 
of dining table, chairs (covered in beige 
panne velvet), and sideboard made from 
exotic amboyna wood and with holly in- 
lays. Kahn also designed the silver metal 
indirect lighting fixture over the table ("our 
cradle of light," says Mrs. B.), as he did the 
marble-and-mirror stepped wall console 
that is suspended from the ceiling. 


Theless things change 

Has the couple ever been tempted to re- 
decorate their apartment, even during the 
middle years when it must have seemed 
hopelessly retardataire to some people? 
Much like the legendary Boston Brahmin 
lady who saw no need to travel, since she 
was already there, so Mrs. Benjamin ex- 
plains, “This was the culmination of what | 
had wanted for along time, and once we 
had this, we never wanted to change it.” 
The Benjamins still have Ely Jacques 
Kahn's sketches for his designs, his pre- 
sentation drawings, their correspondence 
with him, even the bills for every aspect of 
the project. (As you might have expected, 
it was costly, even for 1929, though it 
scarcely can be said that the Benjamins 
haven't gotten their money's worth.) 

But beware the aspiring museum 
curator who might like to whisk all this off 
for a lifeless reinstallation in some decora- 
tive arts gallery or another. For this apart- 
ment is no museum piece. It is still very 
much lived in with great warmth and true 
elegance by two remarkable people, as it 
will be one day by their only son, a New 
York physician. It is not surprising that Dr. 
Bry Benjamin is described by his mother 
as being "quite sentimental about these 
things." [Martin Filler] 
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Fashion/Design 


shaking 


Purveyors of taste 


In all its forms, taste is sold to the 
public most effectively by the cod- 
ifiers and communicators of taste— 
the magazines. Through subject 
matter, props, photographs, text, 
type, and layout, each magazine 
purveys its own tastes. 

To make the point, P/A presents a 
parody of six magazines that dis- 
seminate "architectural" standards. 
To do so, P/A has taken one previ- 
ously published loft (P/A, Oct. 1974, 
p. 94) to present in various forms of 
magazine mimicry based on particu- 
lar articles. But to set the matter 
straight, the loft owner's name is Les- 
lie Schwarting, the architect /s 
Michael Schwarting, photographs 
are by Stan Ries, props by P/A's 
David Morton, text and other parodic 
devices by Suzanne Stephens. 


The SoHo loft of Leslina Confetti Schwarting 
is marked by the same elegant restraint that dis- 
tinguishes her designs for Confetti Creations, the 
well-known high-fashion Seventh Avenue salon. 
It is upstairs that Miss Schwarting gravitates be- 
tween trips to Milan and Paris. For the decor of her 
bedroom/studio, she sought the advice of the 
Milanese fashion-cum-furniture designer, Arturo 
di Mortonia, whose name is a household word. 

“I wanted something that would be elegant but 
easy," comments Miss Schwarting, born an Ital- 


Back from Milan, Leslina Confetti 
Schwarting climbs stairs to her bedroom and 
wardrobe. A glass-block partition separates id 


sleeping area from stairs; white walls act as 
foil to multi-colored quilts, pillows, Mexican 
serapes, and Peruvian dolls. 


The New York Tome Magazine 


down 


ian countess, then later the wife of archite 
Michael Schwarting who designed the I 
wanted to eliminate as much as possible 
decided to cover the bed in quilts (whic 
stitched herself waiting for airplanes) an 
added treasures found in the various mar: 
across the world. "If we simplify our lives 
still do it gracefully,” she adds. “But wem 
tain a quality of warmth and romance by 
only beautiful things we can all afford or 
treasures that are sophisticated and new.” 


c 
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When Leslée Livewright Schwarting, a New Yorker with the most profound sense of savoir- 
vivre and sizzling charm, wants to escape the frenzied frenetic world of fashion (where she is 
dessinatrice for a prêt-à-porter collection for active working women like herself) she takes a 
short trip to her pied-à-terre in SoHo (between hops to her Georgian-style flat in Kensington) 
where behind a cast iron facade of a crumbling landmark building awaits a private spacious 
world. “I need something soothing," explains Leslée, “but most of all I demand some place 
where I can be myself. Here too, friends feel free to drop in, not at all like River House," adds 
the ever intrepid Miss Schwarting who has chosen not to rely on family name or connections 
in establishing her own fashion couture house. “Yes, tout le monde thought me terribly folle 
to move here, but after my dear old old friend David of More-Toney Ltd. helped me express 
my innermost moods in these interiors, | cannot keep people away." 

“The minute I laid eyes on Leslée years ago,” confides David, *Isimplysaid'A pricot! Apri- 
cot is exactly the color for her russet hair with its henna highlights and her collection of per- 
simmon dresses. Of course I wanted to put apricot on the ceiling with bamboo wallpaper, 
limegreen floors and yellow pillows for accent, but Leslée convinced me that it was more her 
to put apricot on the chairs and leave everything else white.. .. She wanted it all so simple, so 
refreshing.... What better way then but to ransack Parke-Bernet for kitchen furniture from 
the late thirties— not too tired old Deco mind you, but /ate Moderne." 
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A loft design should express your innermost being 99 


In her SoHo hideaway, Leslée casually entertains friends, 
including sought-after designer David of More-Toney Ltd. 
(above). Horsehead candy jars, very rare Leger gouache, 
Chase chrome candlesticks, Manning & Bowman candy dish 
and sugar and creamer and a Czech Deco frosted vase high- 
light the setting. Kitchen table and chairs were part of the 

d Elsie de Wolfe (Lady Mendl) estate. 
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awe could iom ore Designed for very natural living, 
Smari amoiiet we A loft filled with light and plants. 


erate hostess, and 
woman. So she had f 
husband and still close friend 
Michael Schwartingcreatea AX new domain for relaxation, 
kitchen that is perfectl Pkt 
for her 5-foot 3-inch height (6 entertaining wit 
feet to ceiling) and has a pass- 
through to the dining/ living 
rea. “Life is so simple living 
in SoHo,” Leslie e 


“put in a call to *» 
DeLucca. By the tim 
home, the sweet 


inviting 


and Chateau d'Yquem 
hand." 
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Créme de flageolets 


INGREDIENTS 


Three cans of flageolets 
1 : One quart of cream 
Above middle: “| only serve dishes the color One-half pound of butter 


scheme of my loft,” explains Leslie Ruth, One-half cup flour 

cooking her prize specialty Gigot de la Salt, marjoram, basil, thyme. 
clinique. “Of course | owe everything to Alice 

B. Toklas, but | put creme de menthe in the 

marinade to blend the dish visually with the pene cowie. pesca 
ficus plants. Add spices, simmer for three 
Above: Leslie Ruth serves her favorite dish hours. Serve. 

creme de flageolets to a friend. 

Right: Leslie Ruth entertains guests in her 

dining/living area. Blue checked tablecloth 

is from Bloomingdale's, table setting from 

Bendel's, red bandana handkerchiefs from 

Canal Jeans, bentwood rocker from Thonet. 
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A Sense of Individuality 


Setting Suited for an Active Careerwoman 


INTERIOR DESIGN BY DAVID MARKUPP MORTON III 


PHOTOGRAPHY BY STANLEIGH VAN RIJS 


ZN I COME HOME at night" explains Les- 
1 Fairhome-Faucett Schwarting, a 
ion designer whose clients range from 
ueline Onassis to Lee Radziwill, “I 
a place to kick my shoes off and curl 
vith a good book.” And she adds only 
id Markupp Morton really knew how 
ive her the clutter-free simple setting 
needs. “When I saw Lesleigh’s loft,” 


Mr. Morton says, “I said, ‘My dear, you 
need something light, simple, but profound’ 
People who come to me don't just do so be- 
cause they are dear old friends, they do so 
because I consciously accessorize to express 
their individual personalities. Lesleigh is 
divinely down-to-earth, rustic and nat- 


ural. Her loft tells all.” 
— Sisi Stephens 


David Morton carefully combines Louis Seize 
carved and gilded fauteuils of midnight blue silk 
velvet from Schumacher with dynastic porcelains 
and an Empire footstool supporting the Eleventh 
Edition of the Encyclopedia Britannica. Ficus 
elegantissimus plants act as a foil to the Ming 
Chinese rug. Anchoring the ensemble is a 
13th-Century wooden statue from an altar piece 
Mr. Morton found in a Portuguese monastery. The 
eyeball paperweight has been in Miss 
Fairhome-Faucett Schwarting's family for centuries. 


ARCHITECTURAL DIGRESS 


Stanley Ries © ST 


What More Could a Loft Be? 


Over the past ten years or so a special collec- 
tion of beguiling lofts, one of which isshown 
here, has been dotting the urban landscape 
of lower Manhattan. Designed by Jon M. 
Schwarting for Leslie R. Schwarting, this 
memorable loft illustrates the truly remark- 
able architectural qualities yielded by con- 
verting an industrial loft into aresidence.This 
is the art of loft-making at its most caring. 
Schwarting began by electing not to alter the 
loft in any visible way to make it look new and 
important. Instead he elected to have the loft 
humble, to allude to the materials and feel- 
ing of other industrial lofts in the neighbor- 
hood. Therefore two-over-two sash windows 
remain with the authentic muslin curtains 
and exposed heating pipes. Floors were 
cleaned—the only gesture that could be con- 
sidered capricious. The furniture is new, but 
nonchalantly strives to look like something 


ARCHITECTURAL RECALL 


architects are familiar with—Marcel Breuer- 
designed side chairs of 1928 and his Wassily 
chair of 1925. Even the couch looks like it is 
sheathed in Marimekko fabric, another phys- 
ical element with which architects are 
familiar. 

This endeavor, which might appear ab- 
errant or at least errant to some, and abso- 
lutely avant-garde to others, introduces the 
whole notion of the process by which archi- 
tecture conveys meanings. Buildings and 
physical objects often seem like something 
else to make themselves comprehensible. 
Here, rather than being “like” abstractions, 
ideals, feelings, actions, this furniture design 
is "like" the original Breuer pieces, just as 
the loft is “like” other lofts used for industrial 
purposes. 

To make further reference in a nonver- 
bal way to living quarters, Schwarting elected 


to fit the kitchen, bedrooms and work are 
within a two-story structure, a house witl 
a house, a house with its own sense of pla 
its memories, its meanings. It presents its 
to us in a mimetic and at the same time o! 
of-the-ordinary way, an intriguing table 
of the known and unknown, vividly like a 
unlike things, we elect to surround ourseh 
with in our lives. It is clearly a loft design 
by someone who elected without mal 
aforethought not to consume too mucha 
who elected to abjure the usual refineme 
of SoHo living. This domain offers to us a sp 
cial view about being poor, being youi 
being meaningful, and being like somethi 
else. —Susan L. Stevens 


SCHWARTING LOFT, New York City. Archite 
Jon M. Schwarting. 


Schwarting Loft, New York 


Semiotic dimensions 


A loft conversion in SoHo comments ina 
complex but characteristic way about 
its communicative role as a work of art. 


In converting this loft in SoHo from light 
manufacturing uses to /e domaine domes- 
tique, Michael Schwarting decided to fab- 
ricate a house within a house (a two-story 
volumetric subdivision of space that in turn 
provides the architecture with an inner 
core determinacy) and to fully exploit the 
pragmatic (functional), semantic (sym- 
bolic), and syntactic (structural) meanings 
within the constraints implied by the pro- 
gram. Thus a row of existing fluted cast- 
iron columns with Corinthian capitals 
remains to bisect the space, forming ex- 
ternal referents to the "house" (the con- 
tained) while alluding to the original ar- 
chitecture (the container). 

Within the cubist construct, its taut 
planes pierced with openings to introduce 
the notion of transparency—both literal 
and phenomenal—in a fully self-referential 
manner, the food-consuming and food- 
producing activities (dining room and 
kitchen) are placed on the lower level near 
the entry. Thus they may be legibly "read" 
by guests coming to dinner (or by persons 
viewing the loft from other buildings across 
the street), while quieter activities (sleep- 
ing, working) are sequestered upstairs 
(where they may be less easily accessible 
to transparency of the windows). 

Schwarting painted the main stair lead- 
ing to the master bedroom and studio 
green (to allude to trees once outside be- 
fore the industrial area was developed, but 
now referring to the ficus plants in the 
double-height living room). Another stair, a 
spiral, links the secondary sleeping wing 
(for guests and children) to the upper-level 
work area (its form alluding subtly to the 
previous function of the industrial space— 
the manufacture of drills—and at the same 
time referring architecturally to the history 
of this form seen in bell towers of Gothic 
cathedrals and the stair of the Villa Savoye.) 
Another circulation link, the bridge con- 
necting upstairs sleeping with studio 
(where walls are painted blue to signify the 
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Sky one used to see before the building 
was built), is juxtaposed with the fire alarm 
(painted red to allude to fire) and water 
pipes (green to signify water). 

Thus Schwarting has orchestrated 
planes, lines, and colors, as well as circu- 
lation elements, to formulate a metaphori- 
cal system that refers to architecture's 
codes (plus the domain's past and present 
urban context). To dramatize the com- 
munication, he also relies on the methods 
of inversions: thus the interior of the 
kitchen ceiling is sheathed in butcher 
block to reverse (in a transformational way) 
the usual notion of placing butcher block 
on kitchen counter tops, while still 
nevertheless alluding to the pragmatic 
purpose of this space. This is truly ar- 
chitecture at its most soi disant. 

[Suzanne Stephens] 


Fragments want to inform the space with an instant gestalt relating to the loft as gesamtkunstwerk. 


Data: 

Project: loft, New York City 

Architect: Jon Michael Schwarting 

Program: accommodate range of living func- 
tions in an approximately 45' x 50' open space, 
13fthigh while allowing privacy. Studio and mas- 
ter bedroom are on second level; other bed- 
rooms and more public living areas below. 
Site: intersection of SoHo, an artists' living and 
work area, and light industrial manufacture dis- 
trict in Manhattan. 

Structural system: wood stud and gypsum 
board for freestanding structure. 

Major materials: paint, wood, gypsum board. 
Consultants: Jon Michael Schwarting, struc- 
tural; Jon Michael Schwarting, mechanical; Jon 
Michael Schwarting, electrical. 

Contractor: Jon Michael Schwarting. 

Client: Jon Michael Schwarting. 
Photography: Stanley Ries. 
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Here, for the first time in this century, 
is an opportunity to re-examine the 
philosophy of the Beaux-Arts school of 


architecture. 


PA Book 


Store 


Each book has been selected for it’s usefulness to you in 
your professional practice. Prices slightly higher in Can- 
ada. Foreign orders must be accompanied by payment. 
It is not necessary to send payment with the order. Circle 
appropriate numbers on the Reader Service Cards in the 
back of this issue, add your name and address and mail. 
Local sales tax must be included with payment. Prices 


subject to change. 


For faster service, send the card in an envelope to: 


Mrs. Eleanor Dwyer 
Progressive Architecture, 
600 Summer Street, 
Stamford, Ct. 06904 


P/A Back 


A limited supply of the following issues of P/a are available 


issues 


at $5.00 per Copy: 


February ...... 
December ..... 
November ..... 
October ....... 


Send both to: 


Barrier-free design 


University buildings/Graves house/ 


Ceramic tile 
Hotels/Exterior wall panels 


Neighborhood buildings/Solar energy 


Restoration and remodeling 


Venturi & Rauch/California houses/ 


Exterior lighting 


Mrs. Eleanor Dwyer 
Progressive Architecture 
600 Summer Street 
Stamford, Ct. 06904 


1 The Architecture of the 
Ecole des Beaux-Arts 


Edited by Arthur Drexler with 
essays by Richard Chafee, 

David Van Zanten, Neil Levine and 
Arthur Drexler 

423 pp., illus. . . . $45.00 


The most comprehensive analysis 
and documentation of Beaux-Arts 
architecture ever published. Includes 
large-scale drawings of elevations 
and plans and photographs of major 
French and American Beaux-Arts 
buildings (including Pennsylvania 
Station and Grand Central Terminal). 
Circle B601 under Books. 


NEW* 


Alvar Aalto 
and the International Style 


By Paul David Pearson, 
240 pp., illus. . . . $27.50 


Although Aalto's heritage is being car- 
ried on by those he worked with and 
personally influenced, he left no writ- 
ten legacy of his design philosophy. 
This timely critical study fills that void 
by analyzing his personal form of ex- 
pression as the last great leader of 
20th century architecture. 

Circle B602 under Books. 


Architectural Presentation 
Techniques 


By William W. Atkin, 
196 pp., illus., . . . $15.95 


This book includes presentations 
ranging from simple sketches in pen- 
cil and pen-and-ink to elaborate 
drawings, photographs, slide presen- 
tations and various combinations of 
media achieved with overlays, camera 
techniques and modern reproduction 
methods. 

Circle B603 under Books. 


4 The Autonomous House 


By Brenda and Robert Vale, 

224 pp., illus., . . . $10.00 

Two architects offer practical solu- 
tions to the design of a house that 
operates independently within its 
environment. This “Autonomous 


House” is not linked to utility lines for 
gas, electricity, water, or drainage; 
but instead uses the energy of sun, 
wind and rain to service itself and pro- 
cess its waste. 

Circle B604 under Books. 


5 Architectural Rendering: 
The Techniques of 
Contemporary Presentation 


By Albert O. Halse, 326 pp., 
illus‘, 2nd edition, 1972 . . . $29.00 


This completely up-dated revision of 
the most widely used guide to archi- 
tectural rendering covers all working 
phases from pencil strokes to finished 
product — and shows how to obtain 
the desired mood, perspective, light 
and color effects, select proper equip- 
ment and work in different media. 
Circle B605 under Books. 


6 A Graphic Guide to 
Industrialized Building 
Elements 


By Raymond Sluzas & Anne Ryan 
176 pp., illus. . . . $17.95 


This ideal source book and general 
reference tool describes and analyzes 
the characteristics and practical ap- 
plications of those parts of a building 
which are preassembled as a unit in 
the factory. In a clear, encyclopedic 
style, it provides a substantive over- 
view of the options and resources 
available. 

Circle B606 under Books. 


NEW* 


Tourism and Recreation 
Development: A Handbook of 
Physical Planning 


By Fred Lawson & 
Manuel Baud-Bovy, 
220 pp., illus. . . . $39.95 


This comprehensive book sets out 
step-by-step planning techniques for 
tourist resorts and recreational parks, 
from the national down to the local lev- 
el. Practical measures are included 
for conservation and for monitoring 
developments. 

Circle B607 under Books. 
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8 History of Modern Architec: 

Volume 1: The Tradition of 
Modern Architecture 
Volume 2: The Modern 
Movement 


By Leonardo Benevolo 
912 pp., illus. ... $20.00 thes 


This 2-volume paperback box: 
lavishly illustrated, is the first E 
translation of a notable history c 
ern architecture by one of Italy' 
most teacher-architects. Voli 
covers the period 1760-1914, \ 
2 from 1914-1966. 

Circle B608 under Books. 


9 Graphic Standards of 
Solar Energy 


By Spruille Braden, 
224 pp., illus., $19.95 


A timely design reference gu 
those involved in the structurin 
environment. The author 
energy-conscious design wi! 
chanical systems for commert 
stitutional and residential bu 
providing quick and efficient e 
lation of data from design con 
working drawings. 

Circle B609 under Books. 


1 Architecture and You 
How to Experience and 
Enjoy Buildings 


By W. W. Caudill, W. M. Pena é 
Paul Kennon, 
176 pp., illus. . . . $16.50 


Written by practicing arc 
whose buildings are used by | 
of people throughout the world 
a book that explains how to 
ence and appreciate the spac 
forms of architecture just as ' 
perience a painting or a sympl 
Circle B610 under Books. 


STANDARDS OF SOLAR ENERGY / BRADEN 


;uide to Frank Lloyd Wright 
nd Prairie School 
\rchitecture on Oak Park 


| E. Sprague, 
illus.... $3.50 


per-back edition illustrates the 
omes, buildings and churches 
Park that were designed by the 
rank Lloyd Wright and many of 
Itemporaries among the archi- 
f the Prairie School. Includes 
aps that indicate the specific 
n of each structure. 

B611 under Books. 


N* 


\ History of World Furniture 


; Feduchi, 
4 Illus... . $50.00 


:quisite slip-cased volume 
| vast panorama of the different 
of furniture throughout history, 
j with ancient Egyptian civiliza- 
reece and Rome, through the 
christian and Byzantine pe- 
he Renaissance, Baroque, the 
period, and finally the Spanish 
ne style. Includes a brief intro- 
! to contemporary furniture. 
B612 under Books. 


N* 


Zorrosion of Building 
Materials 


bert Knofel 
ited by R. M. E. Diamant 
4 illus... $15.95 


se of increasing pollution, the 
n of corrosion of building mate- 
. becoming more acute every 
lis timely and informative book 
es corrosion processes of 
; construction materials, along 
eventive techniques. 

B613 under Books. 
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NEW* 


1 Interiors 
2nd Book of Hotels 


By Henry End, 
224 pp., illus... . $26.50 


A thoroughly illustrated reference for 
all members of the hotel design team 
— architects, engineers, graphics and 
lighting consultants, landscape archi- 
tects, as well as interior designers — 
this book is equally useful to owners 
and managers concerned with provid- 
ing luxurious yet functional hotel facil- 
ities. 

Circle B614 under Books. 


NEW* 


1 Current Construction Costs 
1978 — 15th Annual Edition 


This 1978 annual edition presents an 
accurate portrayal of more than 8,000 
construction costs for preparation of 
conceptual, schematic, preliminary 
and final estimates for architects, en- 
gineers, estimators in all trades as 
well as general building and engineer- 
ing contractor estimators. 

Circle B615 under Books. 


1 6 Site Planning for 
Cluster Housing 


By Richard Untermann & 
Robert Small . 
306 pp., illus. . . . $22.50 


An invaluable guide to planning low- 
rise, medium-density cluster housing 
environments. Also covers jurisdic- 
tional and technical considerations of 
site planning, and includes more than 
600 drawings and photos that illus- 
trate design principles and tech- 
niques. 

Circle B616 under Books. 


1 7 Drawing File for Architects, 
Illustrators and Designers 


By Marc Szabo 

251 pp; illus.,... $12.50 

This book provides over 200 pages of 
figures — in the most common and 
natural positions, activities, and types 
of wearing apparel, as well as dozens 
of drawings of boats and cars, all of 


Fronk Uo 
and Prats 
Architecture 
in Ook Port 


which can be copied freely — by 
direct tracing, photostats, or photo- 
copying machine. The pages tear out 
easily to form an easily accessible fin- 
gertip scrap file. 

Circle B617 under Books. 


NEW* 


1 Doors — Excellence in 
International Design 


By Gretl Hoffmann, 
144 pp., illus. . . . $24.50 


An international compendium of con- 
temporary door design, this richly il- 
lustrated book offers a remarkable ar- 
ray of doors, both interior and exterior, 
which provide entry to all kinds of 
buildings, including office and muni- 
cipal buildings, churches, schools 
and private homes. 

Circle B618 under Books. 


1 9 Building Construction 
Illustrated 


By Frank Ching, 
320 pp., illus., . . . $17.95 


Charmingly hand-lettered by the 
author, this book presents step-by- 
step techniques in residential and 
light construction. Containing over 
1,000 drawings, it covers materials, 
finishes, fastenings, posts, trusses, 
slabs, wood joists, light steel/alum- 
inum, structural calculations, plan- 
ning and site work, cost estimating, 
and construction sequencing. 

Circle B619 under Books. 


20 Working Drawing Handbook 
A Guide for Architects 
& Builders 


By Robert C. McHugh, 
166 pp., . . . $12.95 


This guide is a step-by-step presenta- 
tion on how to produce working draw- 
ings as an integral aspect of commun- 
ication between designer and builder. 
Includes convenient check-lists, bud- 
geting information, and data on di- 
mensioning that helps minimize 
chances of errors. 

Circle B620 under Books. 


2 1 Rendering With Pen and Ink 


By Robert W. Gill, 

368 pp., illus., . . . $7.50 

This paper-back edition is a copiously 
illustrated guide to the techniques and 
methods of rendering, including sec- 
tions on perspective, projection, 
shadow, reflections, and how to draw 
cars, ships, aircraft, trees, and human 
figures. The author also describes the 
very wide range of instruments and 
equipment currently in use. 

Circle B621 under Books. 


2 The Kitchen 
100 Solutions to Design 
Problems 


208 pp., illus... . $25.00 


Whether its style is contemporary, 
colonial or country, today’s kitchen 
must be designed to function as a 
convenient, congenial living center. 
This collection of 100 successful 
ways to design kitchen spaces ex- 
plains the particular design problem 
for each kitchen area and illustrates 
the solution with superb photographs. 
Circle B622 under Books. 


2 3 Learning from Las Vegas 
The Forgotton Symbolism of 
Architectural Form 
Revised Edition 


by Robert Venturi, Denise Scott Brown 
and Steven Izenour 
244 pp., illus... .$17.50 


Includes the full texts of Part | of the 
original, on the Las Vegas Strip, and 
Part Il, "Ugly and Ordinary Architec- 
ture, or the Decorated Shed". This 
book created a storm of controversy in 
its original edition, calling on 
architects of be more receptive to the 
tastes of common people. 

Circle B623 under Books. 
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NEW* 


2 4 Hotel and Restaurant Design 


By Douglas Smith, 
240 pp., illus. . . . $15.95 


A comprehensive guide for owners 
and operators of small to medium- 
sized hotels and restaurants that will 
stimulate ideas on schemes of all 
sizes, from extending and improving 
old buildings to planning new devel- 
opments in town and in the country- 
side. 

Circle B624 under Books. 


NEW * 


2 100 Years of Architecture 
in Chicago, 3rd Edition 
Continuity of Structure & Form 


By O. W. Grube, P. C. Pran & 
F. Schulze, 
191 pp., illus... . $14.95 


This lavishly illustrated book explores 
virtually all the structures that have 
established Chicago as the single 
most important metropolis in the 
history of modern architecture, with 
particular emphasis on the direction 
taken over the past 100 years. 

Circle B625 under Books. 


NEW* 


26 The New Industrial Landscape 
The Story of the Austin Co. 


By Martin Greif, 
192 pp., illus. ... $27.50 


A fascinating story of The Austin 
Company, an innovative company 
whose influence has helped to shape 
the modern world. Traces the com- 
pany's history from its begging in the 
carpentry shop of a poor English emi- 
grant to its spectacular growth as a 
major corporation responsible for 
"revolutionizing the international in- 
dustrial landscape". 

Circle B626 under Books. 
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Interior technics: Wallcoverings 


Who's afraid of wallcoverings? 


With a wider range of wallcoverings available now 
than ever before, architects are finally realizing 
that bare does not necessarily mean beautiful, and 
are using wallcoverings (in almost infinite variety) 
to an extent that hasn’t been seen in many years, 
reestablishing an old tradition in interior design. 


Ask an architect to name the part of a room wherein one 
can most easily discern the difference between interior 
design and interior decoration, and, more likely than not, 
the architect will answer, “the walls.” For the most lasting 
effect of the Modern Movement on interior design has 
been the imposition of blank, white walls as a standard. 
Now, as architects and their clients begin to move away 
from the uncompromising decrees of classic Modern de- 
sign, more and more attention is being paid to that blank 
slate of contemporary interiors, and walls are being given 
the kind of attention they haven't gotten since the 1930s. 

Interior designers, of course, have never felt easy with 
the neglect of one of their major areas for expression; if 
anything, they saw white walls as a foil against which to 
play their bolder design schemes. Though most architects 
have thought of wallcoverings for years in the caricatured 
terms of Cockatoo Chinoiserie Chintzes and Chartreuse 
Cabbage-rose Cretonnes, interior designers never let the 
wallcoverings banner drop. And it is through their persist- 
ent use of wallcoverings—especially in the neutral tones 
still favored by architects—that there exists such a wide 
variety today. 


The wall invention 

Patterned wallcoverings of any description have been 
seen for too long by architects to be in the province of Lit- 
tle Old Lady Land, as irrelevant to contemporary design as 
antimacassars, tea cozies, and bell domes filled with wax 
flowers. Yet a look at the history of interior design makes 
the bare walls favored by some architects the exception 
and not the rule. Wallcoverings represent the next stage of 
refinement after the construction of walls, and have 
existed in a variety of forms for thousands of years. For the 
most part they were woven, and, given the nomadic nature 
of many of the societies in which they were first used, 
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Which of the two floral-print wallcoverings shown above would be chosen 
by an architect, and which would be avoided? The chosen one would 
more than likely be the pattern atthe left, inspired by the wallcovering and 
fabric designs of the 19th-Century designer and theorist William Morris. 
The pattern on the left differs from the pattern on the right in its clear, 
legible and logical design, while the pattern on the right is less coherent 

in its formal development. Both are available from James Seeman Studios, 
a division of Masonite Corp. 


wallcoverings tended to be portable and interchangeable, 
as well. Thus, little distinction was made between weav- 
ings that were used on walls as hangings or on floors as 
carpeting. Tapestries, closely related to carpets in both 
technique and nomenclature, brought warmth and beauty 
to the interiors which they graced, but those interiors were 
indeed few; only the rich and powerful could enjoy the 
pleasures that woven wallcoverings could offer, and more 
humble people made do with more humble materials. 
Perhaps the biggest advance in wallcoverings came at 
the end of the Middle Ages, when the introduction of paper 
from China to Europe brought with it the first significant 
change in wallcoverings since the discovery of weaving. 
Although paper as first introduced into Europe was a lux- 
ury and a novelty, its mass production soon brought it into 
the range of even common people. The first wallpapers 
were, in effect, a cheap adaptation of tile: squares of 
paper replicated ceramic squares in size and in applied 


Trompe-l'oeil old and new: "Treillage" mural (left) is an adaptation of illusionistic wallpapers of the 18th Century. This modern version comes in vinyl, 
is available from James Seeman Studios. Photomural (right) is printed on polypropylene, one of many naturalistic designs by Naturescapes. 


decoration, but not, alas, in permanence or in thermal 
qualities. The idea spread rapidly, and allowed the decora- 
tion of interior spaces on a scale not known before. 

The growth of the middle classes in Europe saw the 
spread of woven wallcoverings in reaches of society that 
would never have known such a luxury previously. The 
18th Century, with its development of new techniques of 
fabric manufacture and printing, brought wallcoverings 
into the modern age and into the grasp of the prospering 
middle classes. Whereas the aristocracy might still prefer 
its tapestries and gilded boiseries, the newly affluent might 
attain at least the appearance of such rich wallcoverings in 
papers and cheap fabrics that cost a mere fraction of their 
models. The widening of the moneyed classes also was 
responsible for the widening of fashion, and in that respect 
the newly developing technologies played right into the 
hands of the promoters of fashion. If the vogue for this or 
that wallcovering pattern was to last for but a season or 
two, did it not make sense to buy it in a disposable paper 
or fabric rather than to have it woven in wool or carved in 
wood? 

The 19th Century was the great age for wallcoverings of 
every description, and the importance which they had by 
then achieved can be seen in an examination of the hold- 
ings of such decorative arts collections as New York's 
Cooper-Hewitt Museum, where the thousands of wallcov- 
ering “documents” (original swatches or fragments) are 
but the tiniest part of the outpouring of designs from that 
period. The increasing mechanization of wallcovering 
manufacturing processes (there was still much handwork 
even in mass-produced wallcoverings in the 18th Century) 
led, asit did in many other areas of the applied arts, toa 
lowering of artistic standards at the expense of quick and 
profitable production. By the second half of the century, 
the various design reform movements sought a return to 
older standards of quality and design. The best known 
figure among those movements in the design of wallcover- 
ings was without doubt William Morris. 


The pattern perplex 

William Morris is worthy of our attention if we want to find 
out why architects have recently had such trouble in deal- 
ing with even the notion (let.alone the use) of patterned 


Other photomurals are more abstract: artist Stephen Knapp uses industrial 


imagery in his works, which are done in 3M Architectural Paintings process. 


wallcoverings. Morris felt (correctly) that the decorative 
arts had lapsed into debased standards, the worst of 
which was the seeming absence of authenticity and logic. 
Though Morris's theories were based in his belief in eco- 
nomic and social reform, his applied art had lessons for 
those whose interests were purely aesthetic. Those les- 
sons included the superiority of design that proceeds from 
logic and organic growth, and, in his earlier designs at 
least, Morris employed both to a very high degree. The re- 
vival that reproductions of his wallpaper designs received 
a few years ago is testament to the lasting quality of his 
work. Though architects had long avoided patterned (and 
specifically floral) wallcoverings like the plague—indeed 
many of the worst examples /ooked like the plague—the 
comeback of Morris's designs, many of them quite ornate, 
is a sign that marketing executives ought not to forget. For 
what that partial acceptance of pattern means is that, 
handled properly, pattern is well within the realm of ar- 
chitects' appreciation. What architects will not accept is 
haphazard pattern, poorly conceived and even more 
poorly executed, which is unfortunately the case with a 
great many of the patterned offerings available today. 

The problem is put quite succinctly by Lionel J. Libson, 
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Interior technics: Wallcoverings 
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Textured wallcoverings—both natural and synthetic—have increased in popularity lately. From left: "Djakarta" fabric-backed vinyl from Guard 


Collection by Columbus Coated Fabrics; Belgian linen-warp wallcovering by CrofterCraft from Hamilton Adams; Belgian linen varieties from S.M. 
Hexter; Textured vinyl wallcovering "Sculpta," from Stauffer Chemical Co., Plastics Division. 


merchandising manager of GTR Wallcovering Co., and an 
official of the Wallcovering Information Bureau. "Wallcover- 
ing design is still at the cartoon stage," he says; and he 
feels that an organized effort to attract talented artists to 
wallcovering design, combined with improving reproduc- 
tion techniques (surpassing the limitations of current print- 
ing capabilities), can lead to wallcoverings that can win 
the respect of architects. But lest this seems to paint too 
grim a picture of what's available today, let it be said that 
there is a great deal already available for the architect and 
interior designer of discrimination to choose from; but one 
must be careful, and there could be more. 

One of the easiest ways around the Soylla of silly prints 
and the Charybdis of creepy chintzes is to deal with 
natural pattern: not pattern taken from nature, like leaves 
and flowers, but pattern of nature. Natural fibers, like ev- 
erything else natural, have skyrocketed in popularity in the 
past few years, and the patterns that rich natural textures 
create are much easier for architects to assign in their 
value systems based on order and logic. Natural patterns 
also tend, even at their boldest, to be relatively tame when 
compared to some of the wilder flights of designers’ im- 
aginations. Thus, architects' preference for wallcoverings 
that do not obscure spatial development or compete with 
other aspects of their interior designs is still strong. The 
problem lies now in many architects not knowing not only 
what to choose, but how to choose. 


A natural synthesis 

The expansion of architects into interior design work in the 
past decade may have been born of harsh necessity, but 
few who undertook interior design commissions have 
ceased doing them, so we are feeling the effects of a full- 
fledged information gap, from which architects are only. 
now beginning to emerge. The aesthetic choices cannot 
be readily learned; the physical choices can, and therein 
should be the architect's basic education in wallcoverings. 
To deal at first with the question of generic materials, in 
light of today's preference for naturals, is to address some 
of the basic questions facing the would-be specifier of 
wallcoverings today. The stupendous popularity achieved 
by synthetic materials in the past 25 years has amounted 
to a veritable revolution in the interior design industry. And, 
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not unexpectedly, there has been a backlash reaction 
against the results of 25 years of living with those once- 
proclaimed “miracle” fibers and materials. Now that the re- 
turns are exhaustively in, it must be said that the "miracle" 
of those synthetics has been less comprehensive than 

was first predicted, but by no means the debacle that 
some proponents of naturals would have us believe. Each 
type has its own unduplicatable set of properties which re- 
sist imitation but which now are achieving integration. 

Natural-fiber wallcoverings, therefore, are being treated 
with synthetic compounds and processes, and can share 
many of the qualities that wholly synthetic materials offer. 
And, increasingly, synthetics are being made in ways that 
make their detection from look-and-feel-alike naturals 
more and more difficult. Though Frank Lloyd Wright's insist- 
ence on fidelity to "the nature of materials" remains a vir- 
tually unassailable tenet among architects, the question 
remains what the "nature" of a synthetic is, or what it 
should correctly resemble. The dwindling supply of many 
of the earth's natural resources (not oil alone, but precious 
woods like teak and rosewood) is making some previous 
favorites of architects and designers prohibitively expen- 
sive for all but the most luxurious installations, and syn- 
thetic versions of many of those materials are at last receiv- 
ing the seal of respectability. Natural materials, it has been 
noted time and again, have certain properties—including 
the all important one of wear—that sometimes cannot be 
mimicked by synthetics; but synthetics nonetheless are 
infinitely more suitable in settings where other such impor- 
tant properties as ease of cleaning, cost economy, and 
versatility of texture are required. 

For while synthetics can be made to look like any variety 
of known substances, they can look like any variety of un- 
known ones, too. The astonishing range of textures that 
synthetic wallcoverings can express is an irresistible en- 
couragement to the designer who needs a relatively easy 
means of making a surface interesting. And, given that 
wallcoverings are not structural, the architect or designer 
has great latitude of choice on strictly aesthetic grounds. 
As forthe quality of those aesthetic grounds, it is safe to 
say that, as more and more architects become more firmly 
committed to interior design, the range of interior design 
products—and specifically wallcoverings—will reflect 


Current wallcovering options include: 1. "Chips" (Vinco) and 2. “Wicker 
Weave” (Fabron Il), both vinyl wallcoverings from Stauffer Chemical Co. 

3. "Durasan" vinyl wallcovering from Contempo-Wall Systems, a division of 
Gold Bond Building Products. 4. "Vicrmode" vinyl wallcovering from L.E. 
Carpenter Co. 5. "Definition" vinyl coated fabric from Mini Prints VIII 

collection by Schumacher & Co. 6. "Werm's House Boiserie,” from Scalaman- 
dré's Savannah Collection, available as fabric or walipaper. 7. "Parade," 

from General Tire & Rubber Co.'s GENON line of commercial-contract vinyl 
wallcoverings. 8. Installation of "Woolcovering," from Eurotex. 
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Interior technics: Wallcoverings 


Example of a substrate material is "Flexi-Wall," a woven jute, gypsum, and 
acrylic material applied beneath wallcoverings and over rough surfaces. 


their growing influence and their specific preferences, and 
quality will rise accordingly. 


Undercover agents 
The most important things for the user of wallcoverings to 
look for are the very things the manufacturers tell you 
about their products. With the proliferation of wallcover- 
ings has come the useful classification by manufacturers 
of how their specific wallcoverings should be used. The 
standards set forth by the Federal government, and by 
such trade organizations as the Wallcovering Manufactur- 
ers Association and the Chemical Fabric and Film Associ- 
ation, give the specifier a good idea of how, when, and 
why a certain wallcovering can and should be used. Such 
specific areas as color fastness, washability, scrubbabil- 
ity, abrasion resistance, breaking strength, cracking 
resistance, stain resistance, tear resistance, blocking 
resistance, coating adhesion, cold cracking resistance, 
heat aging resistance, and shrinkage were among the rat- 
ing criteria proposed as voluntary product standards set 
forth by the manufacturers of vinyl wallcoverings in the 
U.S. Similar ratings exist for a variety of properties of all 
kinds of wallcoverings, especially fire ratings, since 
wallcoverings are now generally treated (at least for larger 
commercial contract installations) with flame retardants. 
Backings of wallcoverings are another prime area of 
concern for the specifier. Fabrics, synthetics, paper, and 
other materials are used to back the materials that cover 
walls, and are only second in importance to the major 
material of the wallcovering itself in determining suitability 
for a specific installation. The qualities of each vary and 
must be thought of before a successful selection can be 
made. Then there is the area of the substrate, the material 
or materials that lie between the wallcovering and the wall 
itself. Substrates can perform a wide variety of functions: 
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they can reduce noise, increase flame retardancy, allow 
for smoother application of the wallcovering over surfaces 
that are imperfect, and otherwise use the often neglected 
potential of the wall for other beneficial purposes. Here 
manufacturers are also the best source of information, 
since they frequently manufacture a full range of substrate 
options to fulfill any of the above requirements, Strippabil- 
ity is another important consideration in the selection of 
wallcoverings. In a world where the operant words are 
"nothing old can stay," the easy removal of a wallcovering 
is of great importance, since the labor costs involved in 
removal of unstrippable goods can be considerable. But 
so many combinations of qualities exist among wallcover- 
ings that no simple formula for their intelligent selection 
exists, and consultation with manufacturer or distributor 
will yield the most useful information. 


Something there is that doesn't love a wall 

The future of wallcoverings is brighter now than it has been 
almost ever before. Now that the hegemony of the bare 
white wall is ending, the acceptance of the architectural 
profession for wallcoverings is being seen in full measure. 
Architects, who have seemed to believe that all good de- 
sign proceeds from the end of a T-square, are being seen 
to move away from the strict orthogonal rule in their 
choices of wall covering patterns, and are becoming more 
tolerant of designs more pronounced than the merest 
check or the faintest stripe. The freer attitudes of today are 
not resulting in the kind of haphazard free-for-all that the 
iconoclastic approach to wall treatments of the late 1960s 
saw, but rather in the realization that pattern is an integral 
part of all design, and that the absence of pattern is no 
less than a statement about pattern, too. 

We of the post-industrial age have a unique opportunity 
to pick and choose among the advances (and regres- 
sions) of technology in order to select that which can 
be of use to us in the future. Whether or not that future in- 
cludes new discoveries or whether it scrupulously avoids 
them remains to be seen. But there is no need to discard 
that which has been gained until this point. Just as new 
trends in design allow (and even promote) the use of many 
retrieved images and inventions in design history, so can 
we make use of all the things that have been done in the 
name of progress in the manufacturing of design prod- 
ucts. Four walls have never been enough to limit an ar- 
chitect's vision; neither should the covering of those walls. 
[Martin Filler] 
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The Skagen stacking chair by R-Way 
is a recent addition to the complete line 
of Skagen furniture. 

The stacking chair is constructed of 
many layers of red oak veneer laminated 
together to permit design versatility, dur- 
ability and function. R-Way has combined 
the latest in construction techniques with 
one of the toughest finishes available to 
produce a truly contemporary design. 
This chair is available as a side chair or 
arm chair. R-Way's Skagen stacking chair 
is also available with a ganging device. 
For ease of handling, a dolly or a hand 
truck is available. 

Formore information, send for complete 
catalog. : 

R-Way Furniture Company, Sheboygan, 
Wisconsin 53081 
Showrooms: New York, Chicago, Atlanta, 
Minneapolis, Seattle and Dallas. 
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BUILDING & CONSTRUCTION EXPOSITION & CONFERENCE « MCCORMICK PLAGE, CHICAGO - - OCTOBER 16 m 18 [7 


HERES WHY: 


BCEC is the only show covering all facets of 
building and construction. 

Hundreds of major manufacturers participate 
in the BCEC's three big divisions - GENERAL 
BUILDING PRODUCTS DIVISION, the world's 
largest ENERGY DIVISION including Alternate 
Energy and Energy Conservation products and 
the MACHINERY, TOOLS and MATERIALS 
HANDLING DIVISION. 

These manufacturers offer you the chance to 
inspect, compare and evaluate the thousands 
of new products, materials, techniques, sys- 
tems and services that will affect your business 
in the year to come and for years in the future. 


HERE'S WHO ATTENDS: 


An independent survey revealed that 64% of 
the attendees responding visited only one 


show in the building and construction industry 
in the past two years -- that show -- the BCEC. 
BCEC is the only show they all attend: archi- 
tects, engineers, builders, developers, con- 
tractors, owners, operators, dealers, remodel- 
ers, designers, manufacturers as well as finan- 
cial executives and government officials. 


DOWN TO EARTH CONFERENCES: 

The BCEC/Producers' Council conference pro- 
gram brings together leading industry innova- 
tors who share their accumulated knowledge 
and insights in seminars on such vitally impor- 
tant topics as GROWTH POTENTIAL: New Op- 
portunities in the Residential & Non-Residential 
Markets, ENERGY: Construction Opportunities 
and a Report on Current Government Action, 
INCREASING YOUR BUSINESS: New Ways -- A 


Last year's conferences reached standing- 
room-only proportions, a measure of just how 
valuable your peers judged them. Plan now to 
attend your industry's all-in-one show. 


BUILDING & 
CONSTRUCTI 
EXPOSITION & 
CONFERENCE 


Sponsored by the Producers' Council, the national 


organization representing manufacturers of quality 
building and construction products for more than 
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Preregistration Fee for the Show with this Coupon ONLY $2.00 s 
At-Show Registration $5.00 YOU SAVE $3.00 6 


REGISTER IN ADVANCE and save time and 
money. Clip this form and mail today for your 
exposition badge and advance conference 
tickets. 

Title 
EXPOSITION: Upon receipt of your completed 
preregistration form and $2.00 you will be pre- 
registered and a badge will be prepared to 
admit you to the exhibits for the full 3-day 
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CONFERENCE: To obtain your conference 
tickets and your detailed conference program, 
please complete and mail the appropriate por- 
tion of this form, together with a check made 
payable to BUILDING & CONSTRUCTION 
CONFERENCE. Full program is $55. This in- 
cludes exhibits. 
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) Engineer G.( 
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) Contractor 
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) Sales/Marketing/Advertising 
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Now available only from Rixson, the 
remarkable Century 2000...so easy to 
specify ... so economical in every respect. 


INTRODUCING = metae remise inthe 

TOMORROW'S — `e oinepe concn ree Smee 
Regular CI — Tn istis. 

DOOR CLOSER "wwe tor tigh reauercy eror doors 


Exterior Closer — with new, high efficiency control. 
e Unique hydraulic backcheck system. Pre-set at 75°, 


field adjustable between 50-180°, regardless of arm 
application or degree of opening. 


e Facilitates uniform opening and closing forces 
throughout building 


e Exclusive fluid filtering hydraulic system assures 
smooth closing action 


e High style: narrow projection with narrow stile 

e Heavy metal cover and cold-rolled steel arm 

e Multiple spring backup system 

e Exceptional quality plating and finishing at reasonable 
price 

And many more advantages, including independent 

stroke and on/off latch valves . . . precision cast closer 


body ... accommodation for reveals to 8" . . . U.L. 
approval and five-year warranty. 


Ask the door control specialists: 


RIXSON-FIREMARK 


ARCHITECTURAL AND 
FIRE/LIFE SAFETY PRODUCTS 


9100 West Belmont Ave., Franklin Park, Illinois 60131 and Rexdale, 
Ontario 312/671-5670 


A SUBSIDIARY OF 


CORPORATION 
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Rixson's Century 2000 


© Multiple spring system 

©) Unique hydraulic backcheck 
(3) Fluid filtering system 

(4) Heavy Steel arm 

& Independent stroke valve 

© On/off latch valve 


IF YOUR BUILDING | s 


DOESN’T MOVE 
«PAINT IT. 


IF IT DOES MOVE, and we know it does, 
COAT AND SEAL IT WITH 
VIP WATERPROOF COATINGS. 


Mikel Covey 


| 


i | | i 


We know the dynamics of any building will 
cause leakes at seams and joints, and cracks 
in masonry and concrete. That’s why VIP is 
what it is — An extremely flexible finish that 
lets your building move all it wants to. VIP 
COATINGS and SEALANTS seal and protect 
masonry and concrete like nothing ever has 
before, and for just pennies more than paint. 
VIP TER-POLYMER COATINGS, will seal, 
waterproof and protect your building for five 


masonry and poured in place concrete 

VIP OMBRELLA CLEAR and SEMI-OPAQUE 

are also available. For information and 
specifications on the full line of VIP Coatings, 
Sealants, and Roofing Systems, call Ivan Morales, Jr. 
305/592-6045, or Mike Cox, 415/653-9633. You'll be 
surprised how fast they can move to help you 
evaluate your buildings. 


VIP Products 


e 
7245 N.W. 43rd St. * Miami, Fla. 33166 
Phone (305) 592-6045 
VIP West, Inc. 


1287 - 66th St. e Emeryville, Ca. 94608 
Mk o ul Phone (415) 653-9633 


See Sweet's Catalog 7.9/Vi or contact Warth Paint Company for your 
individual copy. For product availability, call Sweet's BUYLINE 
800-255-6880. In Kansas call 913-262-5761 collect. 
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Inside design 


Bettina C. 


Architectural Digest's Paige Rense, A to Z's Carleton Varney. 


Ego strength, Achievement-oriented 


ae (straight lines of Desire to avoid 
emcalzed. most furniture) conformity 
room-sized rug) (white sofa) 


i] Tolerance for 
tasks to completion Interested in sex diverse opinions 
(contemporary theme (orange hues, live (multicolored rug, 
throughout room) plants) casual use of books) 


Endurance to follow 


zi 


Cover from Psycho-Decorating, What Homes Reveal about People. 


Architectural Digest Celebrity Homes, edited by Paige 
Rense, New York, Viking Press, 1977, illus., $29.95. Carle- 
ton Varney Decorates from A to Z, by Carleton Varney. 
New York, Bobbs-Merrill, Illus., $17.50. Psycho- 
Decorating, What Homes Reveal About People, by M.H. 
Harmon. New York, Wyden Books, distributed by Simon 
and Schuster, 1977, illus., $12.95. 


Decorating is a big business. While it pretends to be 
about making places expressive of and responsive to its 
inhabitants, it is actually heavily devoted to the fabrication 
of myths—myths of luxury, comfort, elegance, sophistica- 
tion, and cultivation. The domicile, whether house or 
apartment, provides the perfect mise-en-scéne where ob- 
jects and products that bolster these myths can be artfully 
assembled to create the dream landscape. General audi- 
ence magazines and books particularly promulgate the 
myths by allying the images of furnishings and art objects 
[continued on page 101] 


PENPLYGGLASS 


Penply Western Red Cedar exterior 303 plywood 
siding alone is beautiful, durable and versatile. Together 
with glass, Penply's natural beauty is even more 
dramatic. In fact, using stone, brick or beveled siding 
as accents with Penply gives your building additional 
dimension and appeal. 

When you use Penply, you realize a savings in 
total applied costs. Penply is less expensive per square 
than piecework sidings, such as brick, aluminum, 
shingles and lumber. 

For your next project, whether it's residefitial, 
apartment, condominium or low rise commercidl, 
specify Penply. The more you compare it with gther 
materials, the better it looks. 


Wood Products from ITT Rayonier, Inc. y. 
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Vole 


- Witness the natu re of new Guard? New textured patterns ` 
THE NEW `: drawn from the timeless earth. Weathered. wood innew  . 
» Splinters." Woven grasses in new" ‘Djakarta: Andthe | 
GUARD. history oftimeworn mountains in new "Sand Stripe.” : 
yos : Elegant, warm, simple...the perfect inner environment. 
And all are economical, care-free Type ll material 


OLD AS designed first of all to last. Get in touch with these and all 
: Ds the other time-honored Guard vinyl wallcoveringsin the 
TIME Guard sample book, now with 35 designs and 800 colors to 
t | @  choosefrom. Send for more information and sample 
i swatches. Columbus Coated Fabrics, Columbus, Ohio. $ 
43216. But hurry. Time waits for no one. M 
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with other mythic images—rich and famous people, fash- 
ion, and food. 

The message is consumption—consumption of these 
images, consumption of the physical artifacts. If you can't 
afford the real thing, technology can provide the cheaper 
imitation, the knock-off on a knock-off of art and culture. In 
this manner, technology, publicity, and department-store 
promotion have helped advance the cause of artifice, to rob 
interior "design" of its integrity and credibility, tomerge dec- 
oration with fashion. Stylistic effects replace design prin- 
ciples; appearances replace reality. 

Nobody minds fantasy and make-believe. But as an in- 
dustry it nourishes profound self-deception: by suffusing 
their everyday lives with the aura of make-believe, and sur- 
rounding themselves with objects that cover and console, 
the inhabitants of the home escape an awareness of 
selves vis-à-vis the real world. The unnamed victims are 
the persons for whom the domestic environment is the only 
space over which they have control. To some degree it is 
everyone, but more realistically it is the "housewife." 

Several of the following books contribute to the public's 
entrapment in matters of taste. An outstanding example is 
Architectural Digest Celebrity Homes. The book displays 
the "private worlds" of the rich and famous whose homes 
have appeared in Architectural Digest magazine. The 
magazine, edited by Paige Rense, may have little to do 
with architecture, but it has a lot to do with fame, fortune, 
furnishings, and fashion. It is very successful. 

Most of the private worlds collected in the glossy pages 
tell us as much about the lives and personalities of their 
owners as the model rooms at Bloomingdale's. The pho- 
tography congeals these domains into glossy oeufs en 
gelée from which signs of personal intervention have been 
removed. There are so many chandeliers you would swear 
the photographers have them attached to the tops of their 
tripods. 

Bearing the heavy imprint of chichi decorators, a good 
many homes impart socio-cultural messages. For exam- 
ple, the taste of the lower middle classes need not be 
confined to lower-middle-class incomes (the "trickle-up" 
theory seen so magnificently in Mary Tyler Moore's home). 
There are some surprises found in matching the “private 
worlds” with the public images of the celebrities: Barbara 
Walters’ garishly overdone apartment; Woody Allen's ag- 
gressively WASP penthouse; Gore Vidal's rather 
straightforward Italian villa; Sonny and Cher's overly formal 
chateau; Joni Mitchell's studiedly exotic home. Few 
dwellings are free from contrivance and inauthenticity in 
this promotion of the meaningful life as achievable through 
object-laden interiors. 

Carleton Varney Decorates from A to Z has a similar 
point of view: The world will be better if you color your ceil- 
ings apricot, mix floral-patterned peach, coral, mint, and 
white upholstery with green-and-white-striped wallpaper, 
green-and-white geometric floors, and pleated white 
lampshades. This book is a scream. From the first entry, it 
is clearly about fashion, with "accessorize," as in how to 
accessorize a home the way one would a wardrobe, down 
[continued on page 102] 
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Wellesley School System saves 30% on 
fuel and 15% on electricity with Kalwall 
Window Replacements! 


“Our fuel consumption has gone from 
16,000 BARRELS per year down to 10,800 
barrels per year... ." 


"Our lighting bill has dropped 15% at the 
time when the cost per KWH has skyrock- 
eted....” 


“We have already installed Kalwall in three 
schools and plan to do all the rest,” states 
Mr. Jaeschke, “we have documentation to 
prove the savings are real, so the windows 
are a good business investment for us.” 


The primary element of the Kalwall Window 
System is a “sandwich” panel that is translu- 
cent and highly insulating. 


Put Kalwall to work in your buildings. It can 
be a good investment for your school sys- 
tem, too. 


Phone or write for an Energy Audit which can 
show how much you can save! 


KALWALL 
CORPORATION 
1111 Candia Road 
Manchester, New Hampshire 03103 
Phone 603-627-3861 


ENERGY SAVIN 
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Plastic pipe under test at NSF 


A health related product which has 
been designed, constructed and evalu- 
ated to meet the performance demands 
of an NSF standard is very likely to 
provide parallel benefits in quality, 
work performance, user safety and 
durability. Just read the standard for 
any NSF-listed product* and you'll see 
what we mean. 


*Among the NSF-listed products specified by American and 
foreign architects are food service equipment, plastic pipe 
and plumbing system components, filters and devices for 
swimming pool sanitation, and individual aerobic wastewater 
treatment plants. 


National Sanitation Foundation—an independent non 
profit, non governmental organization dedicated to 
environmental quality. Offices and laboratories: 
NSF Building, Ann Arbor, Mich. 48105 (313)-769-8010 
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to "zingy colors" to help the consumer be a gifted Instant 
Decorator. 

In Psycho-Decorating, What Homes Reveal About 
People, psychologist M.H. Harmon has serious intentions. 
In attempting to find the kinds of taste choices to which 
certain personalities are drawn, she has interviewed a 
sample of 100 anonymous middle-income women (only) 
who had not sought professional decorating help. Good 
taste, according to Harmon, is assembling one's personal 
domain in such a way as to communicate accurately one's 
personality to others. Her results, partly because of the se- 
verely limited range of design responses available in her 
questionnaire, end up in fuzzy and flat-footed psychologi- 
cal generalizations. Ignored in her analysis are all the 
forces that go into the formation of taste—sociological, cul- 
tural, and economic, plus exposure to various other forms 
of expression, whether through education, advertising, or 
media. Unexplored too is the desire by many to express 
their fantasy lives, not their true selves. But the cloying part 
of the message is the delivery. Not only is the reader as- 
sumed to be a woman, as in "the little woman”; she is as- 
sumed to have an arrested mental and emotional de- 
velopment of about age ten. Who can stand to read, 
"Patchwork-quilt patterns, with their humble origins, hold 
special appeal for practical women and for those who are 
inclined to criticize themselves. The American eagle was 
found in the patterns of tolerant women and those high in 
ego strength." [Suzanne Stephens] 


Additional references used in compiling issue not previously mentioned. 


Arendt, Hannah; The Life of the Mind (see especially Volume Il, appendix 
on Judgment) New York, Harcourt Brace Jovanovich, 1978. Baudrillard, 
Jean, Le Systéme des Objets, Paris, Editions Gallimard, 1968. Dorfles, 
Gillo; Kitsch, The World of Bad Taste, New York, Bell Publishing Co. 
1968, trans. 1969. Ewen, Stuart; Captains of Consciousness, Advertising 
and the Social Roots of Consumer Culture, New York, McGraw-Hill, 1976. 
Elkin, Stanley; The Franchiser, A Novel, New York, Farrar Straus & Giroux, 
1977. Gans, Herbert; Popular Culture and High Culture, New York, Basic 
Books, 1974. Lefebvre, Henri; Everyday Life in the Modern World, New 
York, Harper & Row, 1968, trans. 1971. Lynes, Russell; The Tastemakers, 
New York, Harper & Brothers, 1955. Mock, Elizabeth; Built in U.S.A., 1932 
to 1944, New York, M.O.M.A., 1944. Johnson, Philip, Hitchcock Henry- 
Russell and Drexler, Arthur; Built in U.S.A. Post-War Architecture, New 
York, M.O.M.A., 1952. What is Modern Architecture?, New York 
M.O.M.A., 1946. Rosenberg, Bernard and White, David Manning; ed., 
The Popular Arts in America, New York, Free Press, 1957. Rosenberg, 
Bernard, and White, David Manning; ed. Mass Culture Revisited, New 
York, Van Nostrand Reinhold, 1971. Venturi, Robert, Scott-Brown, De- 
nise, Izenour, Steven; Learning from Las Vegas, Cambridge, Ma., MIT 
Press, 1972. "Culture of the Present Moment," Commentary, December 
1974; Cranz, Galen; "Towards a Sociology of Taste: Aesthetic Prefer- 
ences of the Elderly in a High-Rise Residence," report prepared for the 
New Jersey Department of Community Affairs, 1977. Fraser, Kennedy; 
"The Fashionable Mind," The New Yorker, March 13, 1978. Lessard, 
Suzannah; "The Suburban Landscape”: Oyster Bay, L.I., The New Yorker, 
October 11, 1976. Lessard, Suzannah; "Taste, Class and Mary Tyler 
Moore," The Washington Monthly, May 1975. Land, Mary G. "Whatever 
Happened to ‘The Ooze at the Bottom of the Mass Mind?’ "; Rollin, Roger 
B.; “Against Evaluation: The Role of the Critic of Popular Culture," Journal 
of Popular Culture, Fall 1975, (Popular Culture Association and Bowling 
Green State University, Bowling Green Oh). Specific references for "Pur- 
veyors of Taste": The New York Times Magazine, Home Design supple- 
ment Sept. 25, 1977; Vogue magazine, April 1978: House and Garden 
1977-1978; The Architectural Digest, April 1978, Architectural Record, 
Jan. 1978. 


THE EFFICIENCY OF AN ENTIRE COMPANY IS NOW IN YOUR HANDS. 


You can maximize that efficien- 
cy with Ad, Alma's illuminated 
open plan office system. The 
system that provides effective 
work environments for every 
employee from the clerical level 
through top management. 

But the efficiency of the Ad 
system goes beyond providing 
customized work space for 
each employee. lt yields more 
effective illumination through 
a specially designed lighting 
system. Keeps wiring out of the 
way by routing it through race- 
ways and wire collection boxes. 
And Ad provides the flexibility to 
be easily installed or rearranged, 
because no special hardware 
attachment is required: panels 
simply lock together. 

Write Alma Desk Company, 
P.O. Box 2250, High Point, 
North Carolina 27261, for 
more information. We'll show 
you how beautifully efficient an 
office can be. With Ad. 


mil admi 


ALMA DESK COMPANY 


SHOWROOMS: 280 PARK AVENUE. NEW YORK; 1140 MERCHANDISE MART PLAZA, CHICAGO; SOUTHERN FURNITURE MARKET CENTER, HIGH POINT. 


a new slant on 


/ 5c cli sas ai iiid 


EFTETLLIELIITTj 


LIN Lut uL 


Actual size cube, cut from Permalite roof deck. 


Slope to drain...at lower cost...with more efficient 
insulation...and greater design freedom! Specify 
PERMALITE Perlite Aggregate concrete, poured in 
place with a slope to drain on a level roof deck. For a 
new slant on getting water off your roof as you insulate, 
call your local Permalite man or write for Bulletin C.A. 

GREFCO, Inc./Building Products Division, 

3450 Wilshire Blvd., Los Angeles, California 90010. ; 


Permalite: 


A subsidiary of General Refractories Company. Bulletin CA 
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Break the barriers of 
accessibility, cost and space. 


Barrier-free Bradpack wash centers are 
completely pre-assembled to save you time, space 
and money. Everything (including light, towel and 
soap dispensers, mirror, faucet and many other 
features) has been designed for convenient use 
by everyone, including the physically disabled. A 
Bradpack wash center comes to you in one 
piece—so you can set it into place and connect 
the water and electricity. With significant savings 
in floor and wall space as well as installation 


labor, these units are equally suited to remodeling or 
new construction applications. 

Find out how you can break barriers to 
efficient washroom design. Send for our Bradpack 
catalog. A 30 minute educational film, “Barrier- 
Free Washroom Design” is also avail- 
able for viewing. Contact your Bradley 
representative or Bradley Corporation, 

9101 Fountain Blvd., Menomonee C 
Falls, WI 53051 (414) 251-6000. 
TELEX 26-751. 


Another 


right idea fl) Brad ley 


from 


Circle No. 320, on Reader Service Card 


106 


Progressive Architecture 


Products 
and 
Literature 


Wall coverings 


The items below specifically relate to 

the article on wall coverings beginning 

on page 90 in this issue. They are grouped 
here for the reader’s convenience. 


Photo murals. Six new outdoor scenes recently 
added to the company's collection include four 
that are repeatable indefinitely to cover any wall 
length: Ticonderoga Woods, Ski Trek (shown), 
Dogwood Forest, and Fall Woods. The other two 
are Spring and Appalachian Falls. The scenes, 
made up of several 32’ x 4Y2' panels, are litho- 
graphed on smooth, matte-finish, triple- 
laminated polypropylene. They are said to be 
waterproof, washable, resistant to tears, grease 
and mildew. Naturescapes, Inc. 

Circle 100 on reader service card 


Handprinted wallcoverings. 


a 


lation. Illustrated is Fox Hollow which comes in ; Y 


Handprinted wallcoverings. Fifteen patterns in » 
85 colorways make up the Andover Collection of 
handprinted wallcoverings. They are on washa- : Ly 
ble, vinyl and Mylar paper-backed grounds, or 

on fabric-backed grounds for commercial instal- a 


five basic colorways. Nils Anderson Studios. e 
Circle 101 on reader service card i 


Fabrics and wallpapers. In stock, or available 
to order, custom printed to color, are several 
fabrics and wallpapers designed by, or 
adapted from works of, freelance artists and 
designers. Shown here is The Apolio, one of the 
group of Japanese-inspired designs. Ground- 
works, Inc. $ v. 
Circle 102 on reader service card . / - 


Noy 2 
. 


Persian prints. Designs based on Persian art 
are hand-printed on several fabrics. Rhodes is 
an Owens-Corning fabric said to be suitable for 
hospital use. Aroset, a blend of Monsanto's 
modacrylic and polyester, can be laundered or 
dry-cleaned. Java is a heavy-weight fabric of 
Eastman Chemical's Verel modacrylic yarn with 
good draping qualities. Nurma, 100 percent cot- ` iy 
ton, is suitable for draperies and bedspreads 

and can be permanently flame retarded. De- 

sign shown is Teheran, resembling mosaic de- 

signs. Ben Rose, Inc. 

Circle 103 on reader service card 


C: 


Persian prints. 


Progressive Architecture 6:78 


Belgian linens. Paper-backed and acrylic- 
backed wallcoverings, made primarily from 
Belgian linen, make up the "Friendly Persua- 
sion" collection. According to the manufacturer, 
the strong linen yarns resist tears, shocks, and 
friction. They have dimensional stability and 
good acoustical properties. The yarns have in- 
herent resistance to soil, although some have 
been treated to enhance this characteristic. 
Gilford, Inc. 

Circle 104 on reader service card 


Natural fibers. CrofterCraft wallcoverings are 
made entirely from natural fibers backed on 
paper. All of them have a class A rating for flame 
spread and smoke density. Colors are primarily 
natural shades of beige through brown with 
some touches of other colors in subdued tones. 
Hamilton Adams Imports, Ltd. 

Circle 105 on reader service card 


Upholstery and wall covering fabrics. 
Polyurethane and cotton fabrics, that can be 
used for wall covering or upholstery, are offered 
in two finishes. Suedelike Nubara is porous, yet 
water repellant, and may be cleaned with a 
damp sponge. According to the manufacturer, it 
is supple enough to be easily gathered, cut and 
sewed, yet it has tear and stitch resistance. 
Nubara comes in 11 light-fast colors ranging 
from natural to black. Anilo fabric is grained to 
resemble leather and comes in eight shades. 
Emak Coated Fabrics Corp. 

Circle 106 on reader service card 


Flexi-Wall® Plaster-in-a-Roll combines woven 
jute with partially set-up gypsum sealed with a 
soil-resistant, clear acrylic coating. It is pro- 
duced in a basic unbleached-jute version, and 
in a variety of others in which jute, gypsum, or 
both are colored to give a wide range of 
choices. Maker states it can be rolled for trans- 
port, then unrolled and applied in the same way 
as wallpaper; it becomes a permanent part of 
the wall; it can be applied directly to rough sur- 
faces, such as bare concrete blocks and finish 
is not subject to delamination. Product finish is 
free of lead content and product meets all 
standards for inflammability. It comes in 4-ft- 
wide rolls. Flexi-Wall Systems. 

Circle 107 on reader service card 
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For Interior Elegance and Durability 
Whitacre-Greer Thin Pavers in Warm Earth Tones 


Whitacre-Greer Thin Pavers bring beauty and durability to lobbies, foyers, 
game rooms and other interiors. Just 5/8" thick, they are available in a wide range 
of distinctive earth tones. 

Whitacre-Greer Architectural Pavers are products of one of the country's 
richest clay areas — east central Ohio. The character and wide appeal of this uni- 
que range of earth tones is due to these rich Ohio deposits, processed with a variety 


Hea pum Eum riii CALEDONIA BROWN 
of additives, under rigidly controlled firing conditions. IRON SPOT 


CANDLELIGHT 


RUSTIC 


For the name of your nearest Whitacre-Greer representative, call SWEETS 
BUYLINE. Or, write or call collect to Whitacre-Greer, Waynesburg, Ohio 44688. 
Phone (216) 866-9331. Eer T RET 

Thin pavers shown here are available as 3%” x 7%” rectangles. All are 5/8” | |) oe | | 
thick. Compressive strength 10,500 psi. Maximum average absorption rate 4%. ANTIQUE RANGE | FULL RANGE MULBERRY 
Freeze-thaw cycles, 100 minimum. Size and distortion tolerance and color varia- IRONS ROTM EAD ENSE 
tions on pavers will meet ASTM Designation C-216, Type FBS. 


ge WHITACRE- GREER 


WAYNESBURG. OHIO 44688 
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Nylon/polyester fabric. 


Nylon/polyester fabric. Fabric made in Austra- 
lia of a blend of nylon and polyester fibers is 
said to be immune to rotting, salt air, harsh cli- 
mates, and insect attack. According to the 
manufacturer, Front Runner fabric is extremely 
durable, requiring only occasional vacuuming, 
shampooing, or washing to clean and maintain. 
There are 13 basic colors supplied in 55" x 163’ 
rolls. Suggested applications include wall cov- 
erings, upholstery, and coverings for screens 
and partitions. Fibremakers-Melded Fabrics, A 
division of ICI Australia Operations Pty. Ltd. 
Circle 108 on reader service card 


Cloth laminates. Genuine cloth high-pressure 
laminates are said to handle and wear just like 
regular high pressure plastic laminates. Linens 
and hessians in wide natural, and prints are 
available. Suitable for both horizontal and verti- 
cal applications. The Diller Corporation. 

Circle 109 on reader service card 


Literature 


Vinyl wallcoverings. The varied patterns, 
styles, colors, weights, and constructions of 
vinyl wallcoverings illustrated in this brochure 
include: Vinco, a medium and heavy duty 
grade; Detron and Fabron Il, both for light duty. 
Detailed charts of physical properties are pro- 
vided for each grade and pattern shown. Stauf- 
fer Chemical Co., Plastics Div. 

Circle 200 on reader service card 


Wallcovering catalog. Illustrated catalog offers 
details of construction of vinyl wallcoverings. 
Describes weights, backings, and recom- 
mended uses of the three types of com- 
mercial-contract wallcoverings. Special 
products, such as chalkboard, markerboard, 
and projection surfaces, clear film, and emboss- 
ing services are included. Textures and colors 
of each are shown, as well as some typical in- 
stallations. General Tire & Rubber Co. 

Circle 201 on reader service card 


Guide to use of vinyl wallcovering. More than 
500 patterns of Guard vinyl wallcoverings are 
available in a variety of colors, designs, styles, 


Guide to use of vinyl wallcovering. 


textures, prints, and woodgrains. Shown is Con- 
tours, a basketweave texture. Installation infor- 
mation given in the brochure includes surface 
preparation, application, cleaning, and mainte- 
nance. Chart shows typical properties of three 
different weights. Columbus Coated Fabrics, 
Division of Borden Chemical. 

Circle 202 on reader service card 


Durasan decorator panels. Vinyl-surfaced 
gypsum board panels, with surfaces simulating 
woodgrains and other textures, can be applied 
directly to studs or used as a finish layer. 
Brochure covers specifications, methods of at- 
tachment, cleaning, and painting. Charts show 
colors and textures available. Gold Bond Build- 
ing Products. 

Circle 203 on reader service card 
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* COMPAREDWITHO 
OTHER WHITEPRINTERS 


DLU-RAY 


PERFORATED METAL 


ROUND + SQUARE + SLOTTED + DECORATIVE 
SCREEN PLATES + CARBON STEEL + STAINLESS 
ALUMINUM + BRASS, ETC. 


STOCK SIZE SHEETS OR SHEARED TO YOUR SIZES 


SAME DAY SHIPMENT FROM THE 
LARGEST STOCK IN THE "HOLE" COUNTRY! 


PERFORATED METALS 
EXPANDED METALS + WIRE CLOTH 
BAR GRATING 
GRIP STRUT SAFETY GRATING 


CALL OR WRITE FOR OUR NEW CATALOG AND STOCK LIST 


WAREHOUSE STOCKS € CLEVELAND 6€ CHICAGO € TAMPA 


McNICHOLS CO. 


4889 East 154th Street - Cleveland, Ohio 44128 - 216/587-4000 


CALL TOLL FREE 


800 - 321 - 1240 (In Ohio) 800 - 362 - 1220 
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OUTSOLD THEM ALL! 


FOR THESE VERY 
GOOD REASONS 


* Odor-Free Printing with Our eInstant Start-Up. Throats to 50- 


*Froma 
Recent Survey of 
Architectural Firms. 


Scavenger. Inches Wide. 
* Sharp Diazo Prints and Sepia In- e Choice of 3 Low-Priced, No- 
termediates. Nonsense Models — with or 
* Most Service-Free Copier on the Without Machine Stand. 
Market. * Front or Rear Print Delivery. No 
* Unequaled Durability — Backed Venting. 
by 1-Year Warranty on Parts (Ex- * Buy or Lease from One of Our 400 
cept Lamps, Cylinders). Dealers Coast-to-Coast. 


* Speeds to 30 pm — yə 
Fast Prints. [2L HH. Send for brochure 
e 


we give you more uptime 
Blu-Ray, Incorporated, Essex, CT 06426 Tel. (203) 767-0141 
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ese buildings prove 
yvit saves energy. 
fact that Dryvit exterior wall system 


s reduce fuel and electricity bills can be 
imented ... with pre and post measure- 


Dryvit is also lower in 
cost...to buy...to erect. 


Don’t step down to meet your budget. Step- 
up to a better quality, better looking exter- 
ior that you CAN afford. 


Good looking with 
massive insulation. 
Whether it's a 42-story condominium or a 


one-story school, a shopping center or a 
religious institution — Dryvit gives you that 


ts taken in apartments, office build- 
, Schools, hotels, and hospitals. 


look of elegance. You choose from many 
permanent integral colors. You are assured 
that Dryvit is inheritantly crack resistant, 
and you can tell the owner that this wl 
system is maintenance free. 


Significant savings can be realized in the 
purchase and subsequent erection of the 
Dryvit Wall System, since it is less expen- 
sive than conventional wall construction. 
Dryvit's lighter weight permits construction 
of thinner walls, thereby increasing usable 
floor space. 


Make Us Prove It! 


Write For Our Energy 
Case Histories. 


DRYVIT SYSTEM, INC. 


420 LINCOLN AVENUE 
WARWICK, R. |. 02888 
401-463-7150 
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'eassuring to know Dryvit System will 
) on working, year after year, to reduce 
spiraling cost of energy. 
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Products continued from page 108 


Vinyl wallcoverings. Four-page brochure cov- 
ers the types of vinyl coverings produced, from 
Type | lightweight fabrics to Type III extremely 
durable fabrics coated with protective vinyl film. 
Photographs show typical use of these prod- 
ucts, as well as some examples of colors and 
textures available. Glidden Coatings & Resins. 
Circle 204 on reader service card 


Plaster and Drywall Moldings. Acoustic mold- 
ing, drip screed, channel screed, plaster mold- 
ing, corner molding, and reveal molding are de- 
scribed and illustrated in a 4-page catalog. The 
moldings, extruded of aluminum, have a 
baked-on acrylic coating to reduce plaster 
stains. Cross-sectional diagrams show installa- 
tion. Fry Reglet Corp. 

Circle 205 on reader service card 


Mineral-fiber wall panels. Glasweld panels, for 
use as interior partitions, have a porcelain 
enamel finish, a matte chalkboard finish, or a 
markerboard surface from which felt marker 
lines can be removed easily. Eight-page 
brochure describes materials and design, con- 
struction, and results of performance tests. 
Chart shows sizes and colors available. GII. 
Circle 206 on reader service card 


Wallcoverings. This Good Earth collection of 
25 washable, pretrimmed, strippable wallcover- 
ings is shown in full-color, 4-page brochure. 
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Wallcoverings. 


Colors featured are in the natural/brown range. 
James Seeman Studios, Inc., division of Mason- 
ite Corp. 

Circle 207 on reader service card 


Vinyl-surfaced gypsum board. Four-page 
brochure describes composition, materials, and 
sizes of Eternawall vinyl-surfaced gypsum 
board. Technical data covers fire resistance: 
flame spread, fuel contributed, and smoke de- 
veloped. Discusses installation methods, 
finishes, and trim accessories. Samples show 
available colors and finishes. Georgia-Pacific. 
Circle 208 on reader service card 


Put on 
a happy fascia 


One that stays happy, too. Because Hickman Modu-Line fascia 
panel systems completely eliminate oil-canning. 


Modu-Line is a custom system. So it's available in any spacing 
you need from 4 to 24 inches. And comes in lengths up to 24 
feet. You select from a big variety of battens, and a bunch of 
colors and finishes. The result is a handsome, custom system. 


And one that lasts. 


Hickman. The flexible system that never flexes once you put 


it up. See our catalog (7.3 Hi) in Sweet's. 


Hickman's FREE “Roof-Line” . . . 1-800-438-3897 


Available in Canada 


N 
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... Specify Letterlign. 


Acoustical wall panels. Panel construction, 
dimensions, colors, installation, and assembly 
instructions are outlined in folder. The fabric- 
covered panels have one in. of sound- 
deadening Fiberglas insulation. Stain-resistant 
polyester fabric is secured to the board with 
spline-and-groove system for easy removal for 
cleaning or replacement. Owens-Corning 
Fiberglas Corp. 

Circle 209 on reader service card 


*Paneling 1978.' Every page of this 36-page 


brochure contains color photographs of the var- 
ious kinds of interior paneling, the color choices 
available, and room settings. Brochure also 
contains product and installation information. 
Georgia-Pacific. 

Circle 210 on reader service card 


Other products 


Sound-absorbing ceiling panels. Silok is a tex- 
tured ceiling panel, 2' x 4', available in 1-in., 
1Ve-in., and 2-in. thicknesses. The surface has a 
light reflectance of over 75 percent, says the 
manufacturer, for improved lighting uniformity 
and energy conservation. Silok panels are also 
said to provide moderate sound-transmission 
loss which helps assure uniformity of masking 
sound with maximum loudspeaker spacing. The 
panel has insulation K factor of 0.25 in 1-in. 
thickness. Armstrong Cork Co. 

Circle 110 on reader service card 
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Signage: 
Forethought or 
Afterthought? 


Laboratory 


Send for our new catalogue on your letterhead. 


/ 
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Specify Letterlign? for consistent, integral signage at low cc 


One of the difficulties an architect faces in the design of a facility is the lach 
client recognition given to signage. You know that unified signage improves tra 
and enhances the functional use of a facility. Coordinated signage is more aesthe 
too. But, how do you convince clients of the cost-efficiency, practicality < 
aesthetic advantages of a signage system? Easy . . . specify Letterlign. 

Letterlign is quick. Point out to clients that Letterlign may be updated by 
house personnel. As soon as a sign is needed . . . one is made. It preserves 
aesthetic integrity of the facility by avoiding "slapped-up" signs. 

The Letterlign typeface is Helvetica medium, recognized as a univers. 
pleasing and legible typeface, and Letterlign is guaranteed five years for b 
interior and exterior applications. Unlike Chartpak or Letraset, it won't crack 
chip off, because Letterlign is .007 thick 
die-cut vinyl. Designed for architectural 
applications, Letterlign doesn't peel or 
fracture in use, and may be applied to 
panels, or to existing surfaces . . . even 
curved surfaces. Like your imagination 
...the uses of Letterlign are limitless. 

For complete control of signage . . . 
to reduce signage costs . . . to enhance 
the interior and exterior of your designs 


Distributed nationally by: 


Philadelphia 
Enameling Works, Inc. 
N. W. Cor. 13th and Race Stre 
Philadelphia, PA 19107 
(215) 567-3510 
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lary Kay Cosmetics 
allas, Texas 


No matter what size build- 
ing you design, Amarlite 
Anaconda can help you 
design economy into it. 

Our product line of 
thermally-improved archi- 
tectural aluminum includes 
five curtain wall systems 
and six low-rise framin: 
systems. Each designed to 
insulate your clients against 
hidh energy costs. 

y creating an additional 
thermal barrier against the 
| elements, they help tem- 
| peratures stay constant 
| inside by keeping nature 
outside. 

And that's vital. Because 
the wide range of buildings 

oing up today demands 
that you have access to a 
| wide range of architectural 
| aluminum products. 
| So, even with our broad 
| line, we never stop improv- 
| ing our thermally-improved 
| products. We're constantly 
| innovating. Refining our 
| refinements. Our challenge 
i to stay ahead of the chal- 
enges facing you. 

And that’s why each of 
our systems also comes with 
a design assistance team. To 
help you adapt Amarlite's 
_ Special products to your 
prec S special needs. 

o specify Amarlite ther- 
_ mally-improved products. 

Not only will your build- 
ings look better outside 
they'll look better in a life- 
cycle cost analysis. 

_ Whether you're involved 
with one story, or thi. 
stories, you ll want to hear 
our story. Write for our cata- 
logs, "Thermally-Improved 
urtain Walls” and "En- 
trances and Storefront 
Systems.’ Amarlite Ana- 
conda, PO. Box 1719, 
Atlanta, Ga. 30301. Or read 
about us in "Sweets 8.1/AN 
and 8.14/AN” Or call (404) 
691-5750. 


AMARLITE 


ANACONDA 4) Aluminum 


US Division 
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Ft. Valley Post Office | 
Ft. Valley, Georgia 
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Lytetrough is.a concealed wall-washing and 
accent lighting system. It consists of a baffle 
behind which an electrified Lytespan track and 
lighting units can be mounted. Made of sturdy 
particleboard that can be cut with ordinary 
woodworking tools, itis clad with matte white 
vinyl veneer that can be painted, trimmed or 
covered as desired. Lightolier. 

Circle 111 on reader service card 


Tub planters. Architectural accessories such 

as planters, seats, benches, and litter recepta- 
cles in matched sets are offered in a style and 

size said to be suitable for almost any contem- 
porary setting. Landscape Forms. 

Circle 112 on reader service card 


Open-plan office system. Panels and 
components-mounting apparatus of this open- 
plan office system provide acoustical control. 
Recent additions to the system are anew power 
panel design, component options, and design 
details. Panels can be set up and components 
added without tools. Rosemount Office Sys- 
tems, Inc. 

Circle 113 on reader service card 


Lytetrough. 


sories. The cube will power a variety of configu- 
rations: straight, L-, T-, or X-shaped, and 
square. An optional cord-plug set that may be 
snapped in at the end of the track can be run to 
a wall outlet. Thomas Industries, Inc. 

Track lighting. A power cube 17/16” x 17/16" Circle 114 on reader service card 
and 34" deep, for a track lighting system, is said 
to take the place of up to eight components in 
other systems. Included in the Premier system 
are track, power cube, track lights and acces- 


Floor tiles. A large-scale design in vinyl com- 
position floor tiles, for commercial, institutional, 
and residential use, is Concours. The basic cir- 
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| 7 Forwood finishing who can offer 
— you more choices than... 

hu] Solid Color 513^ MA 
2 Fez. Wood Stai 
Rustic Red Base 77- 
mu) FE. WOOU ofains 


5» PITTSBURGH PAINTS? 


e 145 colors . 
e Alkyd oil or latex 


e Solid color or 
semi-transparent 


* Interior or 
Exterior 


Also, a complete line of interior and exterior 
clear sealers and varnishes. 


cle is formed with four tiles, but there are several 
possible variations. The pattern helps to con- 
ceal joint.lines and subfloor irregularities. It can 
be installed on walls as well as above, on, or 
below grade, over wood or concrete subfloors. 
Colors available are terracotta, white, beige- 
brown and light beige. Azrock Floor Products. 
Circle 115 on reader service card 


Seismically qualified lighting/ceiling system. 
Posts and bracing rods of a lighting/ceiling sys- 
tem for nuclear power plants hold the unit in 
place horizontally and vertically, isolating it from 
the walls. The system is said to comply with 
NCR Class | or Class IE specifications for 
equipment that is essential to the safe shutdown 
and isolation of reactors. It is designed to inter- 
face safely with seismically qualified air condi- 
tioning systems. Holophane, Johns-Manville. 
Circle 116 on reader service card 


Sol-Ar-Tile. Ceiling tiles for passive solar heat- 
ing system are lightweight polymer concrete 
with a core of anhydrous sodium sulfate plus 
special additives. According to the manufac- 
turer, the core material has the ability to absorb 
and store heat at 73 F, releasing the retained 
heat as the outdoor temperature drops at night. 
The tiles are said to maintain room temperature 
at 73 F, preventing overheating and providing 
even, draftless heat. Over a 10-degree cooling 
range, each 2’ x 2' tile releases 465 Btu, a rate 
that is additive so that ten tiles, for instance, 
would release 4650 Btu. Solar Group. 
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The 4-in-1 Omega 
modular filing |.« 


ipe A 


3 


Write for FREE 8 page color brochure! 


Omega is a design-it-yourself system. 
Make up your own filing combination 
using Plan Hold binders for reproduc- 
tion prints; flat drawers for original 
drawings; envelopes for artwork; 
square tubes for rolled graphics. 


Rz78PA CITY STATE ZIP 


Send to: 


14 filing combinations — they all 
go into the “superfile?” 
Write for literature today. 


® 
9) PLAN HOLD 


PPG INDUSTRIES, INC., One Gateway Center-3W, Pittsburgh, Pa. 15222 
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Choose Any Combination 


TIMES MIRROR 


17621 Von Karman Ave., Irvine, CA 92714 
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Modular seating. 


Modular seating. Two new categories are 
added to “Slope” modular seating: an armless 
version available as straight units or wedge 
shapes for linear or curvilinear layouts; and 
backless bench units. The new units are being 
introduced at NEOCON in June. JG Furniture. 
Circle 118 on reader service card 


Heat pumps. Two packaged Weathertron heat 
pumps in 15- and 20-ton capacities are pro- 
duced for use as standard all-electric heat 
pumps or as packaged straight cooling units 
with strip heaters. Features include dual com- 
pressor operations, dual-circuited controls, 
standard 2-in. filters, belt drive, compressor 
heat, ball-bearing motors, and evaporator de- 
frost control. General Electric. 


Circle 119 on reader service card 


— 


Light towers. 


Light towers. For areas with little or no furniture, 
as well as for task illumination, the light towers 
have 250-watt lamps with special reflectors and 
lenses to provide wide distribution of reflected il- 
lumination. Finishes available are natural oak, 
medium oak, white, angola brown, and mush- 
room laminate, and mirror polished chrome. JG 
Furniture. 
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Other literature 


TheWoodBook is a 234-page casebound vol- 
ume designed for anyone using wood products 
in residential and commercial construction. It 
includes design and specification information 
on materials for floors, walls, and roofs, plus in- 


formation on treated wood, foundations, heavy 
timber construction, laminated beams, shingles, 
shakes, softwood paneling, and siding. In the 
book, which will be replaced annually, data are 
arranged according to the Uniform Construction 
Index. To have firm name added to complimen- 
tary distribution list for 1979 volume, request 
qualification information. Copies of the 1978 edi- 
tion may be ordered from the same address for 
$9.50 each. Wood Products Publications, P.O. 
Box 1752, Tacoma, Wa 98401. 


Door locks. Locks, decorative trim, door pulls, 
key blanks, and keying kits are described and il- 
lustrated in this 44-page catalog. Shows catalog 
number, function, construction features, and 
finishes available for the many types of locks. 
Also shown are four boring jigs that eliminate 
template marking. Falcon Lock Division of Nor- 
ris Industries. 
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Solar screens. KoolShade solar screens, com- 
posed of tiny, fixed louvers tilted at 17 degrees 
within extruded aluminum frames, protect 
against the sun's heat and glare. According to 
the manufacturer, installation outside sun- 
exposed windows keeps building interiors up to 
15 degrees cooler while admitting comfortable, 
diffused light with up to 84 percent clear out- 
ward visibility. Four-page brochure offers per- 
formance data, specifications, and installation 
details. KoolShade Corporation. 
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ORCH-LIFT 


A SIMPLE SOLUTION TO 
ARCHITECTURAL BARRIERS. 


Whether you're modifying an existing building or designing a 
new one, accessibility to the handicapped is important. PORCH- 
LIFT offers you a simple, economical solution. It's a safe wheel- 
chair lifting platform permanently anchored beside the steps 
using a minimum of space. Motor and mechanism are enclosed 
"Call— Send” controls are key 
operated, and it runs on 110 volt current. It's available to fit 
varying heights and is shipped ready for installation. 


WRITE FOR FREE BROCHURE AND NAME OF DEALER NEAREST YOU. 
AMERICAN STAIR-GLIDE CORP. 


4001 East 138th Street, Dept. PA-68 


in a weather-proof housing, 


Grandview, Missouri 64030 
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Now you see it. 


Now you don'tl 


the SOSS 
lavisiloles 


Just like no hinge at ol 


The hinge thot hides 
Some hinges are decorative. 
Some are functional. But only one 
hinge is invisible. 
So when the best hinge would be 
no hinge at all, specify Soss. 
Choose from 18 models and 
four finishes. All models open 1809 
and disappear when closed. 
Complete specifications are in 
Sweet's. Or, write to Soss Mfg. Co., 
Div. of Core Industries Inc, 
P.O. Box 8200, Detroit, Mi. 48213. 
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R7 Pranrececive Architectiire 


414? 


Y^ aa 
APA Sturd-I-Floor. 


Single-layer flooring with a new grade-trademark that 
doesn't take a Sherlock Holmes to figure out. 


STURD-I-FLOOR* 


P 
23/32 INCH (ara) 
INTERIOR 


000 
EXTERIOR GLUE 


Did you know that APA’s new Sturd-I-Floor? sys- 
tem is a snapto specify because span ratings, thickness 
and so on are stamped right on every panel? 

That it’s easy to install, saves money and 
meets codes? 

That Sturd-|l-Floor panels are engineered 
and manufactured to.meet rigorous and exacting 2= 
single-floor performance criteria? j 

And that the APA grade-trademark 
means quality as well as economy? 
Did you know all that? 


Elementary, 
my dear Watson. 
= 


For details send in the coupon, or write American Plywood Association, 
P.O. Box 2277, Dept. PA-068, Tacoma, WA 98401. 


| amen Plywood Name |] 


| Association, Dept. PA-068 | 
| P.O. Box 2277 ipis | 
| Tacoma, WA 98401 Address | 
| Please send me more infor- City State Zip | 
| mation on APA envidia Phone | 
| assistance: APA fiedmans Plywood cuts costs. Not quality. | 
| | 
| AMERICAN PLYWOOD ASSOCIATION | 
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Products continued from page 113 


Rolling doors and grilles. Catalog for 1978 
provides architectural details and specifications 
for rolling service doors, fire doors, counter 
doors, escalators, and rolling grilles. Includes 
accessories such as motor operators, releasing 
devices, and controls. Cornell Iron Works, Inc. 
Circle 213 on reader service card 


Water coolers. Twelve-page Catalog No. 177 
describes and illustrates several models of 
water coolers, drinking fountains, and 
emergency safety equipment. Drawings show 
details of installations for each model, anda 
selection chart shows capacity, compressor 
size, extra equipment available, and weight. 


Safety equipment includes eye-wash fountains, 
drench showers, and eye, face, and body 
spray. Haws Drinking Faucet Company. 
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Solid-state fire alarm system. Four-page bul- 
letin discusses SET/7000 fire alarm system with 
integrated circuit design, available in modular 
control units, with a wide selection of automatic 
sensors, manual stations, and annunciators. 
Plug-in modules permit expansion of system as 
building requirements change. Standard Elec- 
tric Time Corp. 
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Laminated Wood Products. Decking, beams, 
arches and bridges are included in this 16-page 
full-color brochure. Text describes strength and 


Granite. 


Not-so-pedestrian plazas 


Architect: Joe Karr & Associates, Chicago, IL 
Sturr Young, Associate Architect, Oak Park, IL 


SECTION 


Architect: Murphy Levy Wurman, Philadelphia, PA 
Project Architect: Vincent Maiello, Philadelphia, PA 


1'-4" to 1-55" 


El. 10-4" 
to El. 10'-2%" 


SECTION 


Granite is the elite paving material for plazas, walkways and mall areas 
where a combination of beauty, durability and ease of maintenance is 


required. 


Granite is a natural building material and it naturally complements the 
landscaping portions of your architectural design. A wide selection of fea- 


tures including fountains and seating areas are avail- 
able to enhance the overall appearance of your project. 
For more information, plus a packet of full color liter- 
ature illustrating our products in use, call toll free 
800-328-7038. In Minnesota, call (612) 685-3621 or write 


to the address below. 
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stiffness, adhesive used, fire resistance, pre- 
servative treatment and prestaining. Details of 
construction and connection are described and 
illustrated. Color photographs show installations 
of the various laminated products. Weyer- 
haeuser Co. 

Circle 216 on reader service card 


Paving slab supports. 
Paving slab supports. Terring system, said to 
improve installation of paving slabs, is shown in 
detail. Supports are available for pedestrian and 
vehicular traffic areas, as well as for reinforced 
concrete stair elements. Included in the 84- 
page booklet are product description, installa- 
tion data, product line, and typical installations. 
Wegu Canada, Inc. 
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Rubber flooring. Provides technical properties 
and specifications for a variety of rubber floor- 
ing tiles, with illustrations of surfaces and colors 
available. Full-color photos show typical installa- 
tions on floors, walls, and stairways in commer- 
cial, institutional, and residential areas. Mondo 
Rubber Canada Ltd. 
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Vertical shades. Versatile window cover- 

ing comes in a variety of fabrics, weaves, 
aluminum, metallic leafs, or custom laminations. 
Vertical vanes can be rotated a full 180 degrees 
or drawn to one or both sides. Full-color cat- 
alog is available for $3. Holland Shade Co., 306 
E. 61 St., New York, NY 10021. 


Fabric structures. Design and construction of 
permanent Fiberglas fabric structures is de- 
scribed in 12-page four-color booklet. It covers 
the erection of air-supported and tension fabric 
structures and describes, in both pictures and 
text, the application and construction variations 
of several existing fabric structures. The fabric 
structure accommodates both horizontal and 
vertical expansion internally, and is said to allow 
shadow-free lighting during the daytime, and 
permit year-long usage. Owens-Corning. 
Fiberglas Corporation. 
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Bonded bronze designs. A collection of deeply 
sculptured designs is offered in bonded bronze, 
copper, nickel silver, or aluminum. Large, light- 
weight panels are made possible by casting 
metal granules in tough polyester resins rein- 
forced with fiberglass. Castings are approxi- 
mately 3/16 in. thickness and weigh approxi- 
mately 2 lbs per sq ft. They are furnished 
laminated to Y2-in. plywood backing where it is 
necessary to facilitate installation. Standard 
sizes are 3' x 8' and 3' x 10'. A brochure is 
available. Forms & Surfaces. 
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LETTERING 

WAS AN ART! 

NOW IT’S A 
SNAP! 


No Paste! No Pens! No Eyestrain! 


With the new Gestefont Lettering 
Machine by Gestetner, anyone in 
your organization or home can 
produce professional, ready-to-use, 
flat dry type for numerous applica- 
tions. 


1. SPIN DISC 
2. PRESS BUTTON 


o» 
l baci 
9, smooth down flat. 


Great for making reproduction or- 
iginals. Or to label things, letter 
charts, maps, sales presentations, 
slide art, headlines, name tags, school 
and church bulletins. 


Slip on a Gestefont of desired 
type style/size. Spin it to required 
character, press print button. A 
sentence in seconds! Numerals 
and symbols, too. Peel backing, 
smooth down on paper, plastic, 
glass, wood, metal, what have you? 
Portable? 19 pounds! Plug it in 
anywhere. More. It can letter in 
color, too. 


Want to see the Gestefont Lettering 
Machine? Mail the coupon below. 
€0906060(090900000000000000 


Gestetner 


Dept.PAG-6 , Gestetner Park 
Yonkers, New York 10703 


O Call me for an appointment 
(LJ Send detailed brochure 


$ NAME 


e 

OTEL . ORG. 

e 

€ ADDRESS 

e 

*CITY. 

e 

e. 

eSTATE. /. | ZIP 

e 
€e€0e0606000000000000000000 
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Building materials 


Major materials suppliers for buildings 
that are featured this month, as they 
were furnished to P/A by the architects. 


Old Pine Community Center, Philadelphia (p. 
74). Architects: Friday Architects and Planners. 
Structural steel: Bethlehem. Structural steel 
studs: Inland-Ryerson. Gypsum sheathing: Na- 
tional Gypsum Co. Concrete plank: United Pre- 
casting Corp. Metal Deck: Midland Ryerson. 
Built-up roofing: Celotex. Brick: Alwing Brick Co. 
Metal studs (interior): Chas. Carsi Co. Gypsum 
wall board: National Gypsum Co. VAT: 
Armstrong Cork Co. Quarry-tile: Summitville 
Tiles, Inc. Neoprene rubber composition floor: 
Crossfield Products, Inc. Exposed concrete 
plank: United Precasting Corp. Foundation 
membrane: W.R. Meadows, Inc. Underslab 
membrane: Celotex. Neoprene membrane: Al- 
lied Composition Corp. Rigid roof insulation: 
Celotex. Fiberglass batts: OCF. Rigid insulation: 
Pittsburgh Corning Corp. Glass Block: 
Pittsburgh Corning Corp. Window glass: Dela- 
ware Valley Glass Co. Window sashes: Wausau 
Metals Corp. Wood doors: Weyerhaeuser. Metal 
doors: Philadelphia Fire Retardant Co., Inc. Mor- 
tise locksets: Russwin. Door-closers: LCN. 
Hinges: Stanley. Panic exit: Von Duprin. Paint: 
M.A. Bruder & Sons. Accordion and folding par- 
titions: Modernfold. Exterior lighting fixtures: 
Bronzelight, McPhilben. Interior lighting fixtures: 
Abolite, Lightolier, Neo-Ray, Prescolite. Plumb- 
ing & sanitary: Kohler, Sloane. Heating: Berko, 
Chromolux, Comman-Aire Corp. Aircondition- 
ing: Baltimore Air Coil. 


Notices 


New firms 

Howard R. Barr, FAIA, 200 E. 10 St., 
Suite 525, Austin 78701. 

Robert E. Alexander, FAIA; Adolfo 
E. Miralles, AIA and Associates; 
Robert E. Clark, AIA; Architecture and 
Planning offices, 825 Colorado Blvd., 
Suite 241, Los Angeles 90041. 

Richard L. Hart, 3120 Piedmont, El 
Paso, Tx 79902. 

Bernheim, Kahn & Lozano has 
formed Inchauste, Chavarria, Bern- 
heim, Kahn & Lozano, International, 
Inc., One N. Wacker Dr., Chicago 
60606, and La Paz, Bolivia. 

H. James Lentz, AIA, and Wayne D. 
Paulk, AIA, have formed H. James 
Lentz & Associates, Lewis State Bank 
Bldg., Suite 616, Tallahassee 32301. 

Frank A. Depasquale, AIA, Felix D. 
Markham, IV, AIA, John Frank 
Thompson, AIA, and Warren R. Wil- 
son, AIA have established the firm of 
Depasquale, Markham, Thompson, 
Wilson, Architects and Planners, Ltd., 
111 Corcoran St., Durham, NC 27702. 


DASH 
(DELTA AIRLINES 


SPECIAL HANDLING) 


GETS YOUR SMALL 
PACKAGE THERE 
IN A BIG HURRY. 


Delta handles more over-the- 
counter shipments of 50 lbs. 
or less than any other certif- 
icated airline. What's more, 
DASH serves 85 U.S. cities plus 
San Juan. Any package up to 
90 inches, width + length + 
height, and up to 50 pounds is 
acceptable. DASH packages 
accepted at airport ticket 
counters up to 30 minutes 
before flight time, up to 60 
minutes at cargo terminals. 
The charge for DASH ship- 
ments between any two of 
Delta's domestic cities is $30. 
Rate is $25 between Dallas/ 
Ft.Worth and Los Angeles or 
San Diego or San Francisco. 
There is an extra charge for 
pick-up and delivery. For 
pick-up and delivery, call 800- 
638-7333, toll free. (In Balti- 
more, call 269-6393). Special 
DASH airbill provides speedy 
documentation. Special DASH 
bag makes identification easy. 
DASH shipments are prepaid. 
You may pay for your ship- 
ment with cash or approved 
credit or an acceptable major 
credit card. For full details on 
rates and shipping information 
call your nearest Delta air 
cargo representative. 
ADELTA 


The airline run by professionals 


DELTA IS READY WHEN YOU ARE" 
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sound-absorbing 


VICRACOUSTIC 80 
lowers the boom.. .with lightweight beauty 


Vicracoustic 80...for easier, quicker and more economical installations —especially those that require work at height. 
Because Vicracoustic 80 is really lightweight, yet still boasts an effective N.R.C. of 80. And Vicracoustic 80 is beautiful... decorated with 
any of the more than 100 textures and 1700 colors available in the Vicretex” vinyl wallcovering collection — and in new Vicrtone® 
fabrics. A superb addition to the family of Vicracoustic sound-absorption systems for architects, 
interior designers and acoustical engineers. Brochure and price list available. 


L.E. CARPENTER and Company A A Dayco Company. 170 North Main Street, Wharton, N.J. 07885, (201) 366-2020/NYC (212) 751-3565 
DISTRIBUTED BY: VICRTEX SALES DIVISION, New York, Atlanta, Chicago, Dallas, Los Angeles, San Francisco, Boston, 
Minneapolis, Toronto, Montreal. HOWELLS, INC., Salt Lake City/PAUL RASMUSSEN, INC., Honolulu 
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Monokote Fireproofing 
delivers 
everything 
it promises. 


MONOKOTE Fireproofing meets or exceeds all 
recognized criteria governing the use of safe, 
dependable fireproofing material in modern steel 
frame buildings. The American Iron and Steel 
Institute* says quality fire protection material 
should have: 


[] "thermal protective capability when tested in 
accordance with the Standard Fire Test —AS TM E119.” 


MONOKOTE Fireproofing, tested and classified 
by Underwriters Laboratories, Inc. in accordance 
with ASTM E119, has fire resistance ratings 
from 1 to 4 hours in over 50 individual UL 


m 
classifications. | 


O "product reliability giving positive assurance of 
consistent and uniform protection characteristics.” 


MONOKOTE Fireproofing is as permanent as the 


structure itself. Each bag contains the UL label 
verifying compliance with UL quality control 
inspection program and the appropriate fire 
resistance ratings. In-place characteristics can 
easily be verified for thickness and density. 


O "availability in a form that permits efficient and 
uniform application.’ 


MONOKOTE Fireproofing requires only the 
addition of water at the job site, is spray applied 
and sets to a uniform and consistent monolithic 
coating. 


O "sufficient bond strength and durability to prevent 
either dislodgement or surface damage during normal 
construction operations; and resistance to weathering 
or erosion resulting from atmospheric conditions.’ 


MONOKOTE Fireproofing meets, and in most 
cases, exceeds GSA requirements for adhesion, 
corrosion resistance, deflection, bond impact, 
surface hardness, air erosion resistance and 
damageability resistance. 
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O "noncombustibility and the added attribute of not 
producing smoke or toxic gases when subjected to 
elevated temperatures.” 


MONOKOTE Fireproofing, tested and classified 
UL, Inc., in accordance with ASTM E84, shows: 
flame spread 10, fuel contributed 5, smoke 
developed O. 


T 


CONCRETE 
FLOOR 


eT m — 
ui S 


MONOKOTE FIREPROOFING 


In addition, Monokote Fireproofing is available in 
all major markets, offers high production from 
readily available, reliable equipment and the 
in-place cost is more than competitive. Monokote 
...is there any other choice? 


For more information contact W. R. Grace & Co., 

62 Whittemore Avenue, Cambridge, Massachusetts 
02140. In Canada, 294 Clemens Road, Ajax, Ontario 
L1S 3C6. 


*1974 AISI "Fire-Resistant Steel Frame 


Construction;' second edition, p. 12. 
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WHY COAT STAINLESS STEEL? 


As nearly all architects are now aware, 
TCS (Terne-Coated Stainless Steel) is chrome- 
nickel stainless coated on both sides with an 
8076 lead/20% tin alloy. 

But the question may still remain as to why 
any coating of stainless is desirable. 

In the first place, the application of such a 
coating creates an end product which is 
demonstrably superior to both stainless and 
copper in durability and corrosion resistance. 
Secondly, TCS weathers to an attractive and 
uniform warm gray. Stainless, on the other 
hand, retains its original bright finish 
indefinitely, while the weathering of copper 
has been highly unpredictable in recent years. 
TCS also solders perfectly without special 
preparation whereas copper must be pretinned, 
and stainless requires a time-consuming and 
relatively costly procedure to obtain a leak- 
proof joint. Furthermore, TCS, unlike copper, is 
neutral toward other metals, and wash-off from 
it will not stain adjacent surfaces. 

Expressed in the simplest terms, where 
roofing and weathersealing are involved there 
is no standard architectural metal available in 
the world today, including stainless and 
copper, which can match TCS in its 
performance characteristics and built-in 
safeguards against failure. 


TCS FOLLANSBEE 


TERNE-COATED STAINLESS STEEL FOLLANSBEE STEEL CORPORATION e FOLLANSBEE, WEST VIRGINIA 
Circle No. 334. on Reader Service Card 
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Job mart 


Situations Open 


Architect: Immediate opening for a top experi- 
enced Design Architect. Well established National 
Design/Build Corporation specializing in major 
medical projects needs principal designer. Appli- 
cant must demonstrate experience in major com- 
mercial or institutional projects, be capable of 
maintaining primary client contact and coordina- 
tion of in-house staff. Rapid advancement, gener- 
ous profit sharing plan and significantly above 
average salaries. For details and confidential inter- 
view, write J.W. Spencer, AIA, American Medical 
Buildings, 735 North Water Street, Milwaukee, Wi 
53202 or call collect (414) 276-2277. 


Architects, Designers, Draftpersons: Contact 
STAFF, INC., Southern California's leader in recruit- 
ing architectural management, design and produc- 
tion personnel for architects, corporations and de- 
velopers. Send resume in confidence for interview 
in Los Angeles or other metropolitan areas to: Har- 
lan Hogue, AIA, President STAFF, INC. 1524A 
Broadway Santa Monica Ca 90404 (213) 451- 
9994. 


Assistant To Corporate Architect: International 
business services company has opening as As- 
sistant to the Corporate Architect. Duties will in- 
clude the management and coordination of de- 
sign, construction and alterations of company 
facilities in the U.S. (currently 80 locations); the 
administration of corporate standards on office de- 
sign, furnishings and equipment; the establish- 
ment and administration of corporate standards on 
energy management, preventative maintenance, 
security, property management (including lease 
negotiations). Applicants should have at least 7-15 
years experience in architectural practice, prefer- 
ably work on office buildings. Client contact ex- 
perience is important. Should be registered ar- 
chitect with Illinois or National Council certification. 
Location north suburban Chicago area. Some 
travel involved. Send resume including salary ex- 
pectations to: Box «1361-215, Progressive Ar- 
chitecture. Equal opportunity employer. 


Building Official: Responsibilities to administer 
building inspections, plan review and code en- 
forcement. Candidate must have demonstrated 
management ability and experience in building 
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design or construction. Degree in architecture, en- 
gineering or related field preferred. Send resume 
to John Phillips, Deputy Director, Community De- 
velopment Department, 321 West State Street, 
Rockford, Il 61101. Equal Opportunity Employer. 


Environmental Graphics Designer: Position 
available with a multi-disciplined internationally 
known firm of architects, planners and engineers. 
Designer must have 2-3 years experience in ar- 
chitectural signage programs for large institutional, 
commercial and health care facilities and a 
Bachelor or Masters of Architecture degree from 
an accredited university. Should be able to func- 
tion individually with a project team. Will be ex- 
pected to take projects from initial client contact 
thru construction administration. Send resumes to 
Caudill Rowlett Scott, Graphic Design Group, Attn: 
Dennis Felix; 1111 West Loop South; Houston, Tx 
77027. 


Faculty: School of Architecture Florida A&M Uni- 
versity invites applications in areas of Architectural 
structures; Building Construction Materials and 
Methods. Unique opportunity to assist in develop- 
ment of new school. Interest in research neces- 
sary. Tallahassee, Fl 32307. 


Interior Designer: High quality experienced de- 
signer able to produce renderings, drawings, and 
details of food service facilities for growing restau- 
rant design firm in San Francisco area. Practicality 
and the ability to work with clients within a budget a 
must. Permanent position. Reply with resume to: 
DRS Inc., P.O. Box 6879, Oakland, Ca 94614. 


Licensed Architect: Opening for a potential part- 
ner in charge of production and client relations. 
Firm is multi disciplined with specialty in industrial 
and master planning. Exciting future with a young 
agressive group. Contact: C.B.K. Kelford, Concep- 
tual Engineering Limited, 2200 W. Artesia Blvd., 
Compton, Ca 90220. 


Licensed Architect: Growing firm has position 
open for experienced person capable of managing 
branch in Montgomery, Alabama. Present work in- 
volves a total community development. Send re- 
sume and salary desired. A B Consultants, Inc., 
401 W. Mississippi Ave., Ruston, La 71270. (318) 
255-5043. 


Marketing Director: For PA based AE firm. Active 
in industrial, commercial & institutional building 
projects of approx. $25 million annual volume. 
Background in AE work desirable but not essential 
if other attributes are strong. Must be able to 
handle marketing, advertising, public relations & 
client contact with assists from firm principals. 
$20K range. Box 1361-211, Progressive Architec- 
ture. 


Project Engineers: Well established, growing, 
midwest A/E firm has exceptional opportunities for 
qualified Mechanical Project Engineers and Elec- 
trical Project Engineers. Excellent salaries and lib- 
eral relocation expenses. Registration preferred. 
Varied projects including Industrial, Commercial, 
and Institutional facilities. Please send your de- 
tailed resume to: Box 1361-213, Progressive Ar- 
chitecture. 


University Of Toronto: School of Architecture Fall 
Semester 1978. Full-time staff position in the 


School of Architecture with a central responsibili 
to develop and teach the history component of tl 
curriculum in a five-year undergraduate pro- 
gramme. To participate in the core problems as 
architectural design tutor and to formulate cours 
in architectural theory and history. Breadth of int 
est and background essential. Qualifications: 
B.Arch. or M.Arch; M.A. or Ph.D. in Architectural 
History/Theory; previous teaching experience. 
Apply including curriculum vitae, statement of 
interests and two letters of recommendation to: 
Professor Blanche Lemco van Ginkel, Director, 
School of Architecture, University of Toronto, 23 
College Street, Toronto, Ontario M5S 1A1. Dead 
line for receipt of applications: July 15, 1978. 


Urban Designer: Planning Department seeks a 
senior urban designer to develop exciting com- 
prehensive design and planning concepts for th 
City: Central Business District, Historical areas, 

transportation centers and neighborhoods. This 
position requires a Bachelors in Architecture, a 

Master's Degree in Urban Design/Planning and 

minimum of 5 years professional experience in t 
specialty. This will provide a unique opportunity 
coordinate design, graphics and implementatio 
for a central city in a 350,000 SMSA located at tr 
foothills of the Adirondacks. Send resumes, refe 
ences, and sample work to Lyle H. Brown, Direc 
of Planning, City Hall, 1 Kennedy Plaza, Utica, N 
13502. 


Volunteer—Peace Corps/VISTA: The Peace 
Corps and VISTA need dedicated volunteers to 
help meet basic human needs on Peace Corps 
projects in Latin America, Africa, Asia; VISTA pr 
ects in U.S. Volunteer expenses paid. U.S. citize 
only; singles or couples. Information: Betty 
Funches, Peace Corps/VISTA, Box A-2, Washint 
ton, DC 20525. An Equal Opportunity Program. 


Wanted: Architect seeking managerial position 
multidisciplined office. Must be experienced in « 
recting efforts of others. Able to show results in 
time and budget control, and leadership in clien 
contact—project administration. Excellent 
benefits—compensation. Send letter of interest, 
resume and references to: Box 1361-216, Progr 
sive Architecture. An Equal Opportunity Employ 


Wanted: Health Facilities Architect. Registratior 
and (special) experience in Hospital Design ess 
tial. Regional, multi-disciplined firm in Southeas 
fering excellent career opportunity, benefits, ant 
salary commensurate with ability. Some travel, 
marketing required. Send complete resume witl 
references, and letter of interest to: Odell As- 
sociates Inc., 222 S. Church St., Charlotte, NC 
28202. An Equal Opportunity Employer. 


Situations Wanted 


Architect: NCARB, wide-range experience in 
general practice, with engineering background. 
Also work in value engineering, project manage 
ment, specifications, design-build. Currently 
licensed California and Florida. Seeking fuller ut 
zation of abilities in progressive firm in southwes 
U.S. or west coast. Complete details upon reque 
Reply to Box 4* 1361-217, Progressive Architect 


Architect: Registered, NCARB, family, seeking 


[continued on page 124] 


st often, the part of the brick you really 

d is the part that shows; the rest you can 
without. 

wid that's the idea behind our Mini-Brick. 

's a genuine kiln-fired brick, made of high- 
cification Alberhill clays. And it's just 7/16" 
k, about 1/7th that of ordinary brick. So what 
see is about all you get—and all you have 
leal with. 


'e time. Save labor. Mini-Bricks install as 
-h as three times faster than full size brick. 


PACIFIC CLAY MINI 


(It makes all kinds of sense.) 


And the light weight saves all around—in 
handling and laying, in job site storage, in 
reduced loads on supporting structures. 


New shapes and forms. The old design 
restrictions don't apply. Suddenly you can create 
in curved shapes and other forms impossible — 
or impossibly expensive —with ordinary brick. 


A natural for remodeling. Application to a 
variety of substrates is fairly simple. And because 
Mini-Bricks end up with an installed depth of 
about 1; they can be used around existing doors 
and windows without creating depth problems. 


We're not perfect. Mini-Bricks install as quickly 
as tile in paver applications or veneering — but 
the look is something else: they're distinctly 
handcrafted, a clear alternative to the perfection 
of tile. 


The literature. Mini-Bricks come in 4 sizes and 
in over 30 colors, including 20 different glazes. 
All the details, from case histories through the 
specifications and application techniques, are 
covered in our latest literature. Send for your 
free set. 


Pacific Clay Building Products, 9500 So. Norwalk Blvd., Santa Fe Hon CA 90670. (213) 699-7401 


Office foyer gains added dimension with 
glazed Mini-Brick carried from floor area up 
-Brick through raised planters 


, vivid centerpiece to post office entry- 
design is achieved with bright, glazed 
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inforced masonry wall. 


High 110’ structure enjoys substantial look 
of masonry but without the weight of a re- 


in. Hitt 
m 
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Patterns, shapes, curves carry out free-flow- 
ing theme for new savings and loan re- 
modeled from restaurant. 
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Job mart continued from page 122 


highly responsible, challenging position with real 
potential in progressive firm or corporation. Nine- 
teen years comprehensive experience in all 
phases of practice for institutional, educational, 
commercial, industrial projects. Presently as- 
sociate with multi-disciplined firm. Box #1361-218, 
Progressive Architecture. 


Graduating Architect: Desire start career small to 
middle sized firm with diversified interests, willing 
to start job in working drawings, hope to receive 
broad range experience. B.Arch. University of 
Texas, broad design oriented education and 7 
months residency with small firm. No geographical 
limitations. Request resume, work, Box 1361-219, 
Progressive Architecture. 


Graduating Woman Architect: Not ideological, 
but would like to work for woman architect. B.Arch. 
University of Texas, Austin, broad design oriented 
education, school sponsored Residency-small of- 
fice. Happy start job working drawings, hope to get 
diversified experience. Interested middle sized 
firm—broad range architectural and design prob- 
lems. Box #1361-220, Progressive Architecture. 


Young Registered Architect: With diversified ar- 
chitectural experience and post-graduate work in 
real estate development seeks a challenging posi- 
tion with associate potential. Presently principle 
architect—construction manager with construction 
development firm. Previous experience includes 


assistant chief engineer for national firm and 
writing—teaching on college level. Post office box 
#1361-221, Progressive Architecture. 


Architectural Services 


Architectural Signage: To exactly meet ar- 
chitect's specifications. Cast bronze and aluminum 
plaques, tablets and letters. Symbol of access 
(wheelchair) signs of all kinds. SETONGUARD 
labels for property identification, inventory control, 
or to label products or installations. Free catalog 
and samples. Seton Nameplate Corp., 2298 
Boulevard, New Haven, Ct 06505, (203) 772-2520. 


Rendering Services: Top professional rendering 
service coast to coast. Architectural, urban, land- . 
scape, interiors, industrial, advertising illustration 
in pen and ink or color for the best reproduction. 
Portfolio by appointment. Allow maximum time for 
job completion. Please call Mark de Nalovy- 
Rozvadovski (203) 869-4598, 25 Birchwood Dr., 
Greenwich, Ct 06830. 


RitaSue Siegel Agency: Ms. Woody Gibson intro- 
duces creative architects, interior designers and 
urban planners to our international clients. RitaSue 
Siegel identifies and evaluates industrial and 
graphic designers. You are invited to submit 
confidential resumes. Our clients pay all fees. 60 
W. 55th St., NYC 10019, (212) 586-4750. 


Sun Angles For Design: New book includes orig- 
inal charts showing sun's position for any date and 
time of day. Illustrates charts use for shadow cast- 


We're in vour 
reach with Sweets! 


ing, mapping, solar site analysis, and sun cont 
device evaluation. $5. Robert Bennett Architec 
Engineer, 6 Snowden Road (PA-1), Bala Cynw 
Pa 19004. 


Notice 
Please address all correspondence to box 
numbered advertisements as follows: 


Progressive Architecture 
% Box 

600 Summer Street 
Stamford, Ct 06904 


Advertising Rates 


Standard charge for each unit is Twenty-five Dollars, with a 
maximum of 50 words. In counting words your complete addre 
(any address) counts as five words, a box number as three wc 
Two units may be purchased for Fifty Dollars, with a maximum c 
words. Check or money order should accompany advertiseme 
be mailed to Job Mart %o Progressive Architecture, 600 Summ 
Street, Stamford, Ct 06904. Insertions will be accepted not lat 
than the 1st of the month preceding month of publication. Box 
number replies should be addressed as noted above with the 
number placed in lower left hand corner of envelope 


Quiet Outdoor 
Versatility 


Thé ADCO 120-L DIPLOMAT™ Booth. 
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5.18/Wat Industrial Renovation 
& Construction File 


5.18/Wa General Building 
(Architectural) 


Complete, detailed 
information on 
Watson Bowman Products 


Whether you're an architect, 
designer or contractor give 
careful consideration to Wat- 
son Bowman - WABO Sys- 
tems of contraction/expansion 
joints, compression seals, 
high load bearings, noise 
abatement barriers. Specified 
increasingly for buildings, 
parking structures, ramps, 
decks, bridges, roadways, or 
airfield pavements. 


Consult Sweet's Files or 
Write for your free copies to: 


Circle No. 371, on Reader Service Card 
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apco 


Durably handsome % length acoustical booth for universal 
54" or regular 6434" coin slot height. Multiple mounting choices. 


The ADCO 115 Courier" Outdoor/Indoor Booth. 
Interior fluorescent lighting. Four-way lighted signing. 
Stay-clean shelf. Accommodates most standard pay 
phones. Complements any setting. 


The ADCO 107-X Outdoor/Indoor PRO-TEC-TEL". 
The anti-vandalism telephone housing offering maximum 
security. Concealed wiring. Multiple mounting choices. 


World's Largest Manufacturer of Telephone Booths 


ACOUSTICS DEVELOPMENT CORPORATION 
and its BURGESS-DAY DIVISION 

P.O. Box 397—1850 Holste Road 

Northbrook, Il. 60062, 312/272-8880 

New York Carlstadt, N.J. — Atlanta Birmingham St. Joseph, Mo. Toronto 
Dallas Denver Reno Provo Los Angeles 
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BFGoodrich vinyl wallcovering. 
he exclusive choice of Marina City. 


1 Marina City Corporation converted their Chicago Over 32 patterns to choose from. Deeply drawn 
nark into condominiums, they wanted a wallcovering textures. Soft natural colors. And many patterns are 


exciting color and design, plus maximum durability. available with Tedlar* coating for added cleanability. 
‘Goodrich was their exclusive choice. Korolite™ for economy. 


igh durability. Low maintenance. | In the sales office, BFG’s lighter weight 
fabric-backed vinyl wallcovering Korolite was ideal. Over 23 deeply textured 
d Marina City the ideal solution for patterns and 222 beautiful colors. Tough 

r renovation. Older walls were protection for moderate traffic. 


formed into dramatic new environ- Specify quality and service. 


S, long-lasting and easy to maintain. . à 

y repainting was virtually eliminated. Specify BFGoodrich. The name that 

4 : . assures the highest in quality. Select 

ide choice of colors and designs from our many swatch books, or work with 
and weights. us on a custom design basis. Check 

na City didn't need several sources, Sweet's for your nearest BFG distributor, 

use BFG had everything they were or write: The BFGoodrich Company, 

ng for. The perfect combination of General Products Division, Decorative 

s, designs, textures and weights for Products, 500 South Main Street, 

linating every floor of the 61 story Akron, Ohio 44318. 


lex. *DuPont registered TM 


Koroseal® for heavy traffic. 
S 1 
Goodrich 


seal premium grade wallcoverings 
Decorative Products 


ide long-lasting protection for = 

na City’s corridors, elevators, lobbies, = 

ince ways. Even the central 

ping plaza. Anala Aln 907 = Bata Oaa ee 
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707 Series. 

All-purpose steel door. 

Available in 2 thicknesses — 

138" with 18- or 20-gauge face skins; 


face skins, all standard. Choose from face 


skins of cold rolled, galvanealed, stainless or 


embossed steel. Core is a solid slab of polystyrene, 
continuously bonded to skin. Wide choice of sizes, 
metals, louvers, lite arrangements, colors, fire protection 
and hardware preparations. 


Curries means 


of choice. 


More freedom of choice means offering you 
more standard ways to close a doorspace 
than any other manufacturer of steel 
doors and frames. 


More standard face widths: 1", 114", 1%”, 
134" and 2". 

More skin gauges (see above). 

More flush and drywall frame depths: 
312"-12", in Ye” increments. 


In bak more ways to satisfy your needs 
without having to get into 
custom manufacturing. 


and 134" with 14-, 16-, 18- or 20-gauge 


747 Series. 

Extra heavy-duty 

door, recommended 

for factories, work areas, 
shipping or receiving locations, 
etc. Available in any thickness, height, 

widths up to 5'. Steel-ribbed, with either 

cold rolled or galvanealed 14-, 16- or 18-gauge 

face skins. Like 707 Series, utilizes U-shaped, hinged 
reinforcing channel and a continuous, beveled Y%-inch 
in 2-inch lock edge channel. 


Of course, when a project demands standard 
and custom sizes and configurations, Curries 
can supply you with both. And eliminate the 
delivery, service and hardware-coordination 
problems that arise when working with two 
suppliers who many times are from different 
parts of the country. 


Standard, or custom-made. Either way, your 
local Curries distributor can help. Using his own 
inventory and fabricating capability to deliver 
quickly, inexpensively. 


For more details, call him. (He's in the 
Yellow Pages.) Or see Sweet's 8.2/Cur. 


Curries Manufacturing Inc., 251 9th St. SE, 
Mason City, lowa 50401. (515) 423-1334. 
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HOW BEAUTIFULITIS 
TO COME IN UNDER BUDGET. 


Engineered loadbearing ma- 


sonry has established itself as a tight- 


budget building system. But with its 
fame for frugality came an unde- 
served reputation for colorless archi- 
tecture. Houston's Halbouty Center, 
developed by Gerald D. Hines Inter- 
ests, should set the record straight 
once and for all. 

Neuhaus + Taylor, Architects, 
ignored the traditional notion of com- 
partmentalized loadbearing design 
and erected an innovative structure 
featuring two handsome atria. 


than skin deep. The original owner’s 
budget was undercut 15% by the use 
of engineered masonry, yet architec- 
tural detail was not compromised. 

Of course, there are long-range 
economies to an engineered masonry 
building, too. Fire walls are inherent 
to the system. The mass of masonry 
walls makes them highly energy- 


"3 efficient. And once the tooling is fin- 


ished on a masonry structure, its 


$ walls are virtually maintenance-free. 


Engineered masonry. It makes any 
budget beautiful to work with. 


Wide-open spaces were a requisite for venatite For more information, refer to the Engineered 
leasing of the property; engineered masonry accommo- Loadbearing Masonry insert in Sweet’s, U.S.A. #4.4d/ 
dated every need. Im & Canada #4uni, or write to IMI. 


With considerable exposed brick throughout 
the lobby and interior, The Halbouty Center is a International Masonry Institute n, 


beautiful expression of masonry as a decorative Suite 1001, 823 15th St., N.W. 
and functional material. But its beauty is far more o Washington, D.C. 20005, (202) 783-3908 


ENGINEERED MASONRY. BEAUTIFULIT IS. 


: Developer: Gerald D. Hines Interests. Architect: Neuhaus + Taylor. Consulting Engineers: Krahl & Gaddy, Circle No. 342 
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Take your walls back to nature. 
Create a natural environment with CrofterCraft imported 
natural fiber wall coverings. Choose from authentic natural 
textures like pure Belgian linen. Rich, elegant wall X 
coverings with a flame spread rating of 25 or under, A 
„a  afuel contribution rating Of 10 or under, a smoke density © ' ^ * 
-rating of 0. ASTM E8470 Flame Spread Test. ^ 


For a list of distributors write to: is ERU 


5) Groitercratt 


404 West 40th Street ° 
New York, N.Y. 10018 
7} (212) 868-6548 


Your special building needs are met! 


4h ait ati deni LAE 


Gd. vi a : 
Stanléy Spring Hinges. the original "d 
beauties! Meet building codes. have long life 
bearings, are adjustable up and down. Now in 
sizes 315 x 35,4 x 4, 42 x A and AV» x 4%, 


= 
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Rely on Stanley for quality hinges 
that do the unexpected. When you have 
special needs, call on Stanley for the 
help and service that make your job 
easier. Stanley Hardware, Division of 
The Stanley Works, New Britain, 
Conn. 06050. In Canada: The Stanley 
Works of Canada, Ltd. 


See our catalog in Sweet's Architectural File. 


He As I^ ¢ a pun 

wo y/u Hrs STANLEY 
Stanley Electric Hingeshave |... St 's extra heavy hinges G 
hidden wires and/or concealed — wing lead lined doors, prison helps you 


switches for use in the most closures, or heavy gates up . e 
2.000 pounds... do things right 


sophisticated security systems. f 
7 EF r e 
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